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GET MORE MINI 
FOR YOUR MONEY. 

Mighty MINI Sales Event this weekend only! 

Rates as low as 

0.9% APR 

Financing for up to 48 months on select 2014 MINI Models* 

2014 MINI Cooper Clubman 2014 MINI Cooper Countryman 



IRVINE MINI 

9829 Research Drive, Irvine, CA92618 

Call Fora VIP Appointment 

800 . 635.2760 

IRVINEMINI.COM 


*0.9% APR financing for terms from 12-48 months at $21.22 per$1,000 financed on select new 2014 MINI models. Where balloon financing is available, similarterms 
may not be available. Rates available only through MINI Financial Services and only at participating MINI dealers. Subject to credit approvaL No Cost Maintenance for 
3 years or 36,000 miles whichever comes first starting from the original in-service aate.**36-montn closed-end lease offered to qualified customers by MINI Financial 
Services through participating MINI dealers. $500You-ification Credit, $500 Loyalty Credit and $500 Dealer Contribution offset against the MSRP of the final lease on a 
MINI Cooper CTubman. Loyalty Credit is available for returning MINI customers only. Dealer contribution may affect terms. $2,499 cash due at signing (based on $199 
first month payment $1,575 down payment, $725 acquisition fee, and $0 security deposit.) Not all customers will qualify for security deposit waiver. Lease rate and 
fees based on example of a new 2014 MINI Cooper Clubman with an MSRP of $23,455. MSRP includes automatic transmission, but excludes destination & handling 
fee of $795, tax, title and dealer fees. Lessee responsible for insurance, excess wear and tear as defined in the lease contract, $0.20/mile over 10,000 miles pervearand 
a disposition fee of $350 at lease end. Purchase option at lease end is $14,067. Subject to credit approval. No Cost Maintenance for 3 years or 36,000 miles whichever 
comes first starting from the original in-service date. ***36-month closed-end lease offered to qualified customers by MINI Financial Services through participating MINI 
dealers. $750You-ification Credit, $500 Lease Credit, $500 Loyalty Credit and $750 Dealer Contribution offset against the MSRP. Dealer contribution may affect terms. 
Loyalty credit is available to returning MINI customers only. Dealer contribution may affect terms. $2,050 cash due at signing is based on $0 first month payment up to 
$280 (customer will be billed for payment in excess of $280), $2,050 down payment, $0 acquisition fee, and $0 security deposit Not all customers will qualify for security 
deposit waiver. Lease rate and fees based on example of a new 2014 MINI Cooper Countryman with an MSRP of $24,145. MSRP includes automatic transmission, but 
excludes destination & handling fee of $795, tax, title and dealer fees. Lessee responsible for insurance, excess wear and tear as defined in the lease contract, $0.20/ 
mile over 10,000 miles peryear and a disposition fee of $350 at lease end. Purchase option at lease end is $14,246. Subject to credit approval. No Cost Maintenance for 
3 years or 36,000 miles whichever comes first starting from the original in-service date. Qualified customers only. Specific vehicles are subject to availability. Offer valid 
through 03/31/14 and may be combined with registered trademarks certain other offers. Qualified rate lock applicants must take delivery by 06/02/14. Stop by Irvine 
MINI tor complete details. All prices plus government fees and taxes, any finance charges, dealer preparation charges and any emission testing charges. All vehicles 
subjectto prior sale. Offer expires 03/31/14 end of business. © 2014 MINI USA, a division of BMW of North America, LLC.The MINI name, model names and logo are 
registered trademarks. 
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TUACA is a smooth, 
vanilla citrus liqueur. 
Best served as a chilled 
shot, it's a simple and 
delicious way to 
redefine good times 
with friends. 
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LIQUORE ORIGINALE 


START CHILLED. FINISH RESPONSIBLY. 

PRODUCED AND BOTTLED BY THE TUACA LIQUEUR COMPANY, 
LOUISVILLE, KY. LIQUEUR 35% ALC. BY VOL ©2014 




TUACA.COM 
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CHANGE IS REFRESHING. 


Drink responsibly. 

Corona Light® Beer. Imported by Crown Imports, Chicago, IL 
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DUFFLE BAG DIVAS X L.A 


GET IN THE MIX WITH THE DUFFLE BAG DIVAS AT CHAMBORDONLINE.COM 


REIGN SUPREME. PLEASE DRINK RESPONSIBLY 

©2014 BROWN-FORMAN BEVERAGES. LOUISVILLE. KY. 
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2 oz CHAMBORD® Flavored Vodka 
Vz oz CHAMBORD® Liqueur 

3 oz lemonade 

Splash of lemon-lime soda 

Add first three ingredients to shaker 
with ice and shake to combine. 

Strain into a martini glass and top 
with lemon-lime soda. Garnish with 
a raspberry and a mint leaf. 



CHAMBORD® 

SWEET SPARKLER X 

Vu oz CHAMBORD® Flavored Vodka 
4 oz KORBEL® Sweet Rose 
Splash of cranberry juice 

Add CHAMBORD® Flavored Vodka 
to the bottom of a champagne 
flute and top with chilled KORBEL®. 
Leave enough space to add a 
splash of cranberry juice. 


CHAMBORD® 

RED CARPET x 

% oz CHAMBORD® Flavored Vodka 
% oz CHAMBORD® Liqueur 
2 oz lemonade 
1 oz cranberry juice 
Squeeze of lemon 

Shake all ingredients with ice 
and pour into a tall glass. 

Garnish with a lemon twist 
and a black raspberry. 


CHAMBORD. 


PREMIUM FRENCH SPIRITS 
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GLASSES UP TO RESPONSIBLE DRINKING. 

TULLAMORE DEW IRISH WHISKEY®, 40% Alc./Vdl. (80 Proof) ©2014 Imported by William Grant ^ Sons, Inc. New York, NY. 


FACEBOOK.COM/TULLAMOREDEW 
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Research trials 


Do you have Schizophrenia? 

• Are you between the ages of 18 and 50 years? 

• Do you maintain a healthy weight, but have concerns about 
weight gain with certain medications for schizophrenia? 

You may qualify for this clinical study! 

If you qualify for participation, you will be required to stay for two overnight 
stays (two nights each) during the study. 

Study-related tests, investigational medication, and study-related care 
will be provided. 

You may be eligible for compensation. 


OC Research Trials 

For more information about this study, please contact: 
714-289-1100 
1010 West Chapman Ave. 

Orange, California 92868 


www.OCResearchTrials.com 

E1Q 


BiraTEBCU THE THVERil 


OPEN 11AM-2AM DAILY 


hrppii 

HOUR 

2PM-7PM 

714 828 8595 
8595 KATELLA AVE. 
STANTON 90680 



inside n 03/14-03/20 11 2014 


VOLUME 19 I NUMBER 29 » OCWEEKLY.COM 



up front 

17 FEATURE 

Our second annual spotlight on Orange 
County's fabulous people, from A to Z-Man, 
with major league sluggers, evidence 
whisperers, and more. By Staff 

in back 

76 CALENDAR 

Shakespeare, St. Paddy's Day 
and paddleboarding. By Staff 

88 FOOD 

88 | The Last of Old Newport can be found 
at Nesai California Italian Cuisine & Bar. 

By Edwin Goei 

88 | HOLE IN THE WALL | Tacos 
Radioactivos is a welcome lonchera sight. 
By Gustavo Arellano 
90 I ON THE LINE | Thomas Trevethan 
of VUE Restaurant. 

By Anne Marie Panoringan 

96 I EAT THIS NOW | Turkey meatloaf 

sandwich at Lucca Cafe. 

By Anne Marie Panoringan 
96 I DRINK OF THE WEEK | Boulevardier 
at Bambu Lounge at the Fairmont Newport 
Beach. By Gustavo Arellano 


98 FILM 

Aaron Pauls feels the Need for Speed. 

By Amy Nicholson 

101 CULTURE 

101 | OCCCA's tribute to Emigdio Vasquez. 
By Aimee Murillo 

101 I TRENDZILLA | The Oscars of 
crafting. By LP Hastings 

102 MUSIC 

102 | Fighting sex-trafficking 
with Sound Movement. 

By Heidi Darby 

102 I TRUE STORY I A turn on 12th can 
mean so much. By Jack Grisham 
104 | How the Orwells went from 
"Heroin" to Letterman. 

By Reyan AN 

106 | LOCALS ONLY | A walk on 
Emily Simonian's wild side. 

By Daniel Kohn 

119 | DIVE, DIVE, MY DARLING | 

Day-drinking at Jeanie's Dirty Martini. 

By Taylor Hamby 
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DEPRESSED? 



Do you have trouble controling your depression 
symptoms even with treatment? If so, you may want 
to consider the option of a clinical research study. 

Qualified participants receive study related medical 
care and study medication at no cost and may be 
compensated for time and travel. 


cns) 


877 - 411-1616 

www.cnstrial.com 


searching for a cure together 


LOW BACK PAIN? 

If your low back pain 
also comes with pain 
and weakness in your 
leg, you may want to 
consider participating 
in a clinical research 
study. 

Qualified participants may receive study 
related medical care and investigational 
medication at no cost and may be 
compensated for time and travel. 




855 - 425-1515 

www.cnstrial.com 


searching for a cure together 
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THE GREEN GIRL SALOON 


START ST. PATRICK S DAY WEEKEND WITH 


ST. PATTY S 

DAY PARTffi 
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BIRTHDAY 

FRIDAY, MARCH 14™ 

Bartender 


14341 BEACH BLVD. | WESTMINSTER | (714)897-8612 

1 Mile N of the 405 I www.TheGreenGMSaloon.com 
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OC PEOPLE 

TWENTY FOURTEE N~| 




VerUVidi, People! 

<xxxxkxxxxxxxxxxxxxxxx><xxx><xxx>o<x>o<xxxx><x><xxxxx> 

Last spring, we published our inaugural PEOPLE ISSUE, profiles of individuals who 
make Orange County amazing accompanied by fabulous portraits of our subjects. We 
thought it would be a one-off, just another experiment that would come and go. Instead, 
it quickly became our second-most popular issue of the year, after Best Of, and the 
requests by readers for more and by folks to get profiled for the next year convinced us 
that People should become an institution as beloved as Scariest and Summer Guide. 

So behold, another year of the mensches among us: imams and restaurateurs, mor¬ 
tuary professors and dog-rescue queens, jiu jitsu champions and the guy who starred 
in Sublime’s legendary “Date Rape” video, community activists and local-boy-gone- 
slugger Mark Trumbo, whom we had to profile even though he’s now with the Arizona 
Diamondbacks. (We never got a chance to write a cover story on him while he was with 
the Anaheim Angels of Anaheim because the team never responded to our requests.) 
Enjoy these stories, and feel free to suggest more for next year—’cause we’re going to 
do the People Issue until journalism turns into a microchip implanted into your retina. 

GUSTAVO ARELLANO 

oo<x>o<c><x>c><x>o<><x>o^^ 

ALL PHOTOS BY RICKETT & SOMES 

ooo<x>oo<xx><x><><><x><><x>o<><>oo<x><><><><>^ 
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THE SLUGGER 
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MARKTRUMBO 

BY HATT COKER 


The phone rings and the caller I.D. contains the 
714 area code Orange Countians know so well. But 
the friendly fellow on the line is not in his Ana¬ 
heim birthplace, Orange hometown or anywhere in 
Southern California. He’s in Peoria, Arizona. 

"I’m getting situated out here, getting accli¬ 
mated,” reports HARK TRUHBO from the 
spring-training camp of the Arizona Diamondbacks, 
who acquired the former Angels slugger in a three- 
team trade last December. “It’s a good team; our 
first game is tomorrow, so I’m excited about that. 

It’s been really nice so far.” 

Later, when told it seemed logical to at least one 
Angels fan that the team would have built its future 
around him and Mike Trout, Trumbo says, “It would 
have been a fairy tale if I’d played my whole career 
there.” The 28-year-old describes himself as a life¬ 
long fan of the Halos. 

“I was a huge Angels fan growing up,” Trumbo 
says. “I would go to all the games that I could, usu¬ 
ally with my dad. I would sit near the right field line 
and watch Tim Salmon as a kid.” 

But the hometown hero never felt any job secu¬ 
rity in Anaheim. Selected by the Halos in the 18th 
round of the 2004 Major League Baseball draft, the 


Villa Park High School graduate was called up to the 
bigs in the roster expansion of September 2010, fin¬ 
ished second in 2011 American League Rookie of the 
Year voting and became an All-Star in 2012. He hit 
95 homers over the past three seasons, making the 
6-foot-4, 250-pounder one of the most productive 
power hitters in the game. 

And yet, every winter, his name would be men¬ 
tioned in trade rumors. Trumbo got so accustomed 
to it that he figured out from the tone of his agent’s 
voice how serious other teams were about acquir¬ 
ing the lifetime .250 hitter who played at first and 
third and in the outfield while an Angel. When it 
was obvious a certain team wanted Trumbo, he 
would think about playing in that city, for that fran¬ 
chise. Phoenix and the Diamondbacks were never 
on his mind. 

“Nowhere had I read anything about the Dia¬ 
mondbacks being interested,” Trumbo says of the 
swirling trade rumors. “This is never a place I even 
gave a second thought; I thought they had no voids 
to fill. But that’s the way things happen sometimes. 
Maybe that’s the way it should happen.” 

The way it happened for him the night of Dec. 

9 was his agent called to inform him “stuff was 
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heating up” with the D-Backs, Trumbo 
recalls. “I’m used to trade talks, but he 
said, ‘Hey, this one is pretty serious; don’t 
be surprised if something materializes 
tomorrow.’ And it did.” 

Close the book on the fairy tale, which 
is fiction. Baseball is a cold, hard business. 
While a longtime Trout-Trumbo founda¬ 
tion for the Anaheim franchise might 
have made sense to fans, this new D-Back 
can understand why the Angels moved 
him. “Mike’s a phenom, certainly the best 
player I’ve ever played with,” Trumbo 
says of “Trouty.” “With what he’s done at 
this age, I’m sure the Angels will have him 
as a cornerstone for years to come.... As far 
as me, I knew they had pitching deficien¬ 
cies. There were only a couple of [trade] 
options with me, Peter [Bourjos] and 
Howie [Kendrick]. It ended up Peter and 
I were the ones who got traded.” (Bourjos 
is now a St. Louis Cardinal.) 

In February, the D-Backs avoided 
arbitration with Trumbo by agreeing to a 
$4.8 million, one-year contract. Like any 
player, he would like to be locked into 
a multi-year deal in a city he feels com¬ 
fortable in. He can explore that as a free 
agent after the season, unless Arizona 
entices him to stay. 

“In some ways, it is in your hands,” 
Trumbo says of his future. “In other 
ways, you just have to keep going. I just 
have to go out there and continue to 
prove myself so I can bring as much to 
the table as I can.” 

Who knows? He may wind up back 
home someday. 

“You never know what will happen in 
this game,” Trumbo says. “Right now, I 
am in a really, really good place. It’s nice 
to be somewhere where you are wanted. 
Hopefully, the Diamondbacks will con¬ 
tinue to make me feel very wanted. I will 
play hard and stay very committed to 
working hard.” 

Helping him be the best D-Back he can 
be is manager Kirk Gibson. “Gibby, as we 
call him, has been great so far,” Trumbo 
says. “He made a great effort to reach out 
to me. We have a conversation every day, 
which is amazing when you consider he’s 
having 80-plus of these a day. We usually 
talk about generalities, what I like, how 
I operate best. But he also gives me tips 
in the outfield, as a former outfielder.” 
(Trumbo is penciled in to play left field.) 

“So far, it has been nothing but posi¬ 
tive,” he says of the Arizona experi¬ 
ence. “I’m extremely excited to get this 
thing going.” 

He does expect one change in switch¬ 
ing leagues. “I know from some of the 
inner-league games that the National 
League pitchers are more apt to come at 
guys,” Trumbo says. “The pitch counts 
dictate how long they will be in the game. 
If a pitcher’s spot is coming up [in the 
batting order], and he has a high pitch 
count, he’ll be a tad more aggressive [on 
the mound]. But it’s the same [game] as 
far as what I’m doing.” 

An open book during nearly the 
entire conversation, Trumbo only got 
cagey when asked if he’ll maintain a 
home in Orange County. “I have options 
when I come home, but I purchased 
a home in Phoenix, Arizona,” he says. 
“I’ll spend quite a bit of the winter in 
Orange County.” 

He knows the greater Phoenix area 


well because the Angels’ spring-training 
home is in Tempe, and the rookie league 
team plays in Mesa. But Trumbo is 
already thinking of everyday haunts in 
Orange County he’ll miss. 

“My dad and I would go to Ricardo’s 
[Don Jose Mexican Cafe] on Katella— 
sometimes before Angels games, some¬ 
times just for fun,” he says. “Wahoo’s is a 
big favorite of mine; I go there quite a bit. 
Being from Orange, I would go to most 
of the places in the Orange Circle. Felix’s 
has the best tres leche cake I’ve ever 
eaten, although I probably shouldn’t eat 
too much of it.” 

He’d watch weekend football games at 
spots by the beach, such as Mutt Lynch’s 
in Newport Beach. (“Lots of my buddies 
go there.”) The fan of “all things rock & 


roll, ’90s hip-hop, and a sprinkle of coun¬ 
try” would usually drive to Los Angeles 
for live shows, with some exceptions. 

“I caught quite a few cool shows at the 
Observatory,” Trumbo says of the Santa 
Ana venue. 

He’s looking forward to next winter 
and checking out his friend Jeff Chon’s 
new nightclub, the Wayfarer, which was 
formerly Detroit Bar in Costa Mesa. Then 
there are his buddies in Killin Time, who 
Trumbo is seen in a YouTube video jam¬ 
ming with on guitar to Creedence Clear¬ 
water Revival’s “Fortunate Son” at the 
RANCH in Anaheim. “I’ll definitely miss 
those guys,” he says. 

He already misses the guys practicing 
22 miles away in Tempe. “I miss all of 
them,” Trumbo says of the Angels, “espe¬ 


cially the guys I came up with, like Pete 
and Hank Conger.” 

Though Trumbo is a little older 
than 26-year-old Conger, “we moved 
at about the same pace for a long time. 
We would work out a lot together, and 
I’d see him every day,” he says. “I have 
special bonds with Weave [pitching ace 
Jered Weaver] and Howie; I played with 
those guys so long. That’s the cool thing 
about playing this game—the friend¬ 
ships that develop. We’re together for an 
extremely long season.” 

He’ll keep tabs on more than the 
D-Backs this season. 

“I’ll follow those guys and root for the 
team, as long as we are not going head- 
to-head,” Trumbo says of the Anaheim 
squad. “I will be an Angels fan always.” 



JOHN 

^LEGEND 

SAT - MAR 22 


THE TEMPTATIONS 
AND THE FOUR TOPS 

SAT - APR 19 


ROBIN THICKE 

FRI - MAR 28 


EARTH, WIND 
& FIRE 

FRI - MAY 9 


IL DIVO 

FRI - APR 4 


AND STAY 

$189 (PER NIGHT) 


■ $20 FREE PLAY 

^ I ■ $45 RESTAURANT 

(PER NIGHT) CREDIT 

■ $20 FREE 
SLOT PLAY 

■ 1 PM CHECKOUT 


■ GOLF FORI 

■ $50 RESTAURANT CREDIT 
■ $20 FREE PLAY CREDIT 


ROB 

THOMAS 

SAT - APR 5 


18-HOLE CHAMPIONSHIP GOLF COURSE 
40 TABLE GAMES ■ 2,000 OF THE HOTTEST SLOTS 
250-ROOM HOTEL ■ SIX RESTAURANTS 
BOWLING ALLEY ■ LIT - DANCING & SPORTS BAR 
^ 12TH FLOOR COCKTAIL & WINE BAR 


A Special Intimate 
Performance Benefiting The 
Sidewalk Angels Foundation 


■ www.FantasySpringsResort.com 
In the Palm Springs Valley ■ 90-min Drive from Orange County 

Hotel prices are per night plus resort fee, Snowbird valid Sun. - Thurs. and Play & Stay valid Mon. - Thurs. through 4/30/14. 
Blackout dates may apply. Management reserves the right to cancel or modify promotions at any time. 
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FOUND IN FULLERTON 

<x><xkxxxxxxxxxxx>o<x><xxxxxxxxxxxxxxxxxxxxxxx><xx>o<xxxx><>o<x><xxxxxxxxxxxxxxx> 

CORKY NEPOMUNECO 

BY LP HASTINGS 


CORKY NEPONUNECO doesn’t like to talk about herself. She 
doesn’t even care if people forget her last name. Nepomuneco only 
cares if you know about one thing: Fullerton. The quirky Filipina is the 
owner of Fullerton Foundry, a website for sharing the food, the culture 
and her hand-over-heart passion for the city. Although she isn’t from 
there, or even Orange County, you’ll never go downtown on a weekend 
or to an event in the city without seeing her showing support, clad in 
pigtails and giving warm hugs. 

Spending her childhood in Chicago and her young adulthood in the 
Philippines, Nepomuneco never quite felt at home. She attended an 
all-girls school, then spent what she describes as "a little too much time 
partying” in the clubs as she got older. Eventually, she packed up and 
moved to Los Angeles. Her father had inspired a mild interest in archi¬ 
tecture and she worked for a fashion designer, but nothing seemed to 
stick. In another effort to find something fresh, she moved to Fullerton 
with her daughter, and there, she finally found home. 

“There’s people who have been here forever, and then there’s the 


younger generation—but everyone is devoted to this town,” she says. 
“There’s an intrinsic dedication. People say, ‘Once a Fullertonian, 
always a Fullertonian.’ You can go elsewhere, but your heart’s here. 
Almost like San Francisco.” 

Yet it wasn’t this slowly building enthusiasm that inspired Nepomuneco 
to become what a friend coined Fullerton’s “mini-bureau of tourism.” 

“I started the website,” she admits, “out of spite and venom for a cou¬ 
ple of people whom I had written for, but refused to pay me.” That was 
in 2011, and it turned out to be the best time for a pro-Fullerton website. 
“Because of the horrible incident of Kelly Thomas’ murder, Fullerton had 
been upturned, and suddenly, people all over the world started talking 
about it—but it was only because of that horrible circumstance! I thought 
there are so many positive things here that need to be showcased.” 

Fullerton Foundry isn’t all restaurant reviews and event promos, 
though. Nepomuneco uses it as a fund-raising tool for the community. 
“The most memorable moment was when Joel Eckman Maus from 
Studio EMP asked me to raise money for Mike Atta, the guitarist for 
Middle Class and owner of Out of Vogue,” she says with misty eyes. 

“His cancer had relapsed. We organized a huge cash mob and raffle. 
Everyone from town came out to support, and Jeremy Popoff from 
Slidebar [and local band Lit] even donated one of his guitars. When I 
saw it, I almost broke down.” 

Nowadays, Nepomuneco spends most of her time plugging Ful¬ 
lerton through social media, but, she says, it’s only because she can 
reach more people that way. The website has never been about tout¬ 
ing her writing or making a name for herself, she says. “It’s ... just... 
because ... Fullerton.” 
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If you are a killer who has eluded arrest, the two 
sentences you never want to hear are: “Hi, I’m 
LARRY MONTGOMERY, and I’m a cold-case 
investigator in the Orange County district attor¬ 
ney’s office. You don’t know it, but I’ve been study¬ 
ing you for several years.” 

Montgomery is so exceptional at cracking cases 
previously deemed unsolvable that Dateline NBC’s 
Josh Mankiewicz hailed him as “The Evidence 
Whisperer.” Mankiewicz tells us part of Montgom¬ 
ery’s mystique is that “he looks like a high-school 
history teacher or something—not the guy who’s 
going to lock you up.” 

Though tall and fit, it’s true that this investiga¬ 
tor—who began his career in 1974 as a reserve 
Costa Mesa cop, spent three decades with the 
Irvine Police Department and the past seven 
years at the DA’s office—doesn’t employ physical 
intimidation. He’s mild-mannered and polite. He 
abhors police brutality as well as warped individ¬ 
uals who want state-issued badges for the wrong 
reasons. If some cops are anxious to make arrests 
in a statistical game, he views his job as a search 
“to find the truth.” 

Matt Murphy, one of the county’s elite prosecu¬ 
tors, is effusive in his praise. “I love the guy,” says 
Murphy. “He’s the best.” 

Even defense lawyers marvel at his talents. Gary 
Pohlson, for example, called him “Saint Larry” in 

2011. At that moment, the detective was helping 
to convict Pohlson client Eric Naposki, an ex-New 
England Patriots player, for a 1994 murder of a 
Newport Beach businessman. 

Montgomery cringes when spotlighted. He 
explains that, unlike many homicide detectives 
who have large case loads and enormous deadline 
pressures, he can spend years on a single probe. 

“It’s voluminous to get your head around an entire 
case,” he says. “I get the time to look at everything.” 

The detective’s m.o. that has put nearly two- 
dozen killers in prison is simple but arduous. He 
begins investigations by creating a file in his Mac- 
Book and taking hundreds of pages of detailed, 
color-coded notes as he chronologically reviews 
every piece of information in a murder. And then he 
thinks and thinks and thinks. 

“The recorded interviews [with a suspect near 
the time of the crime] are where you find the truth,” 
says Montgomery. “I listen to interviews—listen to 
every single word and how it’s spoken—with two 
major points of view: 'What is my mindset if I’m 
innocent?’ 'What is my mindset if I’m guilty?’ The 
more I know about that person, the more I can put 
myself in that position.” 

The 2001 disappearance of Placentia’s Lynsie 
Ekelund went unsolved until Montgomery took 
the case. Cops considered several suspects, includ¬ 
ing Chris McAmis, an Ekelund acquaintance. But 
officers ruled him out after bank-surveillance 
footage of an adjacent road supported McAmis’ 
alibi that he’d driven away from the area in his 
truck. Montgomery reviewed the grainy, black- 
and-white, nighttime footage and saw a tiny detail 
overlooked for years. The vehicles were identical 
except that McAmis’ truck had white paint on its 
side-mirror covers; the ones on the truck in the 
video were black. 

Montgomery also pondered an email McAmis 
sent to Ekelund after her disappearance. He says 
the first line—telling an inside joke to the woman— 
was brilliantly deceptive. But the ruse of innocence 
collapsed in later paragraphs. After comparing 
McAmis’ original interviews and the email, he 
knew the man was guilty. 

“I’m looking for discrepancies,” says Montgom¬ 
ery, who helped send the murderer to prison in 

2012. “If a person is telling the truth, he lived it, and 
all five of his senses were active. A truthful person 
is more accurate. What does a guilty person say to 
cops? He wants to appear innocent, so he will say 
and do things to appear so. The killer has to lie.” 
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GIVE THE GIFT OF LIFE 

Help An Infertile Couple Achieve 

TheirDream... 

m B ECOM E AN EGG DONOR 

- Compensation $6,500 
and Up Tax Free 

- Seeking All Ethnic Backgrounds 

- Young Women Ages 20-29 

For further information, please contact: 

. 1 —Sheryl Anderson R.N.M.S. | 949.378.9485 

y 1 —. Online Application: www.elitefertility.com 



€=rlifc» I e H ilitu Solutid 


Email: info@elitefertility.com 
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Gothic, Punk, Pinup, Steampunk, Lolita 
Mens’ & Womens’ Clothing, Accessories 
Shoes,Corsets,T-Shirts, Hair Dye, CDs 
CDs, Literature, Spooky Collectables 

517 IM. Harbor Blvd. ^ 
Fullerton, 


Near the 57 & 91 Fwys at Chapman Ave 
Hours: M-Th 11-7; Fri & Sat 11-8; Sun 12-6 
■ psofacto@ipso-faoto.com 

www.IPSO-FACTO.com 



special offer 
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D 

Dreamworks 

DENTAL & IMPLANT CENTER 


Open Weekends • Call for Appointment Today! 

(949) 644-1001 


COMPLIMENTARY 
Dental Implant 
Consultation 

(reg $150) 

Expires 3/27/14 


Promotional Prices Apply to Initial Treatment for New Cash Patient Only. ‘Ready Site, Extractions Not Included 

2121 East Coast Hwy. Suite 220 Corona del Mar, 92625 


Implants 

$1,299 


LIMITED TIME 
ONLY 


Complete per tooth. Including Abutment & Crown 

Expires 3/27/14 


Invisalign 

$1,000 OFF 


*Full Complete Case Only 

Expires 3/27/14 


New Patient 
Special 


$49 


X-RAY, EXAM & 
COMPLIMENTARY CLEANING 

In absence of periodontal 
disease. Insurance may cover. 

Expires 3/27/14 


Crowns 

Starting From 


$485 


each 

reg $800 


Expires 3/27/14 
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22 00 ADULT 

OFF TICKETS 

10 °° CHILDRENS 

OFF tickets 


CALL FOR RESERVATIONS. SHOWTIMES AND INFORMATION 

8664392469 


DISCOUNT OFF REGULAR GENERAL ADMISSION. PRICE DOES NOT INCLUDE $4 TICKET PROCESSING FEE PER PERSON. TAX - 
AND GRATUITY NOT INCLUOED. CANNOT BE COMBINED WITH ANY OTHER OFFERS. DISCOUNTS OR GROUP BOOKINGS. VALID | 
ONLY AT CA LOCATION. VALID FOR UP TO 10 PEOPLE. MUST MENTION CODE 0CWEEKLY14 OfFER EXPIRES:6/30/201 


7600 BEACH BOULEVARD BUENA PARK, CA 90620 | WWW.PIRATESDINNERADVENTURECA.COM 
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“The sound of a basketball bouncing in the gym 
early in the morning is spiritual for me,” says 
JAHAAL DIWAN, imam of the Islamic Cen¬ 
ter of Irvine (ICOI), and that quote alone shows 
that the 30-year-old is no ordinary holy man. 
The Torrance native heads one of the fastest- 
growing mosques in Orange County, a mod¬ 
est structure in an industrial park that draws 
more than 2,000 worshippers every Friday for 
Diwan’s afternoon and evening khutbahs (ser¬ 
mons). He’s conversant in Facebook and Twit¬ 
ter, does ecumenical outreach, and even hosts a 
secular book club for those interested (next on 
the list: a biography of Benjamin Franklin). 

Most important, Diwan doesn’t see any 
divide in the Muslim-American hyphen. As an 
Islamic scholar, he’s equipped with the teach¬ 
ings of the Prophet Muhammad to navigate 
immigrant Muslims through life in the United 
States. But as a convert, Diwan also under¬ 
stands where their children are coming from. 

“Home is not here for a lot of immigrants, 
and that means differences between chil¬ 
dren and their parents,” Diwan says in his 
office. Just outside, women in hijabs lead the 
mosque’s nursery through children’s rhymes in 
English. “But the differences are small. What I 
do is facilitate.” 

Diwan describes his upbringing as the “typi¬ 
cal upper-middle-class suburban SoCal life.” 

Son of a Pakistani father and a Canadian mother 
who weren’t particularly religious, he enrolled 
at the University of San Diego, eventually grad¬ 
uating with a bachelor’s degree in Third World 
Studies. There, his love of hip-hop and basket¬ 
ball led him to Islam. 

“A friend I played basketball with at the gym 
said I should read The Autobiography of Mal¬ 
colm X,” Diwan recalls. “The big thing with 
Malcolm is a consistent brutal honesty with 
himself in search of truth, but [he was] always 
dedicated to something bigger than himself. 

The theme of social consciousness—it opened 
my eyes to injustice. By the end of the week, I 
became a Muslim.” 

From there, Diwan became involved in the 
university’s Muslim Student Union. He never 
“consciously” decided to study to become an 
imam. “The way I saw it, if I was going to do 
something like [convert], I wasn’t going to take 
it lightly,” he explains. Studies into Islam led 
him to Egypt, which he fled just as the 2011 rev¬ 
olution took off. Upon returning, he was con¬ 
tracted to work with youth groups in Orange 
County, eventually gravitating toward the ICOI, 
which offered him its head imam position in 
the summer of 2012. 

Diwan’s emphasis on paying attention to 
young Muslims has pegged the ICOI as “the 
youth mosque” in Southern California Islamic 
circles, a label the imam somewhat embraces. 

“I don’t like the ‘youth is the future’ cliche, but 
they care to change and do,” he says. “Adults 
can, too, but it’s important in our youth that 
they understand their faith that’s positive to 
their surroundings. Their existence should have 
some sort of influence on the world around 
them.” Toward that end, Diwan organizes youth 
classes, regionwide conferences—and, yes, bas¬ 
ketball tournaments. 

Father to a baby boy, Diwan plans to further 
grow ICOI through a capital campaign and his 
own education, hoping to eventually earn a 
doctorate in religious studies. And he’s happy to 
do it in a region still known more in mainstream 
circles for evangelical Christianity than Islam. 
“For Muslims in America, Orange County is 
a special place, and there are amazing people 
doing many amazing things,” Diwan concludes. 
“And whatever small part [our mosque] can do 
in that, it’s a blessing.” 
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Kerri Rhodes and Tova Pusl of Parenting 
Companions combine their years of experience 
as parents and family educators to provide 
understanding and connection for families. 

Through workshops, consulting and their 
radio hour they share the importance of the 
latest neurological research and emotional 
intelligence and how this impacts long-term 
family relationships. 



help children cooperate 
and families thrive. 

Connect with them for workshops, consulting and their radio hour: 

kx935.com/shows/theparentinghour | facebook.com/parentinghour 
Soon to come: parentingcompanions.com 

KX 93.5 


with Kerri Rhodes and Tova Pusl 


Based on current 


neurological research and 
psychological findings, 
learn the tools to 






It’s a Party with a Paintbrush! 

Girl’s Night Out Ba^etorettes 

Date Night ^ 
Bridal Showers Teambuilding 

Corporate Outings 
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714.345.4028 • www.spikedpaint.com 


Downtown Fullerton 

• ^ 


126 W. Wilshire Ave. Unit A ♦ Fullerton 928321 

• W 



ANGEL 

STADIUM 


Tour 5 model homes and 
enjoy music, refreshments & 
local giveaways! 


PACKING 

DISTRICT 


CENTER STREET 
PROMENADE 


HONDA 

CENTER 


Sparkling Swimming Pool 
Rooftop Terrace 
Outdoor Fireplaces & Bbqs 
Walk to Restaurants, Bars & Shops 
No Mello Roos 


405 S. Anaheim Blvd. Anaheim, CA 92805 


1 Bedroom 

2 Bedrooms 

3 Bedrooms 

from $350,000 

from $400,000 

from $450,000 
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HURD IS THE WORD 

ooo<x>oo<x><x><x><x><x><x><x><><x><>c^^ 

TRUDE HURD 

BY YESENIA YARELA 


It should have run off upon seeing D, but 

there it stood, high in the Santa Ana Mountains at night, 
staring intensely at her. She slowly reached for her walkie- 
talkie to let a fellow researcher know she had encountered 
a mountain lion. They cut their butterfly and bat studies 
short, fearing the animal felt threatened. 

Just a day in the life of the biologist and photographer 
who’s a two-time national champion for The Big Sit! (one 
of the largest birding events in the world) and the project 
director of education at the San Joaquin Wildlife Sanctuary. 

“There’s kind of a little bit of everything for people 
here,” says Hurd about the sanctuary. “But I would say 
the tranquility is what attracts me the most to it.” 

A Southern California native, Hurd does everything 
from budgeting to fund-raising to documenting the life 
forms found at the sanctuary. A typical day finds her 
on the trails taking pictures of the season’s wildlife, in 
the ponds wearing her boots or reading one of the sev¬ 
eral books from her office library. Passionate about her 
job, Hurd continues to educate the public about nature 
through pamphlets, programs and speeches. And then 


there’s everything that falls in between, including dig¬ 
ging holes to bury dead birds, identifying bird feathers 
for residents, and answering questions about the sanctu¬ 
ary and its inhabitants. During the year, Hurd excitedly 
prepares for the 75 to 80 classes from nearby elementary 
schools that attend the educational programs. 

For her, nothing is more gratifying than seeing the 
smiles on students’ faces after coming in direct contact 
with a bird they’ve only seen in books. “Knowing that 
we’re having an impact, especially on the children’s lives 
[is rewarding] because science, lately, is not done in 
schools,” says Hurd. By “we,” she’s referring to herself 
and her team of nearly 100 volunteers; Hurd also recruits 
and trains all of the volunteers at the sanctuary. 

Hurd’s fascination with nature goes back to her fam¬ 
ily history and childhood. Growing up in Downey, along 
the concrete Rio Hondo riverbed near the 5 freeway, 
she kept herself entertained in her parents’ sycamore, 
watching ladybugs crawl around the branches and hear¬ 
ing the calls of birds. While Hurd’s grandfather sailed 
around the world as the head chef for a variety of ships, 


including scientific-research vessels and oil tankers, her 
mother frequently took Hurd on day trips to the beach. 
Jokingly, her mother would comment they “had salt 
water running in [their] blood.” 

Later, after receiving her marine biology degree from 
Long Beach State, Hurd began working at Cal State Ful¬ 
lerton in its non-majors biology labs. During this time, 
she also worked part-time at the Amigos de Bolsa Chica, 
successfully helping to conserve some of the last remain¬ 
ing wetlands in Southern California. “Back in the 1980s, 
[few people] really cared about the place, so I was very 
active in the fight to save it,” says Hurd. 

A few years later, someone at Bolsa Chica referred her 
to the sanctuary. “I was really excited because it was a 
brand-new program,” Hurd says. “I would get a chance 
to work full-time in one place.” 

Standing on the pathways at the sanctuary reminds 
Hurd of an old Navajo poem that she slowly begins to 
recite: “With beauty before me, I walk. With beauty behind 
me, I walk. With beauty below me, I walk. With beauty 
above me, I walk. With beauty around me, I walk.” 
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THINKING OF STARTING YOUR 
OWN BUSINESS? BECOME 
YOUR OWN BOSS TODAY! 


Contracts 4 Weeks Only. NO LEASES. 

MOVE IN SPECIAL! 

UP TO 4 WEEKS FREE 



SOME TYPES OF BUSINESSES WE 
ARE LOOKING FOR: 

FINE JEWELRY • MEN’S CLOTHING 
WOMEN’S CLOTHING 
CHILDREN’S CLOTHING • LUGGAGE 
and many more! 



PRICE MARKDOWN 


24 month lease. $999 cash or trade equity due from customer + $1000 factory payment assistance= 
$1999 due at signing. Includes tax, dealer fee and government fees. No security deposit required. 
24k total miles, with 15C per excess mile. On approved above average credit. Lease through Toyota 
Financial Services. Offer expires 3/31/14. 

See store for terms and conditions, some restrictions apply. Not responsible for typographical errors. 
Pictures are for illustration purposes only. "Ghostbusters" (Parker, Jr.) Used by permission of EMI 
Golden Torch Music & Raydiola Music. All rights reserved. ©1996-2014 AutoNation Inc. 


AutoNation* Scion ^ 



Follow us socially 
for special offers 

Cerritos 

Buena Park 

Irvine 

MM 

In the Cerritos Auto Square 

Off the 5 at the 91 

Where the 405 meets the 5 ' 

and discounts 

888-220-9843 

866 766-4726 

866 768-1874 


WhoYou, 


STORE HOURS: MON-FRI9AM-9PM • SAT-SUN 9AM-9PM • SERVICE HOURS: MON-FRI7AM-8PM • SAT 7AM-6PM • SE HABLA ESPANOL 
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$Q PINTS 
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W- 
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2920 NEWPORT BLVD, NEWPORT BEACH, CA 
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HIJO OF THE ALL-AMERICAN CITY 

<x>oo<x><c><><x><x><c><>o><><><x^ 

SERGIO CONTRERAS 

BY CHARLES LAM 


SERCIO CONTRERAS ran for a seat on the Westminster 
School District Board of Trustees twice before winning in 2004. 
Immediately, he found himself in charge of picking up the pieces of a 
district that had become a national laughingstock. Previous trustees 
nearly lost tens of millions of dollars’ worth of funding when they 
resisted a law change that would have protected transgender stu¬ 
dents and teachers. 

“Education changed my life,” says Contreras, now a Westminster 
city councilman and the senior manager of education for the Orange 
County United Way. “I remember the exact moment I wanted to be 
involved in education. When I was doing my undergrad, I interned 
at a juvenile hall_I worked with people who looked like my fam¬ 

ily, my friends, teaching them math and reading. I saw what happens 
when people don’t have access to opportunity for whatever reason. I 
wanted to do what I could to help people not get [to juvenile hall].” 

Undeterred by the situation, Contreras and fellow board members 
worked to repair their school district. In the eight years he sat on 
the board, Westminster schools introduced all-day kindergarten and 
expanded access to art, music and technology. The district finally 
began to offer English as a Second Language programs to its students, 
who are mainly Vietnamese, though there’s also a large population 
of Latinos. Because of the friends he had growing up, Contreras 


speaks English, Spanish and a good amount of Vietnamese. 

In 2012, he was elected to the Westminster City Council, hoping 
to help right the city as he did its schools. “[Westminster] has always 
had everything I wanted. Everything I need is there,” says Contreras, 
who has lived his entire life and is raising his family in the city. “You 
visit other places, but it’s the place I want to be. 

“When I was elected, Westminster didn’t have a direction—it just 
kind of existed,” the dark-haired, dark-eyed 40-year-old continues. 
“We hadn’t revised our general plan since the 1990s; we didn’t have a 
parks plan. Our neighboring cities—Seal Beach, Huntington Beach- 
are growing. I don’t want Westminster to miss out on that.” 

First, Contreras says, the city must revise its general plan, to know 
where it’s going, so it can focus on building revenue and improving 
safety. Eventually, Contreras hopes Westminster will be attractive 
enough to keep the people who live there living there, that others 
will be able to see the beauty of the All American City. 

“I feel like I’m really lucky,” says Contreras, whom Democratic 
Party activists would love to see run for higher office someday. “I 
really am. I get to serve the people I grew up with in ways I could’ve 
never imagined. That’s what keeps me going every day. I’m living 
the American Dream. Westminster’s got its problems, but we can fix 
them. There’s room for all of us.” 
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Costa Mesa 

1806 NEWPORT BLVD 
COSTA MESA 
949-631-COMB 


Huntington Beach 

214 5TH ST SUITE 103 
HUNTINGTON BEACH 
714-536-POMP 


Long Beach 

2234 4TH ST 
LONG BEACH 
562 - 434 - 5405 


Australia 

432 King St Newtown 
Sydney; NSW 
61-9557-6290 



GET MORE MINI 
FOR YOUR MONEY. 

Mighty MINI Sales Event this weekend only! 

Rates as low as 


0.9% APR 


Financing for up to 48 months 
on select 2014 MINI Models* 


IRVINE MINI 

9829 Research Drive, Irvine, CA92618 

Call Fora VIP Appointment 


800.635.2760 

IRVINEMINI.COM 


*0.9% APR financing forterms from 12-48 months at $21.22 per$1,000 financed on select new 2014 MINI models. Where balloon financing is available, similar 
terms may not be available. Rates available only through MINI Financial Services and only at participating MINI dealers. Subject to credit approval. No Cost Main¬ 
tenance for 3 years or 36,000 miles whichever comes first starting from the original in-service date. **36-month dosed-end lease offered to qualified customers 
by MINI Financial Services through participating MINI dealers. $750You-ification Credit $500 Lease Credit, $500 Loyalty Credit and $750 Dealer Contribution 
offset against the MSRP. Dealer contribution may affect terms. Loyalty credit is available to returning MINI customers only. Dealer contribution may affect terms. 
$2,050 cash due at signing is based on $0 first month payment up to $280 (customer will be billed for payment in excess of $280), $2,050 down payment, $0 
acquisition fee, and $0 security deposit Notall customers will qualify for security deposit waiver. Lease rate and fees based on example ofa new 2014 MINI Cooper 
Countryman with an MSRP of $24,145. MSRP includes automatic transmission, but excludes destination & handling fee of $795, tax, title and dealerfees. Lessee 
responsible for insurance, excess wearand tearas defined in the lease contract $0.20/mile over 10,000 miles peryearand a disposition fee of $350 at lease end. 
Purchase option at lease end is $14,246. Subject to credit approval. No Cost Maintenance for 3 years or 36,000 miles whichever comes first starting from the 
original in-service date. Qualified customers only. Specific vehicles are subjectto availability. Offervalid through 03/31 /14 and may be combined with registered 
trademarks certain other offers. Qualified rate lock applicants must take delivery by06/02/14. Stop by Irvine MINI for complete details. All prices plus government 
fees and taxes, any finance chafes, dealer preparation charges and any emission testing charges. All vehicles subjectto prior sale. Offer expires 03/31 /14 end of 
business. © 2014 MINI USA, a division of BMW of North America, LLC. The MINI name, model names and logo are registered trademarks. 
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HIEU NCUYEN and JOEE TRUONC 

have barely known each other for a year, 
but they act as if they’ve grown up together. 
Sitting side by side at a table and sur¬ 
rounded by banh canh and bun bo Hue, 
they deftly finish each other’s sentences 
and anecdotes about how they came to run 
the Vietnamese Rainbow of Orange County 
(VROC), eyes gleaming and mouths smiling 
in unison. 

The two 29-year-olds—Nguyen is a social 
worker, and Truong a nurse—are VROC’s 
co-chairs, and together, with the help of 
the other seven members of the board, 
they’re ushering in a new age of Vietnam¬ 
ese LGBTQ reality. 

“The Vietnamese culture is really into 
saving face,” says Nguyen, slightly smiling. 
“You’re not really supposed to talk about 
these sort of things. My mother always asks 
me, Why are you so out?”’ 

VROC first came into prominence 
thanks to the 2013 Westminster Tet 
Parade. After finding out that organiz¬ 
ers planned to bar LGBTQ groups from 
marching, several like-minded individu¬ 
als banded together to fight for inclusion, 
Nguyen—who immigrated from Hue to 
Garden Grove—and Truong—Saigon to 
LA—among them. After the 2013 parade 
passed, multiple members dropped out of 
the group, burnt out by the whirlwind of 
unexpected visibility and advocacy that 
had consumed their lives in only a few 
short weeks. The two stayed on and helped 
form the core of the new board of direc¬ 
tors. They went to work almost immedi¬ 
ately, going through basic community- 
organization training in March, barely a 
month after the parade. 

“In July, we went to Hawaii to do inten¬ 
sive leadership and community-organiza¬ 
tion training,” says Truong. “It was like we 
were working, going 8 to 5 each day, and it 
was worth it.” 

The effort led not only to LGBT inclu¬ 
sion in 2014’s Tet Parade, but also an 
extraordinary meeting of the Westmin¬ 
ster City Council that saw VROC’s advo¬ 
cates—many of them the very Vietnamese 
immigrants people assumed would savage 
them—speak in favor of their inclusion. 

“The youth had a voice,” Truong says. 
“The parents had a voice. We all had voices.” 

Now that the group has won the eli¬ 
gibility to march, it’s focusing on bigger 
things. VROC plans to expand its philan¬ 
thropy: through volunteering and provid¬ 
ing academic scholarships; by increasing 
the group’s advocacy for other groups and 
providing additional programming; and 
by growing outreach and education in the 
Vietnamese community. This February, 
just two weeks after the parade, Truong 
accompanied two of VROC’s moms to 
New York to record video PSAs set to air 
nationwide on ethnic media. Multiple 
Vietnamese and Vietnamese American 
singers and celebrities have volunteered 
to record similar personal stories. “We 
don’t want the parade to define us,” 
Nguyen admits. 

“I knew what we’re doing was starting to 
work when my sister told me that my mom 
had started talking about the issue with her 
friends,” he adds. “Even the monks at tem¬ 
ple started talking about it. Of course, they 
were talking about it like it was a sickness, 
like our genitalia didn’t work, but they 
were talking about it. And [they] let me 
come in afterward to explain everything.” 
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BLOCCING BADASS 


KEVIN DRUM 


BY HATT COKER 


where his father was a speech 
professor who also taught 
film history. Drum studied 

<^XXXX3KXX!>000C > 0 < CXXXXXXXXXXXXX^CK^><C>C^KXXXXXXXXXX^ journalism and served as city 

editor of The Daily 49er, but 
after graduating in the middle 
of the Reagan recession of 
1981, he couldn’t find a job 
as newspapers were already 
slashing staffs. “I almost got 
hired at a local weekly,” he recalls. 

Drum instead went to work at Radio Shack for 
a few years. Later, he got a technical-writing gig 
with a local tech company. That led to a career in 
marketing with a software start-up at Irvine Spec¬ 
trum. He eventually got sick of doing that, quitting 
in 2002 to become a marketing consultant. But his 
passion all along was really politics and current 
events—not the broad strokes of, say, a Crossfire 
episode, but rather the really nitty-gritty wonky 
shit involving the oil trade, election patterns and 
education policies. Before most newspapers had 
blogs, Drum started his own called Calpundit in 
2003. That caught the attention of Washington 
Monthly, which wanted its own blog and enlisted 
Drum to launch Political Animal in 2004. Covering 
that year’s presidential election (Dubya vs. Kerry) 
convinced Drum to give up marketing consulting 
to concentrate full-time on writing. He quickly 


Trade-union activist Mother Harris Jones was 
born and raised in Ireland, politically left-wing 
magazine Mother Jones was born and raised in 
San Francisco, and Mother Jones’ political blogger 
KEVIN DRUM was born and raised in Garden 
Grove. Um, what? 

The 55-year-old’s path to political punditry is 
quite unlikely, and not just because his personal 
philosophy often runs counter to the bedrock 
conservative reputation of Orange County, where 
the nationally known pundit is virtually unknown. 
After graduating from Pacifica High School, Drum 
went to Caltech in Pasadena to study math. He dis¬ 
covered that to succeed at the home of NASA’s Jet 
Propulsion Laboratory, you had to be really good at 
math. “I wasn’t really good,” Drum deadpans over a 
taco at a joint near the Irvine home he shares with 
his wife of 21 years and their cat. 

He left after two years for Cal State Long Beach, 


gained a national following for his sharp, progres¬ 
sive commentary and number crunching—which 
political observers lapped up like milk. 

In 2008, Drum jumped over to Mother Jones, 
where he has remained since with his blog, called 
simply “Kevin Drum.” His average workday involves 
waking up, walking downstairs to his computer, fir¬ 
ing it up, and then reading newspaper, political and 
government-wonk websites. Something will catch 
his eye, and away Drum goes pounding at the key¬ 
board and enlightening the world. 

“I do that all day long,” he says, shrugging. “I’m 
a hermit. I don’t get out much. I don’t travel much, 
certainly not as much as I used to.” For him, it’s 
“the perfect job,” noting he rarely hears from his 
bosses at Mother Jones. 

Drum says he doesn’t really hear from readers, 
either, choosing to avoid looking at the comments 
on his blog posts. Actually, there are exceptions: 
the messages left with the weekly “Friday Cat¬ 
blogging” posts that are “written” by Domino, 
Drum’s feline. Catblogging is actually a holdover 
from Drum’s Calpundit days, and when his eyes 
light up talking about it, you get the sense this 
e-hermit loves the reader interaction. 

“They are non-political and basically friendly,” 
he says of the Catblogging comments. “If you 
get off politics, often you find people can be very 
clever and decent.” 


32 march 14-20, 2014 


» oc people 2014 CC calendar I food I film I culture I musicTT 


OCWEEKLY.COM 


































































Fullerton: Harbor Blvd south of Wilshire 
Costa Mesa: Bristol St south of Baker in THE LAB 
Long Beach: 2nd St & Roycroft 


-J 

FOLLOW THE T 
U.S. TOUR ONLINE! 

Buf faloExchange.com 

O E #BufEx 74 ffl 2 

h __ 


— 





dainese.com 


Orange 
County’s 
only source 
for Italian 
Legendary 
Protection 


P Store Orange County 


4000 square feet of the best motorcycling 
gear you can buy, anywhere. Come see why 
World Champions choose Dainese and AGV. 


1645 Superior Ave. | Costa Mesa, CA 92627 
Tel. 949 650 2300 | dstoreorangecounty.com 


ITALIAN LEGENDARY PROTECTION 


A 4-DAY CELEBRATION! 





m/ifl 

"GET LUCKY" MAI 


Maestro Dobel Silver Tequila, Hiram Walker Apple 
Schnapps, Apple Juice, Sour Mix, Monin Agave Nectar 
& a Green Sour Apple Sugar Rim. <;C.QQ 


CORNED BEEF TACOS 


Corned beef, guacamolito, green cabbage, escabeche, 
sour cream & cotija cheese in a green tortilla. 

ONE FOR $■* TWO FOR $*? 


RESTAURANT * 


m I 


f 1 facebook.com/acapulcomexicanrestaurants 

■ 

acapulcorestaurants.com 


OCWEEKLY.COM 


» oc people 2014 CC calendar I food I film I culture I music I 


march 14-20, 2014 33 





























LACUNA'S CREETER 

<XXXKXXXXXXX><XXXX><XXX><XXXX><XXX><XXX><XXX><XXXX><XXX><XXXX><XXX><XXX><XXX><^ 

MICHAEL MINUTOLI 

BY RICH KANE 


Spend a few mornings in Laguna Beach these days, and 
you’ll inevitably encounter MICHAEL MINUTOLI. 
He’s the extraordinarily happy guy on the corner of 
Coast Highway and Brooks Street who’s waving hello to 
the drivers whizzing past, dancing around to whatever 
music is playing in his earbuds, and adorned in a variety 
of eye-grabbing outfits. Minutoli is the latest in a line 
of similar Laguna Beach greeters stretching back to the 
19th century. 

"If I can make people happy when they’re heading to 
work, give them just a little spark of happiness, then that 
makes my day,” Minutoli says in a heavy accent befitting 
his New England upbringing. “It’s fun to see their reac¬ 
tions. I’m going to do this until the day I die, or as long as 
I can wave.” 

Nobody else had carried on the greeting-complete- 
strangers-just-for-the-hell-of-it tradition for a while, so 
three years ago, Minutoli thought he may as well do it 
himself. But before Minutoli took up full-time greeting, 
he had made another name for himself. Since 1990, he 
has managed to crash a variety of celebrity-heavy awards 
shows and parties and get his photo snapped with pretty 
much every A-lister you can think of. 


Ask Minutoli for proof, and he’ll gladly show you 
a scratched-up book filled with definitely un-Photo- 
shopped selfies: Tom Cruise, Bill Clinton, Bono, Tom 
Hanks, Prince Charles ... The shots—and the names— 
seem endless. As are the stories. He’s been kissed by 
Madonna and Elizabeth Taylor. He jumped onstage at 
the end of a Billy Joel and Elton John concert and some¬ 
how didn’t get his ass kicked by security. His most public 
crash happened at the 2004 Grammys. When OutKast 
was picking up their Album of the Year trophy, there was 
Minutoli, extending a hand to congratulate Andre 3000. 
(Look it up on YouTube; keep an eye out for the bald 
white guy on the left.) 

Minutoli’s reputation has grown large enough to gar¬ 
ner him profiles in The New York Times and a segment on 
The Today Show. A few years ago, two filmmakers pro¬ 
duced a feature-length documentary on Minutoli called 
Crash Artist: Beyond the Red Carpet, which you can 
search for on Amazon. But his days of crashing appear 
to be on the wane. Security at celebrity-laden gatherings 
has become extra-tight in a post-9/11 world, and even if 
Minutoli were to finagle his way inside another Oscar 
party, chances are that younger crashers would squeal 


and get him booted out. Apparently, the party-crashing 
game has some ruthless competition. 

“My challenges are way higher than they used to 
be,” Minutoli says. “I went home from the Golden 
Globes a couple of weeks ago disappointed, but not in 
a bad way. I still got in a photo behind Lady Gaga that 
was in People and went all around the world.” (Sure 
enough, he did.) 

There’s great irony in Minutoli’s hobnobbing hobby 
with the well-heeled: He’s homeless. Has been for 
years—by choice. He greets during the mornings and 
spends the rest of his day being one of Laguna Beach’s 
many colorful characters, but at night, he sleeps in 
enclaves around the city. 

“I don’t have a home to go to, but I don’t really look 
at myself as homeless,” Minutoli says. “I’ve never been 
hassled by the cops. I don’t really worry about my safety. 
I fall asleep comfortably, even though I don’t like to go 
to sleep, but I’ve been that way all my life. I don’t pan¬ 
handle, and there are a lot of people in Laguna Beach 
who really care about me. I probably cry about once a 
day when I’m waving to people because of the joy that 
the city gives me. I don’t take that for granted.” 
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RULE OF TWO 

OOOOOOOOOOO^^ 

RAFAEL A AI) 

GUILHERME MEADES 

BY STEVE LOWERY 

“Be humble.” 

That’s No. 22—coming just before “Believe & 

Achieve”—on the Code of Conduct hanging on one of the 
sparkling walls found in the glistening, very white gym 
of RAFAEL and CUILHERNE MENDES The Art 

of Jiu Jitsu (AJJ), located on 17th Street in Costa Mesa, 
isn’t what you’d call clean; that doesn’t do its glimmering 
sheen justice. It’s immaculate and stylish; it’s an interior 
of contemporary furnishings, sharp angles, modern art. 
The complete absence of anything even hinting of that 
which is untidy, unkempt, dusty, dirty or disheveled sug¬ 
gests its design is the product of a private-public part¬ 
nership between Crate and Barrel and the Centers for 
Disease Control. 

Clean? 

Look at those mats; those white, white mats. Cleaned 
five times a day—cleaning personnel are ubiquitous 

» oc people 2014 CC calendar I food I film I culture I 


here—you could eat off those mats, though you wouldn’t 
(i.e., No. 21: “No shoes, food, or drinks on the mat”). 

Since opening in the summer of 2012, AJJ has quickly 
become one of the most influential martial-arts gyms in 
Southern California, with students of all ages, genders 
and skill levels attracted not only by the digs, but also by 
the opportunity to learn from the Brazilian born-and- 
bred Mendes brothers, who, between them, have claimed 
six black-belt world championships as competitors. 

If the gym resembles a place you’d want to not only 
work in, but also live, understand that the Mendes 
practically do. Their apartment, where they live 
together with their wives—who smells a sitcom?—is 
just around the corner. Ask them what they do on their 
off hours, and they kind of mutter about taking a walk 
or going to the beach because mostly they prefer being 
in the gym, teaching. 

music I 
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Not coaching, not fighting, but teach¬ 
ing—No. 2 (“Always address Rafael and 
Guilherme as Professor .. .”)• To them, jiu 
jitsu is a way of life to be learned. 

“We’ve always had the dream to teach 
kids,” says Guilherme, 25, called “Ghe” by 
almost everyone who isn’t a student. “Jiu 
jitsu is not just a martial art; it’s a lifestyle. 
It teaches you a respect for all things: 
your health, your environment, elders, 
training partners. It’s a way of life, and 
our goal has been to pass that along in our 
own academy, where everyone can train, 
no matter their age.” 

Respect is a big thing for the Mendeses. 
The word appears three times spe¬ 
cifically on the Code and is suggested 
in pretty much each of the 23 items, 
whether it’s how one watches instruction 
(No. 6: “Every student must sit or stand 
in good posture”) or how one presents 
oneself (No. 14: “A dirty uniform is a sign 
of disrespect”). 

The Mendeses are respectful to a fault. 
And humble. They view what they do 
and where they do it as transformative 
because it changed the course of their 
lives. Born and raised in Rio Claro, Brazil 
(about two hours northwest of Sao Paulo), 
they were introduced to jiu jitsu when 
Ghe was 12 and Rafael was 11, around the 
time their parents’ marriage was breaking 
up. They saw their father infrequently, 
and their mother worked long hours to 
support the family. Jiu jitsu provided not 
only structure and strong male role mod¬ 
els—especially their teacher, Brazilian 
jiu jitsu legend Ramon Lemos—but also a 
safe place to be. Well, to a certain extent. 

“The gym we started out in didn’t have 
any kids, so we had to train with adults, 
and they didn’t want to get beat by this 
little kid, so they went hard on us,” says 
Rafael, 24, called “Rafa” (prounounced 
“Hafa” in Portuguese). “It made us bet¬ 
ter because it made us understand that 
we needed to learn technique to counter 
their strength.” 

Indeed, when you first see the broth¬ 
ers, you’d be forgiven for having an “Oh, 

I could take them” moment. Slight in 
build and baby-faced, they are not in any 
way intimidating. Rather than a show 
of strength, jiu jitsu is an intellectual 
pursuit for them. To the uninitiated, the 
sport can resemble two people just roll¬ 
ing around on the ground. But check out 
any of the Mendeses’ numerous instruc¬ 
tional videos online, ones in which they 
break down the specifics of the Anaconda 
Choke, Spider Guard or Collar Drag, and 
you’ll see an intricately choreographed 
dance dependent on timing, knowledge 
and patience. 

“It’s like chess,” Ghe says. “We fake 
something to get to something else.” 

They learned as children that some¬ 
times it is better, ultimately safer, for one 
to accept aggression and hardship, rather 
than resist it. “As kids, we learned to use 
our opponents’ own strength against 
themselves,” Rafa says. “You’re fighting 
someone who is stronger than you, you 
need to stay calm and use leverage, your 
mind, to put yourself in an advantage. 

You don’t always want to push real hard; 
sometimes, you need to accept a push, 
and then change its direction. That’s life; 
sometimes, you have to roll with it.” 

Their style, variously referred to as aca¬ 
demic and intellectual, got them noticed 


at a young age. One of those who noticed 
was Pat Tenore, a Brazilian jiu jitsu black 
belt himself and the founder of RVC A. 

He told the boys that if they ever won a 
black-belt world championship, he’d set 
them up in a studio around the corner 
from his house. 

“They’ve won [world championships] 
three times now, so I guess I had to step 
up to the plate,” Tenore joked the day of 
AJJ’s opening. 

It’s Tenore who is most responsible for 
the gym’s look; the interior very much 
reflects RVCA’s artistic collective vibe. 
The brothers love it, most especially 
because they believe it communicates 
that this is a safe place to learn, whether 
it’s cleaning mats five times a day to ease 
parents’ concerns about their children 


picking up infections, or easing the chil¬ 
dren’s concerns about their parents with 
a strict adherence to No. 3: “Absolutely 
NO coaching your children or other stu¬ 
dents during class.” 

Though they aspire to not only be the 
biggest kids’ program in OC, but eventu¬ 
ally “the biggest kids’ program in the 
whole United States,” as well, Rafa says, 
all are welcome. In fact, the brothers find 
it helpful to have parents and kids work¬ 
ing out together. 

“We see parents at kids’ soccer or base¬ 
ball games, and they just watch,” Ghe 
says. “And the frustration builds because 
they expect everything from the kids. I 
think here, when the parents train with 
the kids, it provides not only a connec¬ 
tion, but also an appreciation of how hard 


it is. They’re less likely to push if they’re 
struggling to do the same things. Instead 
of pushing, they’re more likely to help 
each other out.” 

“That’s what we want: a safe, family 
environment,” Rafa adds. “If you have a 
gym with black walls and a cage and guys 
walking around without shirts and a big 
painting of a monster ripping his T-shirt 
off, it’s too scary. You come here—the 
walls are all white, there’s art, it’s calm. 
We didn’t want this to be a fight club. We 
wanted this to be a place where people 
come to learn jiu jitsu: the techniques, the 
lifestyle. You don’t come here to fight; you 
come here to learn.” 

And that’s rule No. 1. Well, actually, 
rule No. 1 is “Always be respectful,” but 
you get the idea. 
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PROFESSOR MORTUARY 
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GLENN BOWER 

BY TAYLOR HAH BY 


Whether you know him or not, the work of CLENN BOWER 
has probably touched you. As the longtime director of mortuary 
science at Cypress College, he or someone in his seven-person 
staff has likely taught someone at the center of one of the most 
emotionally trying times of your life. The department is the only 
one of its kind at a community college in Southern California, one 
of just two such programs in the state. In his nearly 15 years as 
a full-time faculty member and years of previous experience as 
a new-hire trainer at various mortuaries, Bower has instructed 
funeral-service professionals now working in Orange County, 
Europe, Asia and South America. 

“My favorite part of teaching would be the ‘ah-ha’ moment,” 
Bower says. “Explaining something to a student and in the days or 
weeks or months to come, all of a sudden, the lights come on, and 
you can see the lights click on in their eyes, and they say, ‘Okay, 
now I get it/ That’s a great reward.” 

And according to Bower, the reward continues when he hears 
about students succeeding in the world of mortuary science. He says 
he loves to hear his current and former students “doing wonderful 
things with families and that they’re truly appreciated, not just in 
the funeral home, but the community in which they’re serving.” 

It’s easy to mistake the funeral-service industry as a depress¬ 
ing or macabre industry, but Bower is quick to dispel that notion. 


“It’s a great business to be in to help people,” he says. “This is an 
emotionally hazardous time. To lose somebody of such relational 
significance is very hard to do.” 

Many students who enroll in the program have experienced a 
loss themselves and want to comfort others who will inevitably 
mourn someone’s passing. “Some had a great funeral experience, 
and they want to emulate that,” explains Bower. “Most of the peo¬ 
ple coming through have that internal drive to help people.” 

Bower himself was a graduate of the program at Cypress Col¬ 
lege, enrolling after being laid off from the aerospace business in 
1992 and at the suggestion of his brother-in-law, who was in the 
mortuary industry. In fact, all of the current faculty are Cypress 
College alumni. “I think we have a better success rate in the 
funeral industry because we’ve been in the seats as students,” he 
says. “We know the expectations; we know what it takes to get 
through and be successful out in the workforce as well.” 

The program is so successful that about 70 percent of the stu¬ 
dents have a job lined up before graduation, even in this economy. 
(Guess Ben Franklin was right when he mused about death and 
taxes.) When not instructing students at Cypress College (this 
semester, he teaches anatomy and pathology, funeral service 
thanatology, and funeral service counseling), Bower volunteers as 
the chairman at Center Stage Theater and as part of the arts min¬ 
istries at Messiah Lutheran in Yorba Linda. While funerals and 
community theater may not seem related on the surface, Bower 
says his work as a funeral director translates well to theater pro¬ 
duction. “If you think about it, funeral services are very much 
about presentation,” he explains. 

He also shares a passion for genealogy with his wife. While 
researching his family, Bower found out the funeral business was 
actually the family business, long after he became part of it. “My 
great-grandfather was a cabinet maker and casket maker back in 
Nebraska,” he says. “I found that to be a little bit of family irony.” 
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MEMORIAL DAY WEEKEND 


MAY 22ND -26TH 


BRADLEY, CA 


MOBY- LITTLE DRAGON • PHANTOGRAM 

BEATS ANTIQUE * GRAMATIK • AMON TOBIN* 

BAAUER-GOLD PANDA‘SIMIAN MOBILE DISCO* 

LUCENT DOSSIER EXPERIENCE * CLAUDE VONSTROKE 
THE POUSH AMBASSADOR • DAMIAN LAZARUS • CASHMERE CAT 
KAYTRANADA • CHET FAKER • WHAT SO NOT • TOKIMONSTA 
THE GASLAMP KILLER-LEE BURRIDGE -MAX COOPER • BREAK SCIENCE 
HENRY SAIZ • RYAN HEMSWOKTH • SLOW MAGIC • KRADDY • TOURIST 
BLOND 1SH • THOMAS JACK • RANDOM RAB • MAXXI SOUNDSYSTEM 
KRAAK 6 SMAAK • KLARTRAUMl • KALYA SCINTILLA • SWEATER BEATS 
ANA SIA • DESERT DWELLERS • JPHUP • DJ TENNIS • RUSS UQUID • THRIFTWORKS 
FARIO GIANNELLI • FORT KNOX FIVE • SUGARPILL • DIRTWIRE • PUMPKIN 
DIMOND SAINTS • BOB MOSES • THE HUMAN EXPERIENCE • TARA RROOKS 
JON DAOON • NATASHA KMETO • STELLAMARA • REN SEAGREN • JANOVER • SAQI 
HOJ • SABO • IDIOT SAVANT • GQLDRUSH • LIBERATION MOVEMENT • SAMMY BUSS • WROUGHT 
MARLEY CABRDLL-PLANTTWE - TRQffl * UJMIMARB - LATE NIGHT RATIO - TREVOR WYSE - SQL RBNG 
l,« ililffi* . a ' Jiiillil 



fin . ..TICKETS ON SALE NOW 

LIGHTNINGINABOTTLE.ORG 

YOGA, SPEAKER?'^WORKSHOP LINEUPS COMING SOON 



NEW 

POOLS & SPAS 
★ POOL ★ 

, REMODELING . 


CONCRETE/MASONRY • PATIO COVERS 
BBQ ISLANDS • OUTDOOR FIREPLACES 


^ 1-1 \ / a nmoT n n i 111 n n i 


*call for details 


BYASSIST2 BUILD POOLCO 


JO# 888285 * 45 YEARS EXPERIENCE 

WWW.EXOTIOPOOLZ.OOM 

SSS.SSO.POOL (7665) 


LONG BEACH PROMINADE 

BENEATH THE CONGREGATION ALE HO' <SE 



HAR 
G 

MARI 


FIND YOUR NEW 
BENEATH THE STREETS of 

LONG BEACH 






FEATURING THE BEST 

• BURLESQUE 0 ^ 

• LIVE MUSIC * 

• ENTERTAINMENT 

• LOUNGE 


AMERICAN 

MONSTER 

MARCH 29TH 



TOLEDO 

SHOW 

EVERY THURSDAY 


GET TICKETS AT HARVELLES.COM 

201 E. BROADWAY LONG BEACH, CA I BENEATH THE CONGREGATION ALE HOUSE 
A FULLY LICENSED ESTABLISHMENT 
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THANKS FOR VOTING US 

BACK TO BACK BEST TANNING SALON 

2012 & 2013 - OC HOTLIST 


1 week FREE Tanning 

Offer valid for 7 consecutive days of tanning 
in any one of our tanning booths. First time 
customers with ID. 


$ 10 00 off 


Custom Airbrush or 
Spray Tan 

First time customers with ID. 


UNLIMITED TANNING $24.99/MO. 

No Yearly Contract! 



D 


www.rockstartan.com 

Triangle Square (949) 574-0505 • Cypress (714) 226-0505 
Laguna Niguel (949) 831-0505 
M-F8am-10pm • Sat9am-9pm • Sun9am-7pm 



COSTA MESA. CA 


Gold Rush Tattoo 

1779 NEWPORT BLVD. SUITE B (UPSTAIRS) I COSTA MESA I 92627 

949-646-7874 I WWW.GOLDRUSHTATTOO.COM 
OPEN EVERYDAY FROM 11AM - 8PM 





HB’s BEST HRPPV HOUR, 

«g|( $ 2.00 OFF ALL LIQUOR • $ 2.50 DOMESTIC DRAFTS 
vBI $ 3.00 import DRAFTS! MONDAY TO FRIDAY • 3PM - 6PM* 

^ ALL DAY WEDNESDAYS 


fw fWk ( EVERY THURSDAY NIGHT! 

f w tH LIVE BANDS! FRIDAY & SATURDAY 

117 MAIN ST. HUNTINGTON BEACH (ACROSS FROM HB PIER) • 714-960-9996 • PERQSBAR.COM 
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JASON WHIPPLE 

BY BRANDON FERGUSON 


JASON WHIPPLE grabs a shiny, 20-inch, golden wheel from one of the 
shelves stacked with car wheels that towers above him. Futuristic-looking, 
with clean lines, it’s like something off a massive robotic flower. He’s show¬ 
ing off the products inside the 6,500-square-foot warehouse in Huntington 
Beach that’s home to Rotiform, the company he started with business partner 
Brian Henderson in 2009. The wheel he holds is one of the standard offer¬ 
ings, designed by him and Henderson, designated WRW after Whipple’s 
1-year-old son, Waylon. 

The impressive thing about what Whipple does isn’t just found in the 
clean lines and tight look of the aluminum alloy wheels he sells, which 
adorn all types of cars from Subaru Imprezas to Porsche 911s. Rather, it’s the 
way Rotiform found success during hard economic times in the least likely 
of ways—by machining, powder coating and assembling a product here in 
Orange County, then exporting it to Europe, Japan and China. 

“Western car culture is huge over there right now,” says Whipple. “I’m 
super-thankful that it’s gone this way.” 

Standing at average height, his face framed by dark-rimmed glasses and 
short-cropped hair, Whipple speaks in a voice so low it occasionally dips 
below audible. It’s difficult to reconcile such an unassuming personality with 
success in an industry as flashy as the automotive aftermarket. But when it 
comes to wheels, Whipple knows what people want. 

“It’s a way for people to express their personality through their cars,” he 
says, explaining that Rotiform takes pride in selling a little slice of Orange 
County to the rest of the world. “That’s a big part of what makes our brand. 


Overseas customers and fans of ours really love the OC image. We call it palm 
trees and 80 degrees.” 

Friends said he was crazy when he decided to start a business during 
the Great Recession—especially when he and his partner quit stable jobs to 
embark on the venture. “It was the bottom of the bottom,” he remembers. 

“We both quit our cushy corporate jobs. We had enough money to design and 
purchase a container’s worth of wheels—about 9,000—and bet the farm on it.” 

The bet paid dividends, thanks in part to the enthusiasm of Asian mar¬ 
kets. “It’s nice to sell into those countries instead of buying,” Whipple jokes. 
“We’re getting our money back for a change.” 

Since 2009, Rotiform has watched its inventory grow from an offering of 
two wheels to more than 40 different designs. The driving force behind the 
product (pun intended) is a custom-car style described by a single monosyl¬ 
labic word: stance. 

“That’s our core market,” says Whipple. “The stance scene is focused on 
making your car look as aggressive as possible.” 

This is achieved by how flush the wheels are aligned with the side panels 
and bumpers—a real pain in the ass to accomplish when “every millimeter 
counts” and the customer looks at the finished product under a proverbial 
microscope. To achieve such a look, Whipple and his team tailor each wheel 
to the customer’s car. And though the process can at times be painstaking and 
trying, Whipple says it’s ultimately about achieving an uncomplicated look. 

“You don’t have to throw everything on the car to get people to look,” he 
says. “You just have to do things well.” 
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MASAKO YAMAMOTO 

BY TAYLOR HAH BY 




MASAKO YAHAHOTO remembers 
when her father brought home two Shiba 
Inus some 25 years ago from their native 
Japan; the family had no idea what they 
were signing up for. They had had dogs 
before, but Shiba Inus aren’t like most: 
They’re small, furry balls of fiery attitude 
and stubborn independence. 

The breed was declared a Natural Living 
Monument by the Japanese government 
in 1936, but it was only recently that they 
became the unofficial dog of the Internet 
thanks to viral memes and online phenom¬ 
enons featuring Shiba Inus such as Doge, 
Menswear Dog and the Puppy Cam of 2008. 
But you can’t be deceived by their cuteness 
or Internet fame. 

“They’re a challenging breed,” Yamamoto 
says, “but I think that’s the part I like most. 
You can’t use your typical training tech¬ 
niques. Watching Cesar Millan doesn’t teach 
you everything you need to know to work 
with this breed.” 

Yamamoto eventually learned the tenets 
of effective Shiba ownership—such as con¬ 
sistency and always having a pocketful of 
treats—and currently lives with Shibas five, 


six and seven (named Yumi, Winnie and 
Bravo, respectively) at her home in Long 
Beach. In 2007, Yamamoto took the first 
steps that would lead her from Shiba-lover 
to Shiba savior. 

After her fourth Shiba Inu, Princess, 
passed away, Yamamoto reached out to 
a group of ladies in Los Angeles County 
who informally rescued Shibas. The rescue 
group brought over a rather rambunctious 
male, who was a bit too high-energy for 
the elderly shepherd mix Yamamoto had at 
home. Though that Shiba didn’t work out, 
the group felt that since she knew so much 
about the breed, they would love her help 
as a foster home to care for Shibas until 
they found their “furever” homes. Yama¬ 
moto happily agreed, but after she real¬ 
ized she was spending quite a bit of money 
playing host and finding homes for several 
pups, she thought it best to start her own 
nonprofit charity. 

As fate would have it, Yamamoto’s day 
job as an incentive-programs supervisor 
at Toyota was more than accommodating. 
“[Toyota] really encourages employees to do 
charity work. If you start your own charity 


or are on the board of a charity, they give out 
grants.” So in 2011, Los Alamitos-based Sav¬ 
ing Shibas Inc. was born. 

The dogs come to Saving Shibas in a few 
ways. Some first-time Shiba owners fall 
into the same situation Yamamoto’s family 
did and find themselves unprepared for the 
hard work it takes to raise such a challeng¬ 
ing breed. As such, Shibas are particularly 
susceptible to being surrendered to local 
rescues by their owners. Yamamoto also 
scans local animal shelters for Shibas and 
will adopt them if it looks like the dogs won’t 
be otherwise adopted. 

She fosters some dogs (and helps others 
find loving homes), reviews applications, 
assesses the dogs’ needs while they’re in Sav¬ 
ing Shibas’ care, visits potential applicants’ 
homes, and oversees trial adoptions. “I don’t 
have much free time,” she says with a smile. 

Though the breed continues to grow in 
popularity here in the States, Yamamoto is 
happy with the size of the rescue: small but 
mighty, not unlike the breed it saves. “There’s 
a lot that I do for the rescue,” Yamamoto says. 
“I like that it’s small. I hope it stays the same 
size in the next five to 10 years.” 
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CIGARETTES 


©2014 R.J. REYNOLDS TOBACCO CO 


EXPERIENCE 


CRUSH 

. THE CRPSULE 


men 


SURGEON GENERAL'S WARNING: Smoking 
By Pregnant Women May Result in Fetal 
Injury, Premature Birth, And Low Birth Weight. 
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ANA SIRIY URZUA 


BY GABRIEL SAN ROHAN 

ANA SIRIA URZUA has led a life of transitions. Born in Colima, Mexico, Urzua 
came to Santa Ana as a 2-year-old with her mother after her father had already crossed. 
Once settled, the future activist’s father found work at the local Mexican consulate. 
“That was formative for me in that I had my Mexican identity always present,” Urzua 
recalls. Eventually, her mother also worked at the consulate; there, the family met 
Socorro Sarmiento, one of the founders of Santa Ana’s El Centro Cultural de Mexico, 
the pioneering community space that has served as a finishing school for OC Chicano 
activists for the past decade. 

At age 15, Urzua began taking son jarocho classes there. She learned the instruments, 
developed her singing voice and joined Son del Centro, the in-house musical group that 
teaches free classes to all and performs worldwide. 

“What I remember the most about getting involved with Son del Centro was the 
[Coalition of Immokalee Workers],” she says, referring to the coalition whose picket¬ 
ing of Taco Bell’s Irvine headquarters a decade ago over tomato prices and working 
conditions in Florida’s fields still resonates in the county’s activist circles. “I remember 
participating in the hunger strikes, and that’s really when my cultural identity took on 
a political slant.” 

As Urzua pursued a degree in anthropology at UC Irvine, she stayed close to the Cen¬ 
tro, doing community organizing while applying her smarts to Santa Ana. “In college, I 
ended up working with [anthropology professor] Michael Montoya on my senior thesis 
that I wrote on gentrification and displacement,” she says. Urzua did interviews with 
residents getting the boot from what is now the Station District in Santa Ana. 


After graduating in ’08, she began organizing with Orange County Communities 
Organized for Responsible Development (OCCORD), where Urzua became one of the 
leading advocates for Santa Ana’s Sunshine Ordinance for greater transparency. “I 
always felt like I had my stuff together,” she says of her life at that point, “but I didn’t 
feel satisfied.” So she left her apartment, got rid of most of her stuff and decided to trek 
around Latin America, visiting six countries in 10 months, with Belize being the first 
and most memorable stop. 

“I remember washing in the river with my friend Carmen,” she says. “I was looking 
around, and there were woodpeckers everywhere. We obviously sing about that stuff in 
son jarocho, but I hadn’t seen that.” 

Her friend said to her, “Imagine right now you’d be in your dirty-ass car, running late 
to your next meeting,” driving the point home further. At the end of her sojourn, she 
returned to Santa Ana and quickly involved herself even more, now as campaign coor¬ 
dinator for Santa Ana Building Healthy Communities. “I felt like I could play a role, 
coming back in my community and making changes.” 

One of those efforts is the Boys and Men of Color initiative and their work on restor¬ 
ative justice. Urzua, now 27, rattles off policies that changed the profile of a typical 
person in the juvenile-justice system from a white runaway girl three decades ago to 
today’s brown and black youth. “Once we know how it happened, then we have the 
ability of reimagining what it ought to be,” she says, adding that she envisions a similar 
process for all facets of city life. 

Urzua’s building a healthy version of herself, too, which means spending more time 
with those who matter and living with others committed to producing more and con¬ 
suming less. “It’s my own personal transformation, which is tied to our collective trans¬ 
formation,” she says. “Unless we look at ourselves and how we live, we’re all talk.” 
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Live entertainment featuring Brit Rodriguez • Tapioca and the Flea 

More artists to be announced! 

Interactive Exhibits • Performing Art • Cinematography • Fashion Design 
Newport Beach Film Festival Cinema Suite • Visual Art • VIP Lounge 
VIP Hookah Lounge • Complimentary Food and Drink Tastings 

wit/i muc/i m&ie fo come/ 


7PM-10PM 

MUZEO 

241 S ANAHEIM BLVD 
ANAHEIM, OA 


fo the WINNERS of 

THE CREATIVES! 


OC Weekly proudly announces the following as 
the 10 local artists, chosen by the public, to be 
featured at Artopia 2014. 


Shay Bredimus 
Paul Contreras 
Tristan Cruz 


Tim Earley 
Jamile Hamilton 
Teresa Hernandez 
E.E. Jacks 


Paul Ortega 
Christina Preiss 
Hannah Webb 


< €&me Me t/me AMAZING ARTISTS ia/ieUm/ 

Tickets are selling fast, so get yours today! 

OCWEEKLY.COM/ARTOPIA2014 

Go online to find out more details, buy your tickets, and check out the talented winners! 



TICKETS ON SALE NOW! 

GA $20 « VIP $40 


■£^7% HAVE FUN. CHAMBORD 


CHAMBORD 


AS-ISSUED 


/ocweekly 


§ NEWPORT BEACH 
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LEAP OF FAITH 


DIANE GOLDSTEIN 


BY NICK SCHOU 


One of the leading figures in Orange 
County’s movement to legalize mari¬ 
juana used to arrest people for smok¬ 
ing it. As a cop in Redondo Beach 
during the 1980s and 1990s, DIANE 
GOLDSTEIN worked in the police 
department’s special investigative 
unit, which essentially functioned as 
a narcotics squad. She loved being 
a cop, enough that she became the 
city’s first female officer to reach the 
rank of lieutenant. After nearly three 
decades on the force, she retired in 
2004. It was then that she started to 
question whether going after drugs 
was the right career choice. 

A Tustin resident since 1994, Gold¬ 
stein never imagined she’d become 
an anti-drug-war activist. But in 2007, 
her brother died of a drug overdose. 
His death reminded her of something 
that had always bugged her about 
police work: Every time you arrested 
a drug dealer, another one would pop 
up. Meanwhile, criminalizing the 
behavior of drug addicts did abso¬ 
lutely nothing to help them and argu¬ 
ably drew important resources away 
from treating their illnesses. 

“What the drug war has caused me 
to really ask is what is ultimately the 
role of policing,” she says. “The drug 
war really turned us from serving 
our constituents. We’re peace offi¬ 
cers. There is a significant difference 
between being a peace officer and 
engaging in this war mentality and 
policing people and stigmatizing large 
segments of our society.” 

Looking back, Goldstein says, she’d 
known that the War On Drugs was 
doomed to failure ever since Judge 
Jim Gray officially declared it so 
on the steps of the Orange County 
Courthouse some two decades ago. 
But it wasn’t until 2009 that Gold¬ 
stein took steps to actually end it by 
joining the campaign for Proposi¬ 
tion 19, which would have legalized 
recreational marijuana in California; 
the measure failed at the polls under 
a withering assault by law-enforce¬ 
ment lobbying groups. 

That year, she also joined Law 
Enforcement Against Prohibition 
(LEAP), the sole cop group that 
openly opposes the drug war. Gold¬ 
stein says she understands why many 
law-enforcement officials oppose 
legalization. “Prohibition makes law 
enforcement’s job easier,” she says. 
“One of the biggest reasons I hear 
from cops for why they oppose legal 
marijuana is that it will diminish 
probable cause to arrest people.” 

Goldstein is currently working on 
behalf of LEAP with the Drug Policy 
Alliance to get another legalization 
proposal before the voters by 2016, 
seeing how the state’s elected leader¬ 
ship remains beholden to the reefer- 
madness lobby. 

“The police chiefs and officer 
unions are doing anything they can 
to impede reform on marijuana and 
drug policy,” says Goldstein. “Of 
course they are opposing it because if 
marijuana is legal, they will not make 
as much money.... It’s all about the 
money. We need to evolve as a society. 
Everyone is demanding it.” 
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FIGHTS AT THE LIBRARY * 
HOME OF THE ORIGINAL 

$2 TUESDAY!,, 

1:00 PM UNTIL 1:00 AM »&£ 

JACK, CAPTAINS, JAGER, TUACA AND DOMESTIC BEEQS^N 

TO NAME A FEW OF OUR SPECIALS. - 

* ' 

Enter To Win a VIP Experience at 
The Library Gentlemen’s Club at ocweekly.com/library ■ 

FOR RESERVATIONS AND VIP SERVICE 

PLEASE CONTACT OUR VIP HOST ROBERT 714-891-1430 

7000 Garden Grove Blvd. » Westminster, CA 92683 

HOURS: MON-FRI 1PM-2AM » SAT & SUN 4PM-2AM 

714-891-1430 ^ 

WWW.THELIBRARYGC.COM 
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CLEARANCE SALE 

XTRASUN & RADIANT 
6" &8 M AIR COOLED HOODS 


(II 

ALL CANFAN PRODUCTS IN STOCK 


INCREDIBLE DEALS ON 

EVERYTHING FROM TOP OF THE LINE DEHUMIDIFIERS & 
l-SPLIT AIR CONDITIONERS TO HEAT MATS & THERMOSTATS 

We Match Any Legitimate Price 




Advanced 

Nutrients 


."•«» 


to GENERAL 
[tZZ S HYDROPONICS 

bringing n, fur. tnd technology to gtther 



(949) 642-7776 APLUSHYDRO.COM 
1606 BABCOCK ST COSTA MESA, CA 92627 




Ink Gallery Tattoo 
949-481 -8775 
139 Avenida Granada 
SanClemente, CA 


Scan for $50 
Flash Specials 

www.ocinkgallery.com 





*®i* 

POWDER COATING 


SAME DAY 
POWDER COATING! 

Drive in - Drop Off - Pick up 
4 wheels for $480 

REFINISHING YOUR OUTDOOR FURNITURE, 
GATES & RAILINGS, COST EFFICIENT AND 
100% SATISFACTION GUARANTEED 


17592 Gothard St. 
Huntington Beach 
714.596.4242 


P1RKE IT nEU! 



SAME DAY SPRAY 
ON BED LINERS! 


II 


yelp*' 


www.primo-powder.com 
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949-477-8040 

edubin@dubinlaw.com 

BEST LAWYER 2013 
Eric Dubin 


DUBIN LAW FIRM 
dubinlaw.com 



- DON’T FORGET - DRINK RESPONSIBLY 


A FLASH OF TART 
IN EVERY SIP 


W MEWBELGIUh.COM 


NEW BELGIUM 
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KINC OF THE VAPES 
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KEVIN DRAKE 


BY LP HASTINGS 



“It’s not that I’m a troublemaker,” 
KEVIN DRAKE says, smiling across 
the table at his girlfriend/business part¬ 
ner, Meg Strouse (who once worked for 
OC Weekly). “I just don’t like to be told 
what to do.” 

He’s the owner of e-liquid company 
Drake’s Vapes, but the thin, 34-year-old 
with bright blue eyes doesn’t resemble a 
bro blowing obnoxious plumes of smoke 
in public. Instead, Drake’s face is the 
kind needed by the vape community to 
gain mainstream acceptance: a serious 
entrepreneur, constantly working to make 
Drake’s and Vape Goddess, Strouse’s com¬ 
pany, the most top-of-the-line, professional 
and safe e-liquid companies out there. 

Drake doesn’t come from business 
school or even the suit-and-tie world. It’s 
been an arduous journey from an ideal 
California childhood to being a rock star 
to drunken debauchery to prison time to 
finally landing as a mellow, handpan-play- 
ing, small business owner. By 18, he was 
expelled from two schools and constantly 
getting in trouble with police, whether for 
graffiti or reckless driving. At 22, Drake 
joined Jared Leto’s band, Thirty Seconds 
to Mars. “That was when my alcoholism 
started,” he says. “It’s not their fault; it’s 
just tour life.” 

The combination of being on the road 
for months at a time combined with Leto’s 
nightly reviews of each show, broken 
down frame by frame, made Drake go 
off the deep end. He quit the band after 
a couple of years, and then slinked into a 
booze-filled world that reached its nadir 
in 2007, when Drake faced his second 
DUI charge and was dropped into a nine- 
month in-patient rehab. After that, it was 
straight to Jamestown State Prison and 
Fire Camp for 44 months. Drake’s daugh¬ 
ter was born while he was there. “There’s 
gotta be a yin to the yang,” he says. “If you 
go that far into your own hell, you need to 
come back up.” 

When Drake was finally released, he 
was broke. He quit smoking at the request 
of his daughter and discovered e-ciga- 
rettes, the industry that would re-define 
his life. “I love creating flavors, the pas¬ 
sion, the creativity,” Drake enthuses. “I’ll 
spend 10 hours a day trying to perfect a 
flavor.” He’s already worked on making his 
products something the FDA will approve. 
“We’re working with a professional dis¬ 
tributor called eGains and moving produc¬ 
tion to an OSHA-certified facility.” 

Yet it goes beyond the physical prod¬ 
uct. Drake says he’s up against not only 
Big Tobacco, but also distasteful, cultural 
images associated with vaping. “We know 
tobacco companies are going to come after 
vape companies one day, and being a mom- 
and-pop shop isn’t going to work,” he says. 
“We need to be able to stand up to them.” 

While Drake is a big supporter of regu¬ 
lation, he also worries about the social 
implications. “I have a problem when 
women are treated like objects, and you 
see that in the vape industry,” he says. 
“That’s why [Drake’s Vapes and Vape God¬ 
dess] want to empower women. We’ve 
realized it isn’t a fad and want to elevate.” 

Nowadays, Drake plays music with 
his band Polaroid Kiss and strives to 
improve his business. “That’s what the 
American Dream is for me,” he says. 

“I just want to play music and use my 
money to help people.” 
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JEFF D. HALL AND JEFF JENSEN 

BY CUSTAYO ARELLANO 


For JEFF JENSEN, the moment he realized he wanted to go into 
business with JEFF D. HALL was early one morning, after a night¬ 
time of partying. When Jensen woke up with a hangover before the 
break of dawn in his Orange apartment, he saw Hall applying the 
finishing touches to dozens of ramekins of creme brulee he was pre¬ 
paring for class at Orange Coast College. 

“I told Jeff, ‘Dude, what are you doing up already?’” Jensen says. 
“And he said, ‘Working.’” 

For Hall, the sealing of their eventual partnership was somewhere 
different: Spearmint Rhino in Las Vegas, while both were partying— 
“But after a long day of work,” he makes sure to point out with a 
hearty laugh. 

“Work hard, play hard” is the mantra of Hall and Jensen’s two 
restaurants, Chapter One: The Modern Local, and C4 Deli: Cure for 
the Common in Santa Ana. The former, opened in 2011, is famous 
countywide for its large, boisterous scene anchored by fine dining 
and the spectacular cocktails of bartender Drew Tripp; C4 opened 
last year to instantaneous acclaim for its sandwiches, beers, cured 
meats, pickled eggs and easier-going atmosphere. Each is a reflection 
of the two Jeffs, guys who one moment are buying shots for custom¬ 
ers, the next moment stepping outside to place a food order. 


“We’re cut from the same cloth,” says Jensen (known as JJ to staff 
at the two restaurants to differentiate him from Hall). “We see things 
the same way—if you’re not hustling, you’re not moving forward.” 

The two came to running their restaurants from different roads. 
Jensen, born and raised in Santa Ana, worked for a Chevy dealer¬ 
ship before heading off to Las Vegas to moonlight at the Cannery 
Casino, where he did “a bit of everything.” Hall, on the other hand, 
worked for “tons of places—PF Chang’s, Cheesecake Factory, 
Baskin-Robbins, you name it”—before eventually enrolling at OCC’s 
culinary program. From there, he got a job with the Auld Dubliner 
chain, hiring Jensen to take over for him when Hall helped to open 
Haven Gastropub in Orange. In early 2011, he secured the financing 
for what would become Chapter One and approached Jensen to join 
him; the promises made over creme brulee and gyrating honeys was 
finally complete. 

The two aren’t content with their twin restaurants, however; plans 
are in the works for a Newport Beach concept, and “if the right situ¬ 
ation brings the right opportunity, we’ll do it,” Hall says. “But we’ll 
never cannibalize our own concepts. And we’ll always make sure to 
keep that personal touch. Whatever we do are pubs at heart—public 
houses, places where people can go in and be treated with respect.” 
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OUR DEAN OF BREAD 
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DEAN KIM 

BY EDWIN COEI 


Like most people who bake bread for a living, 
DEAN KIN gets up at an ungodly hour and 
goes home when the rest of us are already in our 
pajamas. But he wouldn’t have it any other way 
“How many people do you know look forward to 
punching out?” he says. “To me, it’s a different 
thing. I love being there; I don’t consider it work. 
It’s crazy—I’m being paid for doing something that 
isn’t work to me.” 

As the owner and head baker of OC Baking Co., 
Kim is arguably the most celebrated bread baker 
our county has ever seen. In the less than five years 
since he opened it, his OC Baking Co. has become 
the go-to supplier of bread for about 100 restau¬ 
rants, including Anaheim’s THE RANCH. Kim is 
humble about his success. “I don’t think I’m the best 
baker in the world,” he says. “I have a lot to learn.” 

He credits the close-knit OC chef community 
for its support, but it’s the bread that sells itself. If 
you had a dinner roll at an Orange County restau¬ 
rant and marveled at how the crust crackles just 
so, the crumb fluffy and flavorful, chances are it 
was made by Kim and his crew at an anonymous 


industrial office park in Orange cradled by the 91, 
55 and 57 freeways. 

Born in 1971 in Glendale to a Swedish father and 
a Korean mother, Kim describes his upbringing as 
“meat and potatoes” rather than “rice and kimchi.” 
He didn’t catch the baking bug until college at 
UC Berkeley. He was working part-time at Noah’s 
Bagels when he realized flour could be developed 
into a beautiful thing. “I just remember the smell 
of those bagels,” he recalls. “It was so intoxicating. 
This was one of the best things I ever smelled in 
my life.” Baking that first bagel also made him see 
that if he put his heart into it, he could do well and 
have a good living. 

From that point on, he dove into the culinary 
world, peeling potatoes, working his way up, 
observing and learning everything he could. Kim 
got a proper culinary education at American Insti¬ 
tute of Baking and the San Francisco Baking Insti¬ 
tute; he even went to Rome to round out his stud¬ 
ies. He came to settle in Orange County, becoming 
executive baker at Breads N Spreads in Mission 
Viejo. It was then that local chefs took notice. 


Seeing and tasting the superior product he was 
making, they egged him on to open his own bak¬ 
ery. Kim was hesitant at first, but his wife—who is 
a CPA and now does the books for the company— 
finally convinced him to go for it. “I was very 
immature,” he says. “I don’t think I was ready to 
open this bakery four years ago, but my wife told 
me I’m not getting younger.” They opened OC 
Baking Co. a year after they got married, and the 
rest is rising, delicious history. “It worked out 
really well for us.” 

As for the future, he’s happy with keeping his 
bakery local. He only sells to the public every 
Saturday at the Orange Certified Farmer’s Mar¬ 
ket and is known to refuse accounts that are too 
far, telling them, “If I can’t get to you within a 
half-hour, there’s no reason for me to even do 
your bread for you.” He foresees OC Baking Co. 
eventually growing into a comfortable size, but 
he doesn’t want to broaden too far, reasoning 
that bread is a precious, perishable thing. “I 
don’t think my mother in Washington should be 
able to buy my bread.” 
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CECILIA RIOS MURRIETA eases a 

cork out of a tall bottle with a silhouette of 
a woman wearing pinup-style victory rolls 
on its label. “This is pechuga,” she says to a 
group of attendees at the Chuck Jones Cen¬ 
ter for Creativity at last year’s Patchwork 
Edible event. A clear, fragrant liquid splashes 
against the side of glasses as she pours 
samples and explains that this is a celebra¬ 
tory mezcal, re-distilled with the bounty of 
the harvest thrown into the still and a whole 
turkey breast suspended above the level of 
the liquid. 

“It sounds weird, but there’s no actual meat 
in the bottle,” she says. “It’s just the essence 
of the turkey, which ties together all the fruit.” 

Apprehensive looks turn to relief, as a 
group of people who may never have tried 
anything more exotic than tequila take their 
first forays into the world of La Nina del 
Mezcal, her buzzed-about attempt to make 
Southern California the vanguard of a grow¬ 
ing love for regional Mexican spirits. 

Murrieta was born in Mexico City, but 
she moved to Anaheim as a child and 
enrolled at Stoddard Elementary; after five 
years, the family returned to Cuernavaca, 
but her binational identity had already been 
forged. “Once you’ve lived here and you 
go back, it’s never the same,” she says. She 
spent her summer holidays with cousins in 
Anaheim and now splits her time between 
Orange County, Mexico City and Oaxaca, 
where she has developed relationships with 
palenqueros, liquor distillers in the far- 
flung, dusty, rural mountain villages where 
mezcal originated. 

She was introduced to mezcal by a Oaxa¬ 
can friend of her brother, and she fell in love 
with the smoky, sharp spirit. Murrieta tried 
to share her love of mezcal with her friends 
at the Institute Tecnologico Autonomo de 
Mexico, but they rejected it as campesino 
hooch, meant to be drunk in low-class rural 
cantinas. Nevertheless, Murrieta pushed 
into the mezcal world, rightfully banking on 
its current status as Mexico’s It liquor. The 
first deal, for mezcal espadin, sealed with 
a handshake in the cobblestone streets of 
Santiago Matatlan, Oaxaca, was the hard¬ 
est; the palenquero’ s contribution to the deal 
was the mezcal itself, and the rest was up to 
Murrieta—licensing, bottling, labeling, mar¬ 
keting, sales. Her family cobbled together as 
much money as they could, and Murrieta set 
to work, introducing the high-end bars of 
Mexico City to her mezcal. 

Returning to Anaheim, Murrieta brought 
as many bottles as she could legally carry 
through customs and started pouring 
samples, hoping the cocktail renaissance in 
this country combined with Los Angeles’ 
long-standing love for tequila would spark 
interest in her product. It’s working; there 
are now agave spirit bars in Los Angeles 
and San Diego, there are bottles of La Nina 
del Mezcal on bars in Orange County, and 
an increasing line of varietals will soon be 
available, from madrecuixe (a tall, yucca-like 
agave) to tobala (a fiery, ultra-smoky mezcal 
from a squat, fat agave that grows only in the 
shade of tall trees). 

Murrieta is leading a contingent of bar¬ 
tenders and cocktail aficionados on a tour of 
Oaxaca soon, knowing that estadounidenses 
who travel often bring back demand for the 
products they’ve tasted abroad. Meanwhile, 
when she’s in Anaheim, she’ll go to bars that 
serve La Nina del Mezcal and just sip it neat, 
reveling in the fruits—destined for pechuga 
or not—of her labor. 
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OC Weekly is proud to sponsor 

SHAMROCK ‘N’ ROLL, an annual Queen Mary event. Join us March 15th, 
7pm-1am, for an amazing lineup of live entertainment, pub games, green beer and 
Irish grub. Find our Street Team for the chance to win some awesome prizes! 


WIN 

OC WEEKLY’S 

St. Patricks Day 

BOTTLE COUNT 
CONTEST! 

SEE PAGE 79! 


Tell us how many bottles you count in the St. Patricks Guide 
of this issue to win $200 to Hi-Time Wine Cellars! 

www.ocweekly.com/freestuff 

FOLLOW TIFFANY ON FACEBOOK 

AS SHE PREPARES FOR HER FAVORITE HOLIDAY! 

Leave a caption on her photo and if the luck of the Irish is with 
you, you will get a piece of the pot o’ gold! 


WWW.OCWEEKLY.COM/STPATRICKS2014 
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The black-framed glasses come off the face of 
STEPHAN "BAX" BAXTER and clunk 
onto the table between us. His shock of gray¬ 
ing, flyaway, un-styled Jim Jarmusch-esque hair 
spills into his face, then is moved quickly with 
a flick of his hand. We’re talking about Kelly 
Thomas, and the conversation, long and lively, 
becomes even more animated. Baxter knew the 
schizophrenic homeless man, gave him hand¬ 
outs, even let him sleep on his couch and use 
his shower when the weather was inclement, 
and he’s furious about the “not guilty” verdict 
handed to two of the police officers who beat 
him to death. 

“A troubled human being, one of the weakest 
in our community,” he seethes, “destroyed by the 
Fullerton PD and enabled by their leadership. It 
goes against the fucking core of me.” 

Currently owner/curator of the Egan Gallery in 
Fullerton, Baxter is the founder/organizer of the 
socially conscious fund-raising entity Art With 
an Agenda, which stages exhibitions built around 
a charitable cause, including marriage equal¬ 
ity, homelessness, and one centered on the Kelly 
Thomas killing in 2012 that drew national atten¬ 
tion. Such a public presence is the culmination of 
an unlikely transformation: The son of conserva¬ 
tive Catholic parents, Baxter was a shy outsider 
growing up in Glasgow with bad skin and a wicked 
stutter. Slow disillusion with the church and the 
liberation of punk-rock music moved him in a dif¬ 
ferent direction than the priesthood: the arts. 

“I tried everything: punk-rock band, standup 
comic, writing fanzines,” he says. But Baxter 
lacked the required focus, switching from art 
history to political science in college before 
dropping out altogether after a bad breakup with 
a girlfriend. He never went back, despite being a 
few credits shy of a degree, instead taking parale¬ 
gal classes and working in the offices of flamboy¬ 
ant lawyer Alan M. May. A former Nixon White 
House aide, decorated Green Beret, pro bono 
champion for the Vietnamese community and 
gay man who died of AIDS in 1991, May became 
an important mentor to Baxter, encouraging 
the young man to go from being “someone who 
didn’t speak out... to someone who did.” 

He bows gracefully to Hibbleton Gallery cura¬ 
tor Jesse La Tour as the first person in the com¬ 
munity to make it a point to ask Fullerton’s city 
government about Thomas’ beating, following 
the proceedings himself initially only as a “mem¬ 
ber of the pack.” But Baxter’s eventual notoriety 
as an activist able to speak directly to the heart 
of Thomas’ death with eloquence and passion (as 
well as profane fury if he feels he’s being misun¬ 
derstood) has made him a lightning rod for the 
ire of police families. Even individuals who don’t 
know his personal connection to the case and 
random strangers have spouted abuse at him, 
even, one time, while waiting in a Ralphs check¬ 
out line to buy milk and cereal. 

Baxter is haunted by the standard bane of 
activists: not seeing what you fight for happen 
during your lifetime. “While my goals haven’t 
been accomplished, I know I’ve had an effect,” 
he says. “It mitigates the collateral damage.” 
Unfortunately, that collateral damage is the col¬ 
lapse of his marriage, the fact that he’s no longer 
a golden boy at work, and the loss of several close 
friendships, as well as the shitty health, insomnia 
and forgetfulness that signals depression. 

“Outrage itself has value_It means some¬ 

thing,” he says. “Society failed Kelly not because 
he was homeless, but because he wasn’t a cop. 

We didn’t know that before, and we do now.” 

He tries to keep things in perspective: “Soci¬ 
ety is built for me. I’m white, privileged. I can 
bounce back. I’m not going anywhere,” he pro¬ 
claims. “I’m still focused on creating an asshole- 
free Fullerton.” 
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URBAN CURATOR 


BY AIHEE HURILLO 


The streets of downtown Santa Ana are barren on a cold Tues¬ 
day night, save for a space on Fourth Street where members of 
the Santa Ana art collective Konsept meet to discuss plans for 
the next Downtown Art Walk. The collection of pizza boxes, 
bags of chips and soda cans strewn around the snack table add 
to the relaxed vibe in the room, which serves as headquarters, 
studio and gallery space all in one. Founder and leader TYSON 
PRUONC is wearing nicely ironed, office-appropriate dress 
clothes—seemingly strange apparel for a guy who mostly hangs 
around laid-back artists and musicians. 

“Fm dressed up every day, except for days when I don’t go 
out,” he says. “I meet with artists all day and go to meetings in 
the city, so for me, it’s really cool for people to really notice that 
you’re serious about what you’re doing.” 

Konsept has made an impression on OC’s street art scene in 
the past year. Formed of artists, musicians, designers and videog- 
raphers from college age to working adults, each member brings 
his or her strength to the collective and to art projects that range 
from conceptual to stuff that can hang in your living room, public 
flash mobs to curated collections. And Pruong, who started Kon¬ 
sept with two buddies as a hip-hop trio, is the captain, planning 
and networking for his talented crew. 

"I do all the booking, promotions, organizing,” he says. “And I 
also look for opportunities for gigs for the artists. Konsept is what 


I do full-time; this is my all or nothing. I used to work a regular 
day job, but I need to be in meetings with people and constantly 
be on social media. It’s stressful, but it’s the good kind of stress, 
so I’m happy.” 

A Santa Ana native, Pruong admits that as a youth, he wasn’t 
attracted to the downtown art scene because of its lack of street 
art. Instead, he gravitated toward the hip-hop and breakdanc¬ 
ing scene offered at Saint City Sessions, where he met Platinum 
Ink Art Studio owner Matthew Rios, who invited Pruong to 
curate his own art show. From there, he got his first taste of 
planning community events for his artist friends. “At that time, 
there wasn’t much opportunity to get your work out there,” 
Pruong says, “but Matthew provided me with a place for free, 
helped me build my own network and got me into helping out 
the community.” 

With several musical residencies and multiple art shows every 
month, Konsept has become a hot name in Santa Ana. Local busi¬ 
nesses, bands and artists constantly hit up Pruong to be included 
in the next big Konsept happening, but Pruong remains dedicated 
to his original fan base. 

“All of our events are different, so we draw in different people 
all the time, but we still have the same support system of family 
and friends,” he says. “This city is home, so we want to stay true 
to the area and show that this is what our city is all about.” 
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Seventy’s DALE PARTRIDCE is on a quest to 
“achieve a more truthful existence.” To do so, he’s on a 
path to achieve what Proverbs describes as “crowns to a 
man”: an excellent wife, wisdom, wealth, the gray hair of 
the righteous and grandchildren. 

As a teen, Partridge was something of a baseball star 
in his hometown of Alta Loma. But in a series game in 
San Diego, he went to throw a pitch, and “my elbow 
exploded,” he recalls. “Everyone knew I would never 
play baseball again. It was a crazy moment in my life.” 

But he didn’t have time to wallow in the tragedy; the 
17-year-old had a side business to focus on. Actually, 
by that point, Partridge had already started a few side 
businesses, including an in-home personal-training and 
massage-therapy business. After he sold that company, 
he started a rock-climbing gym with some friends. When 
Partridge was fired from that enterprise, he says, he was 
left to ponder his next move. “I thought, ‘Holy crap, what 
am I going to do?”’ 

An accident while rock climbing left him with such 
bad vertigo that he almost couldn’t move without nau¬ 
sea, landing him in a depressing place. “Nothing matters 
if you are unhealthy,” he says. Fed up with the lack of 
control in his own life, Partridge started some new ven¬ 
tures, including a faith-based identity conference and 
a book (the now-out-of-print Make It Happen: 30 Steps 
Young Entrepreneurs Take to Start Great Companies'), 
looking this time to make a difference. 

He also started freelancing at a creative agency, where 
he met Aaron Chavez. The two were buying and selling 
“social media real estate,” managing and owning pages 
on Facebook, YouTube and others. It was during a meet¬ 
ing, he says, that another epiphany came to him: “What 
can we do to blend purpose and profit?” 

Partridge took all the wisdom of business ownership 
he had acquired and, with Chavez, started Seventy in 
2011. The company donates $7 from every sale of spe¬ 
cialty designed T-shirts, posters, reusable bags and so 
forth to a chosen charity of the week. Every seven days, 
a different charity and new designs are posted. “Ninety- 
five percent of all people by age 25 have never given to 
charity,” he says. “You don’t understand generosity until 
you’ve given.” 

In the midst of all this, on Feb. 14, 2011, he married 
Veronica, acquiring his own great wife. He was just 24, 
and by June of that year, Partridge was running a new 
business out of his Corona living room. “[Seventy] totally 
changed my marriage,” he says. “It re-defined what suc¬ 
cess looks like in my life.” 

For inspiration, he focused on people whom he 
thought of as the most successful, from biblical charac¬ 
ters to reality-TV dad Jim Bob Duggar. He looked at the 
amount of joy Duggar had—kids who love each other 
and a great wife—and the strategy he used to accumulate 
wealth. Partridge began to see wealth as being not only 
monetary, but also generosity. “My whole mission is to 
show that people matter,” he says. “I want to lead a gen¬ 
eration toward generosity.” 

And it’s working. Assembling a “Type Team” to 
design the T-shirts and other products meant moving 
to a “more creative place.” What was once about five 
people in Fullerton grew large enough to necessitate 
a move to more spacious digs in Costa Mesa, and now 
Seventy is preparing to relocate back to Fullerton, this 
time into a former bank downtown. So far, Partridge’s 
righteous company has raised more than $3 million for 
various nonprofits. This success has allowed 28-year-old 
Partridge to step back from the CEO position. Now, he 
focuses on big projects, he says, as well as speaking on 
behalf of Seventy. He’s writing another book, People Over 
Profit. And he spends more family time—with his wife; 
newborn daughter, Aria; and adorable dog, Rollie—at 
their cabin in Lake Arrowhead. “We’re very much moun¬ 
tain people,” he says. Punctuating this statement is the 
sign in his office: “The Mountains Are Calling.” 

He hopes to move his family to Bend, Oregon, in the 
next few years, while keeping operations in OC. In Bend, 
he says, he’ll launch a restaurant that gives back. “I am 
addicted to achievement,” Partridge explains. 

The only crown that’s left is grandchildren. Maybe 
Aria, born Jan. 6, can help with that someday. 
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ORANGE COUNTY’S 


favorite 

night out 




Join us for an unforgettable evening 
of fun, friends, and art where you 
can enjoy painting on your own 
masterpiece while sipping on your 
favorite bottle of wine! 


View our painting calendars 
and RSVP online. 


Use code OCW50 at checkout 

and receive 50% off (exp. 5 / 1 / 14 ) 


girls ni0f 

Pinot’s Palette - Tustin 

2479 Park Ave., Tustin (The District) • 714-400-9016 Paint. Drink. Have Fun. PinotsPalette.com/tustin 


forties 



50% OFF 

Teeth Whitening 


10% OFF 








FREE CONSULTATION 


Invisalign 

Braces 

FREE CONSULTATION 


• FAMILY DENTISTRY 

• Laser Dentistry 

• Most Insurances Accepted""" 

• Financing available 

• Cosmetic Dentistry 


Living with 

Bipolar I 
Disorder? 






We have something 

for you to think about. 


Study-Related 
Care and Study Drugs 
at No Cost 

No Insurance 
Required 




The ATLAS Research Studies - evaluating a 
long-acting investigational form of aripiprazole 
taken just once a month - may be an option for you. 
Think about it, then talk to your doctor. 

For more information or to see if you may be eligible, contact: 

OC Research Trials 1010 W. Chapman Ave, Orange 92868 

714 - 289-1100 


Otsuka 

Otsuka Pharmaceutical Development & Commercialization, Inc. 


StudyingBipolar.com 


LIQUID COLD. 



Hi-Time 

Wine 

Cellars 

250 Ogle 
Street 

Costa Mesa, 
CA 92627 
949.650.8463 
hitimewine.net 

Lots more in-store! 


Murphy’s Irish Stout 14.9oz Draught Cans (4) $6.99 
Wexford Irish Cream 14.9oz. Draught Cans (4) $8.99 
Bushmills Irish Whiskey 1.75L $37.99 
Clontarf Classic Irish Whiskey 750ml $14.99 
Concannon Irish Whiskey 750ml $19.99 
Green Spot Irish Whiskey 750ml $43.99 
Greenore 8yr Irish Whiskey 750ml $49.99 
Knappogue 12yr Irish Whiskey 750ml $37.99 
Paddy Irish Whiskey 750ml $21.99 
Boru Irish Vodka 1,75L $18.99 
Carolan’s Irish Cream 1.785L $18.99 


The Wild Geese Soldiers & Heroes Irish Whiskey 

Classic Blend 750ml $29.99 
Limited Edition 750ml $59.99 
Rare Irish 750ml $39.99 
Single Malt $72.99 

3-Pack Minis (50ml bottles of Rare Irish, Single Malt 
and Limited Edition) $16.99 
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OC PEOPLE 


As director of classical voice at Orange 
County School of the Arts, Dr. HARIA 
LAZAROVA says the skills she inculcates 
into her charges—many of whom go on to 
prestigious schools such as Julliard and 
Indiana University—aren’t necessarily spe¬ 
cific to the classical-music industry. Take 
self-confidence, for example. “You have to 
be able to put your best self forward,” she 
says, “even if [it’s] not an audition situation. 
It could be a board room; it could be a sales 
job. You have to know that the person you’re 
projecting is you.” 

She says it from experience. Lazarova 
was born in Bulgaria to two engineers. 
Under a program designed by Communist 
dictator Todor Zhivkov to win the trust of 
the Third World by sending its best and 
brightest to improve living conditions, her 
family was sent to North Africa when she 
was 6 years old; her father led a project to 
build a power plant in Libya, and Lazarova 
went with the rest of the family to live for 
three years in Algeria, where her mother 
taught. Hoping to escape the Iron Curtain 
regime, the family learned French, and then 
applied for refugee status in France at a 
time when Eastern Europeans, even white- 
collar workers, were viewed as the human 
effluvium of a failed system of economics 
and government. 

A family friend who lived in Orange 
County sponsored them for refugee status in 
the United States instead. Though going to 
the U.S. was an alien concept for Cold War- 
era Bulgarians—“We might as well have been 
going to the moon,” Lazarova says—they 
established a foothold here and began to 
work to make their lives better. As a student 
living in an economically disadvantaged part 
of Anaheim, Lazarova received a one-year 
scholarship to study voice for half an hour 
each week with the Pacific Chorale; she’s 
still heavily involved with the group and con¬ 
tinues to study with it. As her parents started 
to make more money, they started to be able 
to afford to send her to study music. 

However, it was to be an amusing hobby, 
not a career. Lazarova enrolled in pre-med at 
Cal State Long Beach, then started to work 
in mortgage processing before looking to her 
voice for an escape from that soul-deadening 
job. She quit and went to USC’s Thornton 
School of Music, from which she received 
master’s and doctorate degrees. Determined 
to not spend her life doing something she 
hated, Lazarova cast about for jobs in music, 
specifically those involving teaching. She 
applied for and was hired as the director of 
the Classical Voice Conservatory, tasked with 
creating the 13th conservatory at Orange 
County School of the Arts in 2009, and diver¬ 
sifying the school’s opera program to include 
all classical vocal music; she also runs a 
private voice studio in Santa Ana and gives 
voice lessons at Long Beach State on the side. 

Over the past five years, Lazarova has 
created Orange County’s premier vocal 
school for youth, wearing every possible 
hat in the process. “I work six days a week, 
and I don’t have a secretary,” she says. “I 
do it all myself.” That includes unglamor- 
ous, low-profile tasks such as organizing 
homework and collecting permission slips, 
as well as such high-profile work as pro¬ 
ducing the school’s annual opera (this year, 
it’s Cinderella). 

“I couldn’t read music until I was 18 years 
old,” she says. “That influences everything I 
do to prepare these children. I want them to 
get an earlier start than I did.” 
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GET INVOLVED! 


VOTE IN NOVEMBER TO LEGALIZE IT 

JOIN ORANGE COUNTY ASA AT ORANGECOUNTYASA.COM 



Law Office of Randall T. Longwith 

Medical Marijuana & Criminal Defense Attorney 
714.699.4384 • marijuanalawyergroup.com 
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OC PEOPLE 


You may have seen HICHAEL DENNIN fea¬ 
tured on the History Channel’s Ancient Aliens. 

No, he’s not the dude with the nuclear-blast- 
blown hairdo and cocksure answers to life’s 
mysteries. On a cable-TV series that espouses 
spaceship-arriving, extraterrestrial contacts 
throughout civilization, Dennin—a professor of 
physics and astronomy at UC Irvine—is the calm 
voice of reason. 

“There is a lot that’s hard to explain,” says the 
amiable Connecticut native, who has worked 
at the university for 17 years. “There could be 
alien life very different from us. But if we’d been 
visited by aliens, I can’t imagine it could be kept 
a secret.” 

In the scientific community, Ancient Aliens is 
considered popcorn entertainment, and Chris 
White’s Ancient Aliens Debunked documentary 
offers piercing criticism, but Dennin is elated to 
have appeared in episodes on all six seasons. 

“People ask me why I’m involved,” he says 
on a recent afternoon inside his cramped, clut¬ 
tered campus office. “Because I can help put 
real science into it, and the show raises really 
interesting questions.” 

The Irvine resident, husband to a wife who 
teaches at Mater Dei High School and father of 
three daughters, is a firm believer in public out¬ 
reach on science. Because of the show, he is rec¬ 
ognized in airports, coffee shops and malls across 
the nation. He has earned numerous teaching 
honors, created an award-winning online course, 
gives inspiring public speeches, makes himself 
available to journalists and is presently writing 
two books. One is a textbook for non-science 
majors, and the other is a 10-chapter book for 
the general public, tentatively titled God Is The 
Ultimate Superhero, that will dovetail with his 
Catholic beliefs. 

“It’s about how science enhances faith as 
opposed to being opposite to it,” says Dennin, a 
graduate of Princeton University and UC Santa 
Barbara. He grew up loving all the Star Wars 
and Star Trek films, Friends, and anything with 
Michael J. Fox, as well as science-fiction stories 
by Isaac Asimov. “When I was a kid, my biggest 
interest was in how to get into outer space.” 

While he was terrified of giving oral reports in 
elementary school, he has developed into a pro¬ 
fessor at ease addressing large groups. Cracking a 
smile, Dennin says he discovered as an adult that 
he’s “a partially frustrated actor who loves to ham 
it up.” He gave “a science talk” in 2013 at an inter¬ 
national UFO Congress in Arizona, and, though 
more skeptical than the attendees, he shares their 
fascination with space-travel concepts. 

“I know a guy who is a special-effects expert, 
and he studies UFO [footage],” Dennin says. 

“He tells me that he has not yet seen one that he 
can’t explain.” 

But Dennin enjoys wondering about future 
possibilities, saying, “Somewhere out there might 
be life that we run into someday.” 

One of the ways he’s developed a reputation for 
offering enjoyable but challenging UCI courses is 
by using comic-book superheroes in his teaching. 
Students in his class create their own superhe¬ 
roes, give them special powers, and report on how 
the character’s abilities do and don’t align with 
known laws of physics. 

“It’s really fun,” says the professor, who counts 
Spider-Man as his favorite superhero, although 
he’s also particularly fond of the Batman portrayed 
in Christopher Nolan’s Dark Knight series. For lei¬ 
sure, Dennin likes to take his family to Disneyland, 
coach youth soccer, read history books and play 
golf. But physics is never far from his attention. 

In his office, he becomes animated talking about 
advances we might see in a decade: photon-run 
computers and the cloaking of solid materials by 
bending light. It’s almost otherworldly. 
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WE RE HERE TO HELP 

SO CALL US NOW! 



QANBinO 

WASSON 


insuRAncE 


THE Dili AND 

INSURANCE 

EXPERTS 



GAMBINO& WASSON 

714 549 7706 • 151 Kalmus DR. #0-104, Costa Mesa • LIC# 0079677 


A Modern 

Smoking Alternative 

B?eJa>< And Enjcy Out Au// J 'uicie. "Tasting Bat 

15ml Bottles 30ml Bottles 

$ 8 $ 15 * 

OC s Largest Vape Shop “ 


VAPOR |vj CRAZE 


1779 NEWPORT BLVD COSTA MESA, CA 92627 949.612.7475 



»?) CosmetiCare 

PLASTIC SURGERY CENTER & MEDSPA 


THE LERDING EXPERTS IN: 


FACE, BODY, BREAST 

LASER FAT REDUCTION ★ NON-INVASIVE 
PERMANENTLY MELTS FAT ★ NO ANESTHESIA ★ NO DOWNTIME 


SPECIAL OFFER! 

$599 REGULAR PRICE 
$ 1,200 PER TREATMENT 

or as low as 

$49 PER MONTH 

with HO INTEREST 

carecredit financing for 12 months 


Cosmetic Care | 1101 Bayside Dr., Newport Beach 
www.cosmeticare.com | 949-273-2663 



SOUTH COUNTY'S 

ORIGINAL 

HYDROPONICS 
& ORGANICS 
GROW STORE! 


WE WILL MEET 
OR BEAT ANY 

LEGITIMATE PRICE! 


(PRICING SUBJECT TO VERIFICATION, 
SOME EXCLUSIONS APPLY) 


919 


83718252 


22511 ASPAN ST #A 
LAKE FOREST CA 92630 


Complimentary CONSULTATION 


BREAST AUGMENTATION 

$3900* (REG. $6500) 

MOMMY MAKE-OVER 

$6900* (REG. $9500) 

TUMMY TUCK 

$5900* (REG. T-TUCK ONLY) 
(REG. $8500) 

BRAZILIAN LIFT 

FAT TRANSFER W/ 
LIPOSUCTION | 2 AREAS ONLY 
$5500* (REG. $8500) 


UPPER BLEPH 

LOCAL ANESTHESIA 
$1400* (REG. $2500) 

LOWER BLEPH 

*L0CAL ANESTHESIA 
$1699* (REG. $3000) 

LOWER FACE/NECK LIFT 

*L0CAL ANESTHESIA 
$4500* (REG. $6500) 


FACE LIFT 

W/ ULTHERAPY/ 
NON SURGICAL, 

NO DOWNTIME - 
FULL FACE 
$2800* (REG. $3500) 


\G'/>orl ^aide 




Zero down 100% Financing 
On Approved Credit 
*Prices do not include implant fees 
*Qualifying Patients Only* 


ACTUAL PATIENT. 
RESULTS MAY VARY. 


NEWPORTPLASTIC.COM 

949 . 251.1502 
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didn’t grow up with 
a family that would “sit around the dinner 
table and talk about how our days went.” 
His parents, who live seven minutes from 
the theater he helped to found 15 years 
ago, have been there once. 

Considering that the then-2-year-old 
Nguyen and his parents fled Saigon on the 
last day in 1975 that American forces were 
in Vietnam, his family had a few more 
pressing things to worry about than how 
much money the school’s pancake break¬ 
fast made for the band. Among them were 
basic survival, forging an identity and a 
future in a foreign country, and working 
for nearly 30 years on getting the rest of 
their family, including Nguyen’s younger 
brother, out of Vietnam. 

But while Nguyen’s nuclear family may 
not adhere to the touchy-feely Ozzie and 
Harriet template, his extended family 
has provided him with the kind of per¬ 
sonal and professional fulfillment that 
any first-generation American—hell, any 
American—would long for. The 40-year- 
old is artistic director and co-founder 
of the Chance Theater. Lots of theater 
companies have come, gone and persisted 
in Orange County over the past 50 years, 
but the Chance has done something that 
no legitimate storefront theater (i.e., one 
founded on nothing but two boards and 
a passion) other than South Coast Reper¬ 
tory can boast of: It’s legit. 

Theater didn’t save his life, but it has 
absolutely given him purpose and direc¬ 
tion. He has fashioned intimate relation¬ 
ships through launching a theater com¬ 
pany—in the parched cultural landscape 
of that part of Anaheim defined mostly by 
the 91 freeway that flows through it—and 
by listening to and rubbing shoulders and 
sharing ideas with some of the highest- 
powered people in American profes¬ 
sional theater. 

The Chance recently doubled in size, 
moving a few doors from its original 
space. It pays all its actors and crew. It 
has raised more than $500,000 in the first 
phase of its capital campaign. It’s ham¬ 
mering out the details of a contract with 
Actor’s Equity that will allow it to use 
union stage actors. And, maybe most dif¬ 
ficult for an OC arts venue, Los Angeles 
knows it exists. 

“We’re not even close to being done yet,” 
says Nguyen. “Our goal from day one was 
to be a professional mid-sized theater, and 
we’re still just in the beginning of that.” 

Nguyen hasn’t confined himself to the 
Chance. As an actor, he boasts a list of 
television and commercial credits. He’s a 
producing associate director at SCR. He 
has received a $90,000 grant from the 
Theatre Communications Group, and he 
always seems to be somewhere, talking 
and learning about theater. And while his 
list of acting and directing credits is long, 
he thinks his most valuable skill is a bit 
harder to quantify. 

“I was in band in school, but you 
just kind of play what’s on the sheet 
and don’t really talk about it,” he says. 
“There’s no interpretation; you just do it. 
But there’s a discussion around theater, 
a constant questioning of why and how 
we should do something. Of setting goals 
and trying to accomplish them. And I 
think people appreciate someone who 
can organize, and that’s something I 
think I’m good at.” 
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We've rounded up the top margarita recipes from restaurants around California 
Try them all, then make them at home with friends. 


Check out the current Margarita Madness Bracket to see if 
vour favorite restaurant made it to the next round. 


www.MargaritaMadnessUSA.<om 


Deadline to vote is March 24,2014. 

Go online for complete rules and restrictions. Must be 21 or older to participate. No purchase necessary. 


USA 
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Orange County has seen an explo¬ 
sion of shimmies and shakes 
presented in burlesque revues 
over the past couple of years, 
thanks largely to Long Beach’s 
Miss YADI HURTADO. She’s 
the founder of Yadi Presents, the 
ambitious and imaginative bur¬ 
lesque institute that started when 
Hurtado began putting together 
rockabilly concerts. 

“In 2010,1 really loved the rock¬ 
abilly scene and would go to rocka¬ 
billy music shows a couple of times 
a month,” Hurtado explains. “After 
a while, people would tell me that 
I should start producing my own 
shows. Like the many rockabilly 
shows I had attended, I decided to 
feature burlesque dancers. After 
a year of doing music shows, I 
felt like I wanted to do something 
more creative. I decided to do a 
fully themed burlesque show.” 

And the first Yadi Presents 
show, Candyland Burlesque, came 
to be. 

The performance was an 
immediate success. “Once I did 
my first show, I was hooked!” 
Hurtado says. “I starting coming 
up with tons of ideas and soon 
would produce a monthly bur¬ 
lesque show.” 

It wasn’t long before pompa¬ 
dours gave way to pasties, and her 
shows evolved into purely bur¬ 
lesque lineups with kitschy names 
such as Gotham Girls, Burlesque 
Bingo and this month’s Reservoir 
Burlesque: The Quentin Tarantino 
Burlesque Film Festival Parody. 
Now, with a few years of experi¬ 
ence, she’s up to two shows regu¬ 
larly—one at Big’s in Fullerton, plus 
a larger-scale theatrical produc¬ 
tion at the Yost Theater in Santa 
Ana—and there’s plenty more of 
her burlesque bonanza in store. 
Hurtado recently partnered with 
Sort This Out Cellars to produce a 
burlesque soda six-pack featuring a 
half-dozen of her dancing beauties 
paired with classic flavors such as 
black cherry and cream soda. “My 
hope is to do a ‘Gotham Girls’ soda 
line this year!” she adds. 

“I feel like burlesque in the OC/ 
Long Beach area keeps getting big¬ 
ger and better,” Hurtado says of the 
scene she has helped to flourish. “I 
love many things about burlesque. 

I love that it allows me to be cre¬ 
ative. I love that it allows women 
an avenue to express themselves 
through dance and glamour. I love 
to see ideas and concepts come 
to life in a burlesque routine. But, 
hands down, the best part of bur¬ 
lesque for me is all the friendships 
and wonderful memories it has 
given me. The amazing people I get 
to work with make me smile and 
make all the hard work of putting a 
show together worthwhile!” 

Next up for Hurtado and her 
tasseled troops? “We hope to travel 
with three or four dancers to 
Europe this fall,” she reveals. “Our 
dream would be to go to Paris, 
London and Barcelona.” 
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It wasn’t until his heart started skipping beats and he could barely breathe that finally 

crawled into a drug-treatment facility in Laguna Beach. That was in February 2007, and Zalkins had been 
addicted to Oxycontin and other painkillers for 17 years. He knew that if the pills didn’t clear out of his 
system, he was a dead man. “I didn’t sleep for 44 days,” Zalkins recalls. “The doctor said it was the worst 
case of addiction he’d ever seen.” 

What nearly killed Zalkins provided the basis for his self-published, 2010 autobiography, Dying for 
Triplicate, an almost-over-the-top tome that Zalkins says has already sold more than 50,000 copies. His 
descent into life-threatening addiction also fuels what has now become a full-time career: speaking to 
teenagers about the dangers of prescription-drug abuse and helping families bring their loved ones into 
treatment through his website, allininterventions.com. 
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You might recognize Zalkins as the star 
of Sublime’s 1995 music video for their 
first hit song, “Date Rape,” the uptempo 
ska-punk ditty about an unrepentant 
rapist who meets with jailhouse justice, 
which became the most requested song 
in KROQ history. He remembers getting 
the call from the band when they were 
staying somewhere in Texas during their 
breakout cross-country tour that year. 

“Z-man, can you be in the video with 
Ron Jeremy?” they wanted to know. 
Zalkins readily agreed, knowing full well 
the assignment involved portraying not 
only one of the world’s most despicable 
breed of criminals, but also the anal-rape 
victim of one of the porn industry’s most 
notably rotund actors. 

Zalkins didn’t necessarily land the gig 
because of his acting skills. He grew up in 
Long Beach’s Belmont Shore neighbor¬ 
hood and was childhood friends with 
Sublime members Eric Wilson, Bud 
Gaugh and Bradley Nowell. “I lived just 
about five houses away from Eric as a 
young boy and was one of the first people 
Bud met at Rogers Middle School,” 
Zalkins says. “We all grew up together.” 

Growing up in Long Beach in the 1980s 
put him and his friends in the middle 
of an epic punk-rock scene. “All of our 
friends surfed together and played in 
bands together,” he says. “It was a melt¬ 
ing pot of extremely talented musicians 
playing backyard parties and punk-rock 
shows. When Sublime started playing 
collectively in their late teens, they had a 
really organic following of backyard par¬ 
ties and things getting burned down.” 

Zalkins remained close with Sublime 
as the band’s success grew. “There were 
a lot of hangers-on but only a few people 
in the inner circle,” he says, “and I was 
privileged to be in that.” 

Along with the music, of course, came 
booze and drugs. “All my high school 
years were centered on surfing and keg 
parties,” he continues. “Some people died 
along the way from overdoses. We ran 
hard. We went deep and hard; we pushed 
limits and never intended to harm or bum 
anyone out, but that was generally the 
result—mayhem.” 

By the mid-1990s, Nowell had become 
hopelessly addicted to heroin. The band 
became notorious for unreliability, occa¬ 
sional moments of brilliance marred by 
no-shows and often disastrous perfor¬ 
mances. Zalkins recalls breaking up a 
fight between Nowell and Gaugh, who 
had recently left drug-rehabilitation ther¬ 
apy and was furious with his friend for 
failing to show up for a $10,000 gig in San 
Francisco. “I got some 911 calls from Eric 
where I had to break up a massive brawl,” 
Zalkins says. “Bud was beating him to a 
pulp. I took a few shots from Bud trying 
to break that up.” 

In May 1996, just months after the 
group’s break-through success with 
“Date Rape,” which had landed them a 
deal with MCA Records, Sublime headed 
to Northern California to prepare for a 
tour. Zalkins traveled with the band and 
was at what turned out to be their last 
show in Petaluma. “We were all drunk 
out of our minds,” Zalkins says. “We all 
drove back to San Francisco—Brad, Eric 
and Bud and me. They had a sold-out gig 
the following night. Brad was sleeping 
on my chest.” 


According to Zalkins, he was one of 
the last people to see Nowell alive at the 
Ocean View Motel on May 25. Before he 
said goodnight to Nowell, they talked 
about how the singer, who had just 
become a father, missed his wife and son. 
“He tried calling me at 4 a.m.,” Zalkins 
says. He slept through the call, and when 
he woke up hours later, he learned that 
Nowell had overdosed on heroin early 
that morning. “He was trying to get ahold 
of me, and I’ll never know what he wanted 
to talk about,” he says. “I just wish I could 
have known what I could have been there 
for. That haunted me for a lot of years. My 
addiction spiraled from there.” 

After finally kicking the pills more 
than a decade after Nowell’s death, 
Zalkins began traveling all over the 


country, speaking and helping families 
get loved ones into treatment. Two inter¬ 
ventions stand out in Zalkin’s memory. 
One involved a 21-year-old man in New¬ 
port Beach who had wrestled in high 
school. “He simply refused to go into 
treatment despite the pleas from the 
family for him to get help,” Zalkins says. 
Finally, the father challenged his son to 
a wrestling match, with the condition 
that his son check himself into a hospital 
if he lost. “Next thing you know, there is 
a full-blown wrestling match in front of 
10 family members, and it was intense. 
The dad won; the kid tapped out.... I 
took the young man into treatment, and 
he wanted nothing to do with it, but just 
recently, he celebrated a year of being 
clean and sober.” 


Another case involved a twentysome¬ 
thing woman in New York, the daughter 
of a Wall Street broker. “She would not 
go into treatment unless I flew back to 
Orange County with her cat,” Zalkins 
says. “I had to get all of this special 
gourmet cat food before she would even 
go to the airport with me. But she ulti¬ 
mately went—with the cat, of course. I 
was able to get the pet to a family friend 
in Laguna Beach for the 60 days she was 
in treatment.” 

On Feb. 17, Zalkins celebrated seven 
years of sobriety. “My whole purpose is 
to help an addicted individual find recov¬ 
ery, a new path and a life worth living,” 
he says. “When people hear how drastic 
and dire my addiction was, it gives them 
hope that if I got well, they can, too.” 
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GUARDIAN OF THE DOLL HUT 

0<X><XXXXXXXxXXXXXXX><XXXX><XXX><C><XXX><X><XXX><X><>X><XK 

MICHAEL ‘MAC’ MCGARVEY 


BY HATE JACKSON 


In December 2012, the Doll Hut’s tiny roomful of locals were 
sobbing in their beers and shouting in the streets after the 
Yeastie Boys played the last scheduled gig at the iconic punk 
club. Music fans were sure the place was done, a chapter in our 
local music history closed forever, as the new owners planned to 
turn it into a Latino bar. 

But a year after the club’s supposed extinction, the Doll Hut 
remains alive thanks to former show promoter NICHAEL 
11 MAC rr MCGARVEY and his longtime girlfriend, Tammy 
Butler. They bought the place from the previous owners and 
rehabbed it back to its former self. That just meant stamping 
out the bright colors, putting some blood and sweat back on the 
floor, and slapping band stickers on every wall. And suddenly, 
the world was right again. 

“Everybody’s really happy it’s come back, and people keep 
thanking me,” says McGarvey, a husky, bearded 38-year-old Long 
Beach native. “Everyone has special feelings about the Hut, and 
there has really been an outpouring of help and well-wishers.” 

McGarvey, who booked shows at the place from November 
2009 until its final day in 2012, says that he wanted to buy the 
place last year, but it didn’t work out. Luckily, the then-owners 
decided the little punk roadhouse wasn’t for them anymore- 
confirming once and for all that if the Doll Hut isn’t going to 


serve cheap beer and loud, abrasive music, it might as well be 
leveled. Seeing a new opportunity to grab the Hut, McGarvey 
jumped on it. Officially open since Jan. 2, it was christened by 
local bands Civil Disgust, Slave Labor Union, PROST and DMF. 

“I put an announcement up on Facebook [on New Year’s 
Eve], and I had a lineup for a show put together by about 5:30 
the next morning,” McGarvey says. “The next day, we put in 
the sound and did the show. So I [was] just hitting the ground 
running. I had to do this—it was unexpected—so the first cou¬ 
ple of months is gonna be pretty sketchy.... All those people 
who cried and said they missed it, we’d like them to come out 
and support.” 

He and Butler say they have received an outpouring of help 
from old friends and patrons of the club. Whether it was the 
chance to volunteer their band for a gig or paint over the wall 
colors left from the previous regime, loads of musicians and fans 
chipped in. 

“One of the walls was orange, and I was like, ‘Oh, no, I don’t 
have time to paint it,”’ recalls Butler. “And one of my friends got 
some paint and painted the band name Agent Orange on the 
wall, so it seemed deliberate.... We’re giving it back to the fans, 
and if we can bring it back to the old place as much as possible, 
it’s important. Because it really is loved.” 
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OPEN UP k 

PPY HOUR 



°WNi_ b 


AWARD WINNING BREWERIES • WHISKEY WEDNESDAY • WINE FLIGHTS 
CRAFT COCKTAILS • MARTINIS & MARGARITAS • SPECIALTY APPETIZERS 
TAPAS • SLIDERS • SUSHI • LIVE MUSIC • FRIENDLY FACES • AND MORE! 

For more details and menu listings, visit: 

DowntownLongBeach.org 



DESIGNATE A DRIVER: 

2 HOUR FREE PARKING AVAILABLE AT 
CITYPLACE SHOPPING CENTER, OR 
RIDE LB TRANSIT. 



LONG BEACH 


ASSOCIATES 
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ASHLEY ECK 


BY HATE JACKSON 


From the time the first guitar chords 
ring out from the stage at the OC Music 
Awards (OCMA) Best Live Band concert 
series, ASHLEY ECKENWEILER 
is on the move. Weaving between 
stumbling, shouting concertgoers and 
cocktail waitresses inside a packed club 
is a normal routine in her nightly quest 
to coordinate set times for bands and 
check in on competition judges, and 
occasionally find a spot of fresh air to 
breathe. She may even spare a second 
to crack a smile as she remembers that 
being exhausted and having an entire 
music community counting on you to 
deliver the goods at every show you 
throw is a good problem to have. 

It’s usually a grueling task getting 
people to care about local music—just 
ask any event promoter. But anyone 
who truly knows the lay of OC’s sonic 
landscape should be able to appreci¬ 
ate the strategically placed oomph 
that Eckenweiler puts into the kind of 
shows we stingy local-music fans want 
to see. Her greatest achievement in 
the local music scene is her work with 
the OCMAs. Starting as a director of 
the show in 2007, the Newport Beach 
native’s mission was to expand the 
scope of the awards to include more 
genres and step up its profile. 

“Many of the bands that put this 
county on the map either didn’t know 
the awards show existed or had never 
been nominated or invited,” the 
31-year-old says. “It had elements of 
bringing opportunities to up-and-com¬ 
ing musicians, but we thought there 
was huge potential to expand on that.” 

Today, the free Best Live Band show¬ 
case series and the Lifetime Achieve¬ 
ment and Impact awards supply a level 
of prestige and honor while offering 
plenty of OC bands a chance to shine. 

All you have to do is look down the free¬ 
way at scores of LA bands who’d love 
someone to give a damn about recogniz¬ 
ing them to see how special that is. “It’s 
fun to see just the five years that I’ve 
been with the awards to see what bands 
have done,” she says. “Look at Young 
the Giant: We had them in the showcase 
series when they were the Jakes.” 

Eckenweiler is a recognizable face in 
the OC music scene—and not because 
her past life as a trained ballerina 
allows her to stand on her toes above 
the crowd. Though she works with a 
multitude of creative people in various 
industries through her Santa Ana-based 
PR company, the ACE Agency, it’s the 
music and culture scene where she has 
found her niche. Her first event-coordi¬ 
nator job had her throwing a showcase 
at the OC Museum of Art in Newport 
Beach that included performances 
by Silversun Pickups, Matt Costa 
and Thurston Moore of Sonic Youth. 
Still, with all the national talent she’s 
brought to suburbs, her support for 
local music is what makes Eckenweiler 
an invaluable asset to anyone pursuing 
a career in music in OC. 

“It’s been a long journey because 
a lot of people didn’t know about the 
[OCMAs] or knew about it in a certain 
light, so it’s a slow process,” she says. 
“Every year it gets a little bigger, better 
and clearer that we’re really just trying 
to honor this music community.” 
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c Bulletin 


ADS START AT $50 PER WEEK • TO ADVERTISE, CALL 714.550.5940 • OCWEEKLY.COM 


it's NEVER 

TOO LATE! 

VIAGRA ^ 100 MG 

$4 PER PILL 

CIALIS 

UlMLId $5 pER plLL 

LEVITRA 20 MG 

L $5 PER PILL 


• FREE 2-3 DAY SHIPPING 

• NO SALES TAX 

CALL OR ORDER ONLINE 

^ VISA ^2^ 

Authorize. Net 

(949) 354-BLUV (2588) 

www.MensClubUSA.com 



WHO SOHO * LARRY'S CANTINA IS NOW HIR16 : 

WA1TSTAFF. BARTENDERS. HOSTS. BUSSERS AND COLINARY STAFF 

EXPERIENCE IS GOOD. POSITIVE ATTITUDE IS BETTER. 
JOIN OUR FUN. FAST-PACED mb UPBEAT TEAM. 

APPLY IN PERSON MONDAY TO FRIDAY SAM - 5PM: 

EL TORITO RESTAURANT 

3520 THE CITY WAY ORANGE. CA 82668 


*s% 

ahu LARRVS' 


The TOLEDO Show 

Performing every Thursday. Doors 8PM, 
Showtime 9:30PM. 

Harvelle’s, 201 E. Broadway, Long Beach 
562.239.3700 

LongBeach.Harvelles.com 


increase Sexual Performance 

We can help with Female Sexual Dysfunction, 
Premature Ejaculations, Erectile Dysfunction & more. 
Sexual Enhancement Medical Center 
3iao Red Hill Ave, costa Mesa 714.966.2850 


FACING EVICTION? 

DON'T PAY OUTRAGEOUS ATTORNEY FEES! 
STAY PUT & PAY NO RENT FOR MONTHS! 
National Consultants. Stop Eviction Assisters 

714 - 265-7648 - Local Offices 

ONLY $395 

www.LegalBoom.info 


FREE LIGHT 
ENERGY HEALING 

Rejuvenate & Purify the Spirit, Mind, & Body. 
Eliminate Negative Toxic Energy and 
replace it with Positive Joyful Energy. 

If you have Stress, Pain, Fatigue, or Anxiety, 
get INSTANT RELIEF NOW. 

Call or text Cora at 

(949)274-2105 


2014 MINI COOPER COUNTRYMAN LEASE 
FOR FOR 36 MONTHS 

PLUS TAX* 

5 AT THIS PAYMENT 


800.635.2760 

IRVINEMINI.COM 


^RESTRICTIONS APPLY, PLEASE CALL 800.635.2760 



EK Development Foundation: 

Donate your car or boat to our charity for a full tax deduction. 

818-749-3530 


WE BUY 
GUNS! 

Sell your Guns Legally 
Will make house calls, Lie. Dealer, 
Will DO all Legal Paperwork. 

Call John 949-500-5944 
fine-firearms.com 


Fat Melting Laser Procedure, 
ONLY $750 per area! 

Let us help you achieve your goal to have the body you've al¬ 
ways wanted 

For more information and full list of services, visit 

youngerlook.com 

Mira Aesthetic Medical Center 714.544.8678 


$6,500+ Compensation, tax free! 

Become and egg donor and give the gift of life 
Seeking young women ages 20-29 from all 
ethnic backgrounds 
Elite Fertility .Solutions. 949.494.6511 

www.elitefertility.com 
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FIND THE HEALTHIEST WAY 
TO ENJOY NICOTINE IN THE WORLD 

DownloadThis App Now To Receive Exclusive Deals! 



• 

Available on the 

AppStore 

^ Google play 



#CETVAPEDUP 


Shed the Unwanted Weight! 

HCG Diet, only $9 per shot 

Also offering Xenical fat blocker and B-12 

OC Weight Loss & Anti Aging Center 714.544.8678 


* Locate Vape/ E-Cig Stores Near You 
* Receive Exclusive Deals at Select Stores 

Retailers Contact GET@ VAPEDURCOM 
To Run Free 30 Day Promo 

FOLLOW US @OETVAPEDUP 

WWW.VAPEDUP.COM 


Astrologers-Psychics-Tarot Readers 

P/T F/T $12-$36/hr. tambien en Espanol. 

954 . 524.9029 


INCREASE 
YOUR STAMINA 
PHAT TOYS 

Long Beach Adult Boutique 
www.phattoys.com 

562 - 439-8880 

3314 E. 7th St Long Beach, CA 90804 

Vine Firearmc 

.. V WE BUY GUNS! 

9 > Sell your Guns Legally 

Will make iiouse calls. Lie. Dealer, 
■ - !, J Will DO all Legal Paperwork. 

Call John 949-600-5944 fine-firearms.com 


★Standup Comedy Workshop^ 

Taught by 20 year veteran standup pro. 

More info www.KillerKomedv.com 949-313-1030 


CRIMINAL DEFENSE 
BUSTED? 


Aggressive criminal defense by an experienced 
criminal defense attorney. 25 years of experience. 
You do not have to got it alone. In some cases your 
appearance will not even be required. Payment plans 
and charge cards accepted. DUI, drug busts & 
domestic violence are my specialty. Free initial 
consultation. Call now for an appointment. 


(949)387-32OO 

Law Offices of Rick L. Eby 
9900 Research Drive 
Irvine, CA 92618 



Thinking of starting your own business? Become your 
own boss today! 4 week contracts and no leases! 
Move in special up to 4 weeks free! For more infor¬ 
mation please call (714) 527-1112 or visit our website 
at www.indoorswapmeet.net 



INTERESTED IN LEARNING HOW SEO (SEARCH ENGINE OPTIMIZATION) CAN HELP YOUR 
BUSINESS? NOT HAPPY WITH YOUR CURRENT SEO RESULTS? WE CAN HELP. 

LOCAL SEO | ORGANIC | PPC 
SOCIAL MEDIA MANAGEMENT | WEBSITES 

CALL FOR COMPLIMENTARY CONSULTATION: 714.550.5900 

VOICE 

VOICE MEDIA GROUP 


HWEEKu 



























































































SUNDAY ..f 

IRISH EYES ARE 
DRUNKENLYSMILING 


TUESDAY 

A LITTLE BIT OF MYSTERY 


page 1 kJ 

WEDNESDAY 

CHEAP LAUGHS, CHEAP SEATS 
AND CHEAP BOOZE 


saturday> 

FORTHE LOVE 
OF FRIDA 


fri/03/14 


sat/03/15 


[THEATER] 

The Webs We 
Weave 

Much Ado About Nothing 


[FILM] 


Oui! Oui! 

LE5CH0RI5TE5 

It's ooo la la time again as the Fifth 
Annual French Film Festival takes over 
Fullerton College, offering a stellar 
lineup of le chic , including 1992's epic 
drama Indochine, which won an Oscar 
for Best Foreign Language Film and gar¬ 
nered Catherine Deneuve her only Best 
Actress nomination to date; the thriller 
Merci pour le Chocolat, starring Isabelle 
Huppert; and 2011's The Intouchables, 
which became the second-highest gross¬ 
ing domestic film in France's history.This 
Friday, join your fellow frog-lovers at a 
screening of Les Choristes (The Cho¬ 
rus), a 2004 drama that is often thought 
of as the French Mr. Holland's Opus or 
Dead Poets Society and concerns a suc¬ 
cessful orchestra conductor who recalls 
his troubled youth and how one amaz¬ 
ing teacher inspired and transformed 
him into the man he is today. Le sniff. 

French Film Festival presents Les 
Choristes (The Chorus) at Wilshire 
Auditorium, Fullerton College, 315 E. 
Wilshire Ave., Fullerton, (714) 992-7150; 
www.fullcoll.edu/top-stories/ 
5th-annual-french-film-festival. 

7:30 p.m. $6.50. -SR DAVIES 


When enjoying the 
simple love story of 
Romeo and Juliet, it’s 
easy to forget just how 
convoluted Shakespeare 
can get. To witness the 
Bard at his most squir- 
relly, head to the Long 
Beach Playhouse, where 
director Sean Gray gives 
vivid life to Much Ado 
About Nothing. The story 
follows two couples— 
one with an aversion to 
love, the other rendered 
speechless by it. A pair of 
princes tries to play tricks on the respec¬ 
tive couples (disrespectfully), and the plot 
thickens with the addition of a bumbling 
constable who discovers the princes’ 
machinations. It’s one of William’s finest- 
check it out, and try to keep up. 

Much Ado About Nothing at the Long 
Beach Playhouse, 5021E. Anaheim St., 
Long Beach, (562) 494-1014; www.lbplay- 
house.org. 8 p.m. Through March 29. $24. 
-BRANDON FERGUSON 


[ART] 


Thank God, 

It’s Frida 

‘FRIDA KAHLO, HER PHOTOS’ 

Despite a bounty of self-portraits and 
a Salma Hayek biopic, much of Frida 
Kahlo's life remains a mystery. But the 
celebrated surrealist lives on through 
the collective admiration of millions 
of fans. And with the Museum of Latin 
American Art's new exhibit, "Frida Kahlo, 
Her Photos," visitors are able to gain a 
little more insight into the artist's life.The 
exhibition includes mementos, photo¬ 
graphs and more than 200 photographic 
reproductions from her Casa Azul 
archive in Mexico City (strict instructions 
from Diego Rivera prohibit the originals 
from leaving the country). Not meant 
as any kind of authoritative biography 
on Kahlo, the show is a peek into her 
private world through six different sec¬ 
tions: "Her Parents," "La Casa Azul," "The 
Broken Body," "Amores," "Photography" 
and "Diego's Gaze." / Viva Frida! 

"Frida Kahlo, Her Photos" Open¬ 
ing Reception at the Museum of Latin 
American Art, 628 Alamitos Ave., Long 
Beach, (562) 437-1689; www.molaa.org. 
7:30 p.m. Exhibit runs through 
June 8. $20. — AIMEE MURILLO 


[CONCERT] 

An All-Nighter 

Krewella 

Since 2007 Chicago-based trio 
Krewella has spread their blend of 
dubstep-meets-electro house to the 
masses. Singers Jahan and Yasmine 
Yousaf, plus their producer Kris “Rain 
Man” Trindl, caught a massive wave 
of buzz since the release of their first 
EP in 2012. 
They’ve already 
MORE >» headlined EDM- 
ONLINE driven festivals 
OCWEEKLY.COM such as Ultra 
Music Festival, 
Electric Daisy 
Carnival and Stereosonic, with their 
sets winning the approval of fans and 
critics alike. Add to that an EP that 
bounced to No. 1 on the Billboard 
Dance Radio Airplay charts, a debut 
that peaked at No. 8 on the Billboard 
200, along with popular remixes of 
songs by Skrillex, the Knife and Fall 
Out Boy, and it’s easy to see why 
Krewella is one of the fastest rising 
groups in dance music today. 

Krewella at the Fox Theater Pomona, 
301 S. Garey Ave., Pomona, (877) 283- 
6976; www.foxpomona.com. 9 p.m. 
$30-$60. 18+. -DANIEL KOHN 
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sun/03/16 


[FESTIVAL] 

Easy Being Green 

St. Patrick’s Day Celebration 
and Green Festival 

The country’s favorite drinking holi¬ 
day lands on a Monday this year—so if 
you’re gonna party like an Irishman, 
you’d better have done it last night. 
However, if you managed to avoid a 

hangover, there’s 
still plenty of 

MORE 11 celebrating to do, 
ONLINE including at the 
OCWEEKLY.COM Eighth Annual St. 

Patrick’s Day Cele¬ 
bration and Green 
Festival. Don your favorite emerald 
garb and come to the OC Marketplace 
for professionally trained Irish dancers; 
live music from Marston Smith, Lord of 
the Cello; a stilt-walking tree; a trash- 
talking leprechaun; a fashion show 
featuring clothing made of recycled 
materials; free green mint ice cream 
cones (with coupon); and gourmet food 
trucks slinging special Irish menus and 
green-food specials. 

Eighth Annual St. Patrick’s Day Cel¬ 
ebration and Green Festival at the OC 
Marketplace, 88 Fair Dr., Costa Mesa, 
(949) 723-6616; www.ocmarketplace. 
com. 10 a.m. $2. -ERIN DEWITT 



[BENEFIT] 


* 


Just Keep 
Paddling 


ADLER PADDLER 
PADDLE WITH PURPOSE 


Stand-up paddleboarding 
(SUP) has taken over our oceans 
and waterways as a method for 
convenient outdoor exercise 
coupled with tanning. Show off 
your advanced core strength and 
fabulous arms sculpted by bal¬ 
ance, rowing and dozens of daily 
high-fives for awesomeness at the 
Fourth Annual Adler Paddler com¬ 
munal paddleboard race, dubbed 
Paddle With Purpose. Rain or 
shine, the sport's best (and also 
just normal) participants gather 
to paddle around Naples Island, 
raising money for the John Ritter 
Foundation to benefit aortic-dissec¬ 
tion prevention.The short course is 
2.8 miles, and the ambitious long 
course is 5.6 miles. And the best 
part?There's no preregistration and 
it's totally free! Donations are wel¬ 
come and will be rewarded with a 
stylish T-shirt. Don't forget your life 
vest as you participate in this event 
benefitting a life-saving cause. 

Fourth Annual Adler Paddler 
Paddle With Purpose at 5489 E. 
Ocean Blvd., Long Beach; 
paddlewith purpose, word press, 
com. 9 a.m. Free. 


-AMANDA PARSONS 


mon/03/17 


[CONCERT] 



Take a Trip 

TOURIST 


According to British producer 
William Phillips (the electronica 
newcomer also known asTourist), 
he makes "dance music for people 
who don't like to dance."That 
translates to soft, looping rhythms 
against nebular backdrops: equal 
parts house and trance and ambi¬ 
ent hypnotic noise. His live shows 
are more performance art than 
DJ set, and we're atingle because 
this EDM powerhouse is coming 
stateside on his first bona fide 
North American tour, which began 
last week in Brooklyn. He built his 
foundation making remixes for 
indie bands such as Chvrches and 
Haim —but nowTourist sets out to 
find a spotlight all his own. Don't 
miss his performance at the Con¬ 
stellation Room; it's going to be a 
jillion times more fun than drinking 
green beer at the local bar. 

Tourist at the Constellation Room 
at the Observatory, 3503 S. Harbor 
Blvd., Santa Ana, (714) 957-0600; 
www.observatoryoc.com. 8 p.m. $10. 
-ERIN DEWITT 


tue/03/18 


[CONCERT] 

A New Language 

Ikey Owens and John Marek 

There’s a little bit of a mystery here, 
but if this is the John Marek from the 
IE band Ideation—also the guy cur¬ 
rently approaching a million hits on 

YouTube for a garage- 
punk song on which 
he plays guitar and 
drums at the same 
time—then there’s 
definitely some kind 
of logic in this pair¬ 
ing. Owens, as anyone 
local knows or one 
day learns, is a natural 
among naturals, a guy 
who just slides up to a 
keyboard or organ and 
teaches it a whole new 
language. Recently 
part of Jack White’s 
band, he’s also a producer of some note 
and an endlessly inventive performer— 
so a duo formed of these two could be 
something to see. And if it’s another 
Marek, warn him he’s got some compe¬ 
tition out there! 

Ikey Owens and John Marek with Ape 
Machine, the Young Rapscallions, and 
Bunnyhorse at the Prospector, 2400 E. 
Seventh St., Long Beach, (562) 438-3839; 
www.prospectorlongbeach.com. 9 p.m. 
$5. 21+. -CHRIS ZIEGLER 
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THURSDAY, MARCH 13, 2014 

- THRU - 

SUNDAY, MARCH 16, 2014 


BUY, SELL OR TRADE 

USED AND VINTAGE GEAR 


GUITAR CENTER WILL EVALUATE YOUR GEAR AND 
MAKE OFFERS ON QUALIFYING ITEMS 


M 


SELL YOUR GEAR AND GET 


PAID CASH ON THE SPOT OR 


TRADE YOUR GEAR TOWARDS 


m 


THAT NEW ITEM YOU’VE BEEN 


ijl- 


LOOKING FOR 


O' 


l! 


ti 


EXCLUSIONS AND LIMITATIONS APPLY. 
SEE DETAILS BELOW. 


Payouts are given in cash up to $500. 


Payout transactions over $500 will be paid out by check. 



uftor 
Center 




Guitar Center Block at Orange 

20 City Blvd W. St., Orange 
(714) 385-9607 


Guitar Center Brea 

606 S. Brea Blvd., Brea 
(714) 672-0103 


Guitar Center Fountain Valley 

18361 Euclid St., Fountain Valley 
(714) 241-9140 


Guitar Center Cerritos 

11155 183rd St., Cerritos 
(562) 402-4106 


Guitar Center Murrieta 

24370 Village Walk PL, Murrieta 
(951) 698-9200 


Guitar Center Lake Forest 

23811 El Toro Rd., 

Lake Forest 
(949) 609-0055 


Guitar Center Rancho Cucamonga 

12479 Foothill Blvd., Rancho Cucamonga 
(909) 899-9843 


Guitar Center San Bernardino 

925 E. Hospitality Ln., San Bernardino 
(909) 799-6200 


j For more locations, visit guitarcenter.com 

SfJHr 
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[THEATER] 


wed/03/19 


[COMEDY] 

This Thing On? 

Comedy Night 


0 IHORE 11 
ONLINE 

OCWEEKLY.COM 


Cheap laughs, cheap seats, cheap booze—it’s the middle of the week, so 
what’d you expect? The little dive bar that could, Costa Mesa’s Tiki Bar 
knows how to appeal to the thirsty working class. Sometimes we’re just not 
in the mood for karaoke. Tonight, it’s an evening of up-and-coming local 
comics (and a few been-there-done-that comics, too) for several rounds of 
jokes, stories, cocktails and beer. And look at the hefty lineup: Rob O’Reilly, 
Mike Citera, Camilla Cleese, Danny Jolles and Mike Baldwin. The week¬ 
end’s just around the corner; let’s get started a little early. 

Comedy Night at the Tiki Bar, 1700 Placentia Ave., Costa Mesa, 

(949) 270-6262; www.tikibaroc.com. 8 p.m. $20. 21+. -ERIN DEWITT 



Lucy Forever 

/ LOVE LUCY LIVE ON STAGE 


It's said that some of the laugh tracks sitcoms use today are actually prerecorded bytes 
from as far back as the '50s—so while it's a little creepy that the folks you hear have 
probably passed away by now, it’s comforting to think they were chuckling at some of 
the finest shows duringTV's dawning age. At / Love Lucy Live On Stage, audience mem¬ 
bers are transported back to the era of Lucy, Ricky, Fred and Ethel and treated as special 
guests at the Desilu Playhouse studio, viewing a live taping of two classic episodes: 

"The Benefit" and "Lucy Has Her Eyes Examined." Starring the impeccable Sirena Irwin 
and Bill Mendieta as the star couple, / Love Lucy Live On Stage takes Lucy fans behind 
the scenes to see their beloved comedienne live and completely in color. 

I Love Lucy Live On Stage at the Segerstrom Center for the Arts, 600 Town Center 
Dr., Costa Mesa, (714) 556-2787; www.scfta.org. 7:30 p.m.Through March 23. $29-$89, 
-ERIN DEWITT 


PEACE OF 
MIND IN 
UNDER AN 
HOUR. 

PREGNANCY TESTING 

BIRTH CONTROL 

WELL-WOMAN EXAMS 

BREAST/CERVICAL 
CANCER SCREENINGS 

STD TESTING 


MOST APPOINTMENTS 
TAKE LESS THAN 
AN HOUR. 


PPOSBC.ORG 

714.922.2483 


10 



Planned 

Parenthood 



tHii/03/20 


[ART] 


* 


Stroll Along 
the Sand 


DOWNTOWN HB ARTWALK 

Unable to predict the unusually sum¬ 
mer-like temperatures of this past win¬ 
ter, the Downtown Huntington Beach 
ArtWalk held off its monthly event until 
today—but no matter! It's here now. 
Happening the thirdThursday of each 
month (from here on out), Huntington 
Beach’s Main Street turns into an open- 
air art gallery, free and open to the 
public to peruse the creative talents of 
local artists. Retail shops and restau¬ 
rants become cultural outposts for the 
evening, displaying paintings in their 
windows, with many works available 
for purchase.There are unique instal¬ 
lations, surprise performances, music 
and plenty of food —it might feel like 
summer all year long, but this event 
marks the official start of beach season. 

Downtown Huntington Beach Art- 
Walk at Main Street and Pacific Coast 
Highway, Huntington Beach; www. 
hbdowntown.com/artwalk. 6 p.m. Free. 
-ERIN DEWITT 


[CONCERT] 

Dripping Blood 

Neighborhood Brats 

It’s always a good time when former 
Orphans singer Jenny Angelillo rolls into 
town with her current band, Neighborhood 
Brats. Now armed with a killer rhythm sec¬ 
tion—ex-Flash Express, Rough Kids, basi¬ 
cally every other good punk band out of LA 
since 2000—the Neighborhood Brats just 
put out the nasty Total Dementia EP with 
three songs of tough Lewd/VKTMS punk 
and a Go-Go’s cover so vicious it’s practi¬ 
cally dripping blood. A band for people 
tired of the people who keep trying to turn 
punk into a hyphenated half-genre—this is 
the good old-fashioned stuff, as delivered 
by a crew that knows exactly how to do it. 

Neighborhood Brats with Mania, Half 
Goon and No Parents at Alex’s Bar, 2913 
E. Anaheim St., Long Beach, (562) 434- 
8292; www.alexsbar.com. 9 p.m. Call for 
cover. 21+. -CHRIS ZIEGLER 
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GTorona 

jka&* 


NOWfflDRAFT 

Enjoy it like never before. 





COUNT ALL OF THE 
CORONA BOTTLES 

IN THIS WEEK’S ST. PATRICK’S DAY GUIDE 
& ENTER YOUR GUESS ONLINE AT: 

0CWEEKLY.COM/STPATRICKS2014 

Winner must be 21 years of age or older. Winner will be chosen 
at random and will be notified on Friday, March 14th, 2013. 


Drink responsibly. 

Imported by Crown Imports LLC, Chicago, IL 60603 
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m FIND YOUR LOCAL 4 


DOWNLOAD FREE 


SEARCH FOR "HAPPY HOURS 

IN YOUR APP STORE 


□ Available on the 

App Store 



young cflubliners 



ANAHEIM 

CITY NATIONAL GROVE OF ANAHEIM 

2200 E. Katella Ave. | Anaheim | 714.712.2700 
CityNationalGroveofAnaheim.com 
$$ March 14th I 7pm 

One of Celtic rock's hardest working bands; 
The Young Dubliners are coming to City Na¬ 
tional Grove of Anaheim on Friday, March 14. 

OUT OF THE PARK PIZZA 

5638 E La Palma Ave. | Anaheim 
714.777.4992 | Outoftheparkpizza.co 

$4 Join us for an all day happy hour with 
green beer! Amazing food and games for the 
whole family! Craft brews from around the 
world and wine. 


PINK KITTY 

17955 Sky Park Cir. | Irvine | 949.660.4990 
PinkKittyStore.com 

Lingerie and adult toy store 

PRETEND CITY 

29 Hubble | Irvine | 949.723.6660 
PretendCity.org 
g March 17th / 10am-4pm 
8th Annual St. Patrick's Day Celebration & 
Green Festival- Green's the way to be on 
this fun-filled day! Celebrate St. Patrick's 
Day through a treasure hunt, Irish art and 
leprechaun visits. There's something for ev¬ 
eryone on this day for wearing of the green. 
Activities include LiT Me Morning: Rainbow 
Ribbons, Good to Go Activity, and the Lucky 
Leprechaun Game. 


COSTA MESA 


LONG BEACH 




Friday, March 14 

Presented bv the Mercedes-Benz /T' .. 
Dealers of Southern California M<we * 

CITY NATIONAL 

CRCVE 

- OF ANAHEIM - 

**"' CITYHATIONALGROVEOFANAHEIM.COM - 714.712.2700 - 2200 E. KATELLA AVE. ticketmaster m or 714.712.2700 - El 



* ST. PATRICK’S* 

DAY 


raffle* + cbmk special* 
special appemaHce* /L 
+ vws\i cke&v all/ vutekttvdl 


IftLf 

PUB & EATeRY 


1625 West Katella Ave 
Orange, CA 92867 
714-633-5458 
orange.tiltedhilt.com 


ACAPULCO MEXICAN 
RESTAURANT Y CANTINA 

Find a location near you! 
Acapulcorestaurants.com 
g St. Patty's 4-Day Celebration! 

March 14th-17th 
Get Lucky Margarita $5.99 
Corned Beef Tacos $3 or 2 for $5 

DURTY NELLY’S 

2915 Red Hill Ave. G101 | Costa Mesa 
714.957.1957 | Durtynellyscostamesa.com 
g Celebrate all weekend March 13th-17th 
$5 Fireball & Jameson shots 
March 17th - Karaoke, DJ & Live Music 
$10 Cover after 5pm 

OC MARKETPLACE 

88 Fair Dr. | Costa Mesa | 714.977.5360 

OCMarketplace.com 

t% March 16th / 10am-4pm 

8th Annual St. Patrick's Day Celebration & 

Green Festival -All things green will share the 

spotlight during this festival which combines 

a bit o' the Blarney spirit and eco-friendly 

living. Everything from earthworm and food 

composing and trash fashions to champion 

Irish dancers and leprechaun magic. 

TURNER’S PUB 33 

1562 Newport Blvd. | Costa Mesa 
949.548.6984 |TurnersPUB33.com 

Turner's PUB 33 is a new spin on a mod¬ 
ern version of a English Pub. They feature 
33 Beers and Premium Wine. Sports, Pool 
Tables, Games and the Hottest OC Female 
Bartenders serving up your drinks! 

IRVINE 

IRVINE LIBRARY 

4512 Sandburg Way | Irvine | 949.786.4001 

OCpl.org/libloc/iup 

$4 March 16th / 1pm-3pm 

Join us to make fun crafts celebrating all 

things Irish! Free! This is a drop-in program 

so stop by anytime between 1pm and 3pm. 

Suitable for kids of all ages. Sponsored by the 

Assisteens of Irvine. 
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SHENANIGAN’S 

423 Shoreline Village Dr. | Long Beach 
562.333.6477 | Shenaniganslb.com 
$4 March 17th I All Day! 

Live music by Dublin Public 2pm-close 
$8 Bushmills Carbombs 
$1 Jello Shots 

$10 Guinness & shot of Bushmills 

QUEEN MARY 

1126 Queens Hwy. | Long Beach | 877.342.0738 

QueenMary.com 

$4 March 15th / 7pm-1am 

Shamrock 'N' Roll, an annual Queen Mary 

event, features an amazing lineup of live 

entertainment sure to make you dance a jig 

all night long. So try your best Irish brogue 

and sing along to a mix of good oT Irish party 

tunes and upbeat Celtic rock music that 

would make St. Patty proud. 

NEWPORT BEACH 

NEWPORT BEACH BREW CO. 

2920 Newport Blvd. | Newport Beach 
949.675.8449 

NewportBeachBrewingCompany.com 
$4 March 17th / All Day! 

On St. Patty's we will be having $6 pints and 
$16 Pitchers all day!! 


ORANGE 

TILTED KILT 

1625 West Katella Ave. | Orange | 714.633.5458 
Orange.tiltedkilt.com 

x Irish cheer all weekend long! 

Raffles drink specials, special appearances 

SANTA ANA 

CHAPTER ONE 

227 N. Broadway | Santa Ana | 714.352.2225 
ChapterOnetml.com 

x St. Patrick's Day is Chapter One's an¬ 
niversary! If you have never had Green Spot 
Irish Whiskey, then you have never had Irish 
whiskey. Stop by Chapter One for a taste of 
the pot o' gold, and celebrate another year! 
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MARCH 


3/1 S~ GALAWAY 
HOOKERS 8PM 


3/23 - TUPELO BLUE 2PM 


3/2S - TACO’S $1ASAOA/ $2 
FISH/ $3 CORONA/PACIFICO 


3/17 - ST. PATRICK'S DAY 
DUBLIN REPUBLIC ALL DAY 


3/27 - TRIVIA 7-9PM. 
HAPPY HOUR 4-7PM & 
9- 12AM. SO CENT WINGS 


3/19 - HAPPY HOURS 
FREE POOL ALL DAY 


3/29 - CITYZEN 


3/21 - SOUTHLAND 
JUKES 8PM 


423 Shoreline Village Dr, Long Beach, CA 90802 
562-333-6477 • ShenanigansLB.com 


Event Calendar 


3/16- THE CADS OF 
BADNESS 2PM 


3/24 - HAPPY HOUR 4-2AM 


3/26 - HAPPY HOURS 
FREE POOL ALL DAY 


3/18 - TACO'S $I ASADA/ $2 
FISH/ $3 CORONA/PACIFICO 


3/20 - TRIVIA 7-9PM. 
HAPPY HOUR 4-7PMS 9-12AM. 
SO CENT WINGS 


3/28 - THE STONECUTTERS 


3/30 - RED EYE REDEMPTION 



15192 GOLDENWEST ST. I WESTMINSTER 
714.373.56651 MICHAELSSPORTSPUBAND6RILL.COM 


Patrick's Day Bask 


CDonfcav 
ODarcb 17tb 

• BAGPIPERS 
& DRUMMERS! 

• GREEN BEER 
• GUINNESS 

• DRINK. SPECIALS 
•CORNED BEEF & 
CABBAGE 


Voted "Best Sex Shop" by 0C Weekly 



YOUR 

ONE 

STOP 


SEXY LINGERIE 
(S-XXXXL) 

XXX DVD'S 

LOTIONS & 
EDIBLES 

SEXY SHOES 


OFF 


20 % 

ANY PURCHASE 
OVER $25 

Not valid on sale items, previously purchased items or 
with any other discount or promotion. Not valid on 
Lelo or We-Vibe products. Only one coupon may be 
redeemed per person. 

Present this ad 

for discount exp. 3/27/14 


SHOP 

FOR: 


ADULT TOYS 
& NOVELTIES 

BACHELORETTE 
PARTY SUPPLIES 


STORE HOURS: 

Mon - Thurs 10am - 6pm 
Fri & Sat 10am - 7pm 

Open Sundays by appointment only 


1 7955 SKY PARK CIRCLE. SUITE A • IRVINE. 92614 

949-660-4990 • CALL FOR DIRECTIONS TO STORE! 


I v 

) 
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NEWEST SPORTS BAR 

POOL • DARTS • GOLF • GAMES 


PUB 


15HD PLASMA TV’S | POOL TABLES | DARTS 
VIDEO GAMES | TOUCH TUNES DIGITAL JUKEBOX W/ 
PHOTOBOOTH | OUTDOOR PATIO & GREAT PARKING 


<WBi3 


V 62 NEWPORT BLVD 
COSTA MESA • 949-J48-6984 

COME MEET THE 

LEPRECHAUNS 

ON ST PATTYS DAY 


$2 TUESDAYS!! 

EVERY TUESDAY ■ 4PM-9PM 

$2 BEER • $2 TACOS 

(DOMESTIC CANS OF COORS, BUD OR PBR) 


MARCH MANIA! 

WATCH ALL THE NCAA 
GAMES HERE! 


E3 LIKE US! 

FaceBook.com/TURNERSPUB33 



com msr our bartender 

ELENA EVERY FRIDAY FROM 
12 NOON- 7PM 



St. Patty's Party in Town! 


Saturday March 15 

7 pm to 1 am (21 & over) 


Featuring Performances By: 

The Mansfield Band, The MVPs, Green Ashes 
CRAiC HAUS, Dublin Public St Them Novus 

«* Green Beer & Irish Food 

^ Watch NCAA Basketball 

Come early and stay late. Hotel packages available. I 


Official OC Weekly 
Sponsored St. Pat’s Day Party 


www.ocweeklv.com 



TUSTIN 


H March 17th 

Celebrate with us St. Patrick's Day 


THE DISTRICT AT TUSTIN LEGACY 

2437 ParkAve. | Tustin | 949.975.1812 
TheDistricttl.com 

March 16th / 6am 

Leprechaun Leap 5k-The 3rd Annual 
Leprechaun Leap 5K takes place on Sunday 
March 16 2014 at The Tustin Hanger and the 
District at Tustin Legacy The 5k course is 
fast and fun and welcomes walkers, strollers 
and dogs! (Please bring your own "doggy 
bags "). Register as an Individual or a Team 
of 5 or more. Teams must be joined together 
in a Snake format. Awards will be given for 
the fastest times and best costume! 

BREAKAWAY SPORTS LOUNGE 

2106 N.Tustin Ave. | Santa Ana 
714.834.0943 | BreakawaySportsLounge.com 


WESTMINSTER 


GREEN GIRL SALOON 


14341 Beach Blvd. | Westminster 
714.897.8612 |TheGreenGirlSaloon.com 

2 % March 17th 

St. Patrick's Day Celebration 



MICHAEL’S SPORTS PUB & GRILL 

15192 Goldenwest St. | Westminister 
714-373-5665 

MichealsSportsPubandGrill.com 
2% St. Patrick's Day Bash 
Monday, March 17th 
Bagpipers & Drummers, Green Beer 
& Guinness, Shot Specials, Corned 
Beef & Cabbage 




OC Weekly is proud to sponsor 

SHAMROCK i N’ ROLL, 


an annual Queen Mary event. Join us March 15th, 7pm-1am, 
for an amazing lineup of live entertainment, pub games, green beer 
and Irish grub. Find our Street Team for the chance to win 
some awesome prizes! 
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DISCOVER THE MANY OPTIONS THAT ARE AHEAD FOR YOU 



(fiKTheChicagoSchoor 

of Professional Psychology 

AND MULTIPLE CITY LOCATIONS NATIONWIDE 

EDUCATION INNOVATION SERVICE COMMUNITY 

A NONPROFIT INSTITUTION 

DELIVER.THECHANGE.CO 

888-852-1419 



O 
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tOant to f>/ay an inSttU/y?<°nt> y?rodud<° £&at<5, 
£ui/d a ^ultar ) or run a r&dord /a&&/? 

study >So/yie.thinc^ you /oVe. at MuSidianS XnStitute.! 


WWW.MI.EDU 

6752 Hollywood Boulevard, Hollywood, CA 90028 | 800.255.PLAY | admissions@mi.edu 


rock enroll 

FOR EAU- 2014 



COLLEGE OF 

CONTEMPORARY 
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LOVE IT 

LOSE IT? 


BY PAUL ROGERS 


LINKEDIN, THE UBIQUITOUS SOCIAL NETWORKING WEBSITE FOR 

professionals, seems to polarize opinion. Users either swear by it, citing numer¬ 
ous Linkedln-linked success stories, or are bemused by it, having had not so much 
as a whiff of a job or contract through the site even after years of use. 

Yet Linkedln must be doing something right: last year it reported 259 million 
acquired users; it is now available in 20 languages; and its net profit has been 
growing by a staggering average of 139 percent annually. 



We spoke to four professionals, each 
an avid networker, to shed some light 
on why some Linkedln users are win¬ 
ning, while others are whining. 

On our panel were: 

Michael Sherrill, a Partner in bou¬ 
tique consulting firm Concept32, Web 
Development Manager for leading au¬ 
tomation design company Synopsys, 
Inc., and an "advanced regular user" 
of Linkedln. 

Abesi Manyando, owner of boutique 
public relations and branding firm Abe¬ 
si PR, and a regular Linkedln user. 

Hussein Yahfoufi, VP ofTechnology at 
solar financing and fulfillment provider 
OneRoof Energy, who uses Linkedln 
chiefly for "recruiting and communicat¬ 
ing with potential candidates'.' 

Gaea Honeycutt, Chief Creative Offi¬ 
cer of boutique consulting firm Brazen 
Maven(SM), who describes Linkedln as 
one of her "favorite networks'.' 


LAW: What do you think are the se¬ 
crets to getting the most and best out 
of Linkedln? 

MS: "First and foremost, have a 
complete profile.This includes testimo¬ 
nials (more personable than endorse¬ 
ments), a presentable and perhaps 
memorable profile photo, and well 
proofread and concise employment 
and education sections." 

GH: "Just as in face-to-face network¬ 
ing, it's all about adding value - build 
the relationships first, share useful 
content, take advantage of tools such 
as endorsements to reconnect with 
contacts, and become a thought leader 
within a group. Start small and expand 
from there." 

LAW: Do you think certain professions 
are more apt to Linkedln than others? 

GH: "Linkedln has evolved so much 
from when I began using it in 2005 and 
the network was dominated by the tech 


Train to be a Veterinary Assistant 


...and turn your love of animals into a career! 

Begin with our Veterinary Attendant Program 

• Entry Level for those interested in getting started in 
veterinary care 

• Internship included 


Then move to our Veterinary Assistant Program 



Designed for those ready to make the next step 

Distance education option 

Job placement assistance available 


Classes Start Soon! 

Call for all the details! 





HERITAGE 
COLLEGE' 

Cfuinye Urt? 

Veterinary Assistant School 
by ABHES | Lie by BPPE 


21 Spectrum Pointe Dr. #101 
Lake Forest, CA 92630 


n 


www.heritagecollege.edu 


888-829-5118 



I’m finishing my degree. 
And finding my path. 


California State University 

DOMINGUEZ HILLS 


It’s time to finish what you’ve started, at CSUDH. 

With simplified credit transfers and affordable tuition, 
we make it easier and faster to transition to our campus. 
Complete your university degree. And get on the path 
to your professional career. 


Learn more at CSUDH.EDU/Transferstudents. 


(310) 243-3422 • 1000 E. Victoria Street • Carson, CA 90747 
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Create Your Future 


Work from home, 
we train you! 


Check out the Freedom Project 
Online Home Education Program 

www.Hope4aBetterLife.com 




Makeup Artist Certification School 
Eyelash Extension Certification 

Classes are short term from $999 to $2399 
5 Locations in Southern California 


www.cammua.com • 949-798-0010 


A Lash Lab 




cmriuf! 

Makeup Artist School 



LAGUNA COLLEGE OF ART+ DESIGN 


GRAPHIC DESIGN + DIGITAL MEDIA 




ONE OF THE PREMIERE COLLEGES IN THE WORLD FOR 
DIGITAL MEDIA, GRAPHIC DESIGN AND MARKETING. 
NOW OFFERING A PROGRAM IN ACTION SPORTS DESIGN 


PARTNERSHIPS WITH 
HURLEY, NIKE, VANS, ETNIES, 
& OTHER INDUSTRY LEADERS. 


4-YEAR BFA 
DEGREE PROGRAMS 

LCAD.EDU 


CALL FOR CATALOG & INFORMATION (949) 376-6000 


crowd. Today, all types of people are 
on Linkedln from a broad range of 
professions." 

MS: "Clearly, 
technology profes¬ 
sionals were the 
early-adopters, but I 
think that sales and 
marketing are close 
behind." 

LAW: Is Linkedln 
useful for self-em¬ 
ployed people? 

HY: "Absolutely ... there are several 
uses for Linkedln other than just finding 
a new job. If you are looking for poten¬ 
tial clients, partnerships, mentors etc., 
you can do so on Linkedln." 

AM: "It's very useful for entrepre¬ 
neurs, people who are self employed 
and freelancers looking for projects and 
contract work." 

LAW: What are your tips for building 
and populating a Linkedln profile? 

MS: "Start with the basic founda¬ 
tion elements - summary, education, 
experience, but think about how dif¬ 
ferent types or users will react to what 
you present. Some roles/industries 
are better served by pushing boundar¬ 
ies than others - keep that in mind and 
in sync with your personal brand 
and presentation." 

AM: "List your accomplishments, 
your background and your strengths 
... Show people your work by publish¬ 
ing examples of what you have done, 
provide links, list awards. Request your 
former employers or colleagues to rec¬ 
ommend you. " 

LAW: What should a user never men¬ 
tion or do on Linkedln? 

HY: "Don't talk about your latest 
weekend adventure, what you cooked 
for dinner last night or how hung over 
you are. 

MS: "Keep marital and relationship 


details off of Linkedln, unless you're 
a relationship counselor recounting 
case studies. Personal information like 
birth-dates, etc., or 
anything unneces¬ 
sarily dramatic (poli¬ 
tics, religion) and 
not business-related 
is best left to your 
personal accounts 
elsewhere unless you 
know it will help you." 
LAW: Is it im¬ 
portant to include a photo with your 
profile , and why? 

GH: "Unless there's a personal rea¬ 
son to hide, a picture is essential. Most 
Linkedln users don't accept invitations 
from people without photos. Take the 
time to invest in a headshot from a 
professional photographer. You won't 
regret it." 

HY: "Use a professional picture; don't 
use one of you holding up a drink, one 
of you obviously standing next to some¬ 
one else that has been cropped out. 
Sunglasses are not a good idea either." 

LAW: What can we all do to improve 
our Linkedln profiles and increase the 
response to these? 

MS: "Look at keyword data related 
to your industry and re-build your sum¬ 
mary around that.Then gradually revise 
each section to align with your sum¬ 
mary. Keep things concise, and lever¬ 
age the in-built metrics Linkedin offers 
to review how you are trending over the 
course of a few weeks." 

HY: "Review and complete your 
profile, Linkedln has great tips on do¬ 
ing that. Decide what you want out of 
Linkedln and make sure your profile 
is targeted to fill that need. Add a profile 
picture, a quick summary, your experi¬ 
ence and school. Manage and ask for 
recommendations and endorsements." 


“TODAY, ALL TYPES OF 
PEOPLE ARE ON LINKEDIN 
FROM A BROAD RANGE 
OF PROFESSIONS, jj 
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WE WOULD LIKE TO CONGRATULATE 
MU SELANNE ON BEING NAMED TH 
OLYMPIC WINTER GAMES MVP IN 








SELANNE STEAK TAVERN 


1464 S. Coast highway p teemu Selanne, proprietor 
Laguna Beach, California D established 2013 


D ESTABLISHED 


www.SelanneSteakTavern.com 
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The Last of Old Newport 

Visit Nesai California Italian Cuisine & Bar before this little-known gem 

is changed into something unrecognizable 

BY EDWIN GOEI 


T o say that Nesai California Italian 

Cuisine & Bar is hidden is understat¬ 
ing it. It’s a stone’s throw from New¬ 
port Beach’s main drag, where the Rusty 
Pelican and all the other PCH landmarks 
are. But at the same time, it’s not there. It’s 
as if it’s a mirage or a chameleon you can’t 
see until you start to look for it, only to real¬ 
ize it was there all along, in plain sight. To 
find the restaurant, you have to turn down 
a side street from PCH and go for a block 
until the road slopes upward. Just when you 
think you’re lost, you see the plain sign. It’s 
behind what looks like a warehouse with 
iron bars on the windows, located on the 
bottom floor of an office-space duplex. 

The first thought that crosses your mind 
is that, from the outside, it resembles a seedy 
biker bar. Then you go in, see an actual bar 
and realize it looks like that on the inside, 
too. There is no hostess podium, no chirp¬ 
ing blonde to greet you. There is instead a 
bartender, a twentysomething bro with arm 
tats, who welcomes you warmly and takes 
you to your table, which is inside another 
room. This room doesn’t call to mind a 
biker bar, though—it’s what fancy Italian 
restaurants looked like in 1982. There’s ivy 
crawling up the walls, ornate mirrors with 
missing corners and framed portraits of 
Victorian women in forlorn poses staring 
into space. 

It’s dark in here. You take a guess the 
lights are kept low to convey a roman¬ 
tic mood or to hide the worn edges—or 
maybe both. The restaurant has been 
“around awhile,” your elderly waiter tells 
you when you ask. You gather the guy has 
been here since it started (which you find 
out later is around the 2000 time frame). 
Everyone calls him Uncle James. He looks 


as if he’s overdue for retirement, but you 
hope he never does leave because you like 
him, his un-ironic mustache that curls 
at the tips, and the way he talks to you as 
though you’re a regular even though it’s 
your first time. Most of all, you like the 
place and its un-Newportness. 

The specialty of the house is the crispy 
pork belly, an appetizer you’ve seen just 
about everywhere these days, but not like 
this. It’s not so much crispy as it is just good 
and simple. It’s braised, then dribbled with 
a sauce that isn’t just reduced balsamic, but 
also something else you can’t put your finger 
on—which you do literally, squeegeeing 
every last drop off your plate. 

And then there’s the scallop and home¬ 
made sweet-potato ravioli, drenched in 
browned butter as it always is, but with an 
extra ultra-savory flavor that must have to 
do with garlic or shallots or brown sugar 
or magic; it’s better than all of those things 
combined. For the salad, you ask for the cae- 
sar. This is an Italian joint, after all, and who 
can resist the salad everyone orders when 
you’re in one. You discover it’s a great varia¬ 
tion, with bits of fried capers, not too heavy 
a dressing and freshly milled pepper from 
one of those oversized bazooka grinders. A 
main course of lobster ravioli is decadent, 
oozing of cheese where it isn’t pregnant 
with meaty bits of the costly shellfish. All 
of it is smothered in a sort-of marinara the 
menu calls “pink sauce,” which has the 
exact right amount of tang and sweetness. 

There’s also the braised boneless short 
ribs, which doesn’t sound Italian with its 
“chipotle cumin barbecue sauce,” but it’s 
delicious regardless, properly cooked and 
bold—one of the most well-flavored, well- 
executed braised short ribs you’ve had, and 


The first thought that crosses 
your mind is that, from the 
outside, it resembles a seedy 
biker bar. Then you go in, see 
an actual bar and realize it 
looks like that on the 
inside, too. 

you’ve had quite a few. Also in the dish: a 
skewer of grilled shrimp resting atop a dol¬ 
lop of mashed potatoes in the middle of the 
plate. You exercise portion control with the 
spuds. You want to have some on your fork 
for every bite of meat and sauce. 

But when you make small talk with Uncle 
James while pondering the tiramisu for des¬ 
sert, he reveals that current owner Michiko 
Soffer (who used to own Issay on Old 
Newport Boulevard before it burned down 
14 years ago) is in the process of selling the 
place. He tells you that he expects the res¬ 
taurant to get remodeled, to get a modern, 
new look—not like this, he says, waving his 
hands at the ivy and the broken mirrors. 

You feel a little sad and make a point to tell 
everyone you know who hasn’t yet been 
here to go before that happens, before this 
charming, wonderful Italian restaurant with 
a Japanese name does what every other 
aging Newport Beach dweller does rather 
than grow old gracefully: get a facelift. 


NESAI CALIFORNIA ITALIAN 
CUISINE & BAR 

217 Riverside Ave., Newport Beach, (949) 646- 
2333; nesairestaurant.com. Open Tues.-Sun., 
5:30-10 p.m. Dinner for two, $40-$80, food 
only. Full bar. 
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Hole in the Wall 

» GUSTAVO ARELLANO 

iViva las 

Loncheras! _ 

TACOS RADIOACTIVOS 

On the corner of 15th and Main streets, 
Santa Ana, (714) 650-2777 

L ast month, The Orange County Register 
published a piece on the decline of luxe 
loncheras, those "gourmet" food trucks 
that caused such a ruckus among foodies 
for the past five years. While spending a 
thousand-plus words on the genre, it only 
devoted two to the scene from whence 
those luxe loncheras came and continues 
to go strong: the original loncheras, the 
ones that have parked in the barrios of 
OC for decades. And the Regs two words 
to describe this vibrant industry? "Roach 
coaches"—never mind that they are sub¬ 
ject to the same health regulations as luxe 
loncheras and must park at the same com¬ 
missaries every night for inspection. 

While non-Mexicans went bonkers (and 
bankrupt) in trying to outdo themselves 
with newer and nuttier concepts, the roll¬ 
out of new loncheras in the scene's capital, 
SanTana, has been far more deliberate. 

The city, especially along its Boulevard of 
Burritos, Main Street, has long been carved 
into fiefdoms by entrepreneurs with gentle¬ 
men's agreements that ensure everyone 
gets their slice of the quesadilla for years. 
It's rare, then, to see new loncheras pop 
up, such as Tacos Radioactivos, perfectly 
parking between two medical-marijuana 
dispensaries and thus guaranteeing a 
crowd. But Mexicans are filtering in as 
well, drawn by the small but perfect chi- 
lango menu. Primary among the listings is 
the pambazo, that sandwich of renown that 
finds chefs dunking a bolillo in a salsa, grill¬ 
ing the results so the salsa magically gets 
encapsulated in the bread, then stuffing it 
with repollo, crumbled cotija, and a spread 
of mashed potatoes and chorizo. Radioacti¬ 
vos' pambazo is open-faced—if you touch 
it with your fingers, the yummy red stains 
will stay with you for days—and so soft you 
can easily eat it with a spoon. And the fla¬ 
vors within—spicy because of the guajillo 
salsa, crunchy with chorizo, salty gracias 
to the cheese—makes me think pambazos 
will finally cross over come 2015. 

While the regular menu itself is limited— 
the rest of the offerings are just tacos, 
burritos, Sonoran dogs, alambres and 
tortas—visit often to check out the spe¬ 
cials. Some days, it can be Mexican-style 
Jell-Os of pistachio and lime, silky and tart; 
other days, savory menudo or pancita, the 
infamous Hidalgo version of haggis that's 
like scooping up a handful of lard and eat¬ 
ing it all at once. May Tacos Radioactivos 
stand for years—and may the lonchera 
scene return to Mexicans for good, as we'll 
always love 'em and nevertreatthe scene 
like last night's sloppy seconds. 

GARELLANO@OCWEEKLY.COM 
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1759 S. Claudina Way. Anahiem • 714.300.0000 
Visit our Website www.lopezandleftys.com 
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Happy Hour Specials 
M-F 4p-7p 

$2.50 Coors & Bud Light Pints! 

$1 Off All Other Drafts! 

1/2 off Appetizers and Wings! 

^ Families Welcome 

25 Beers on Tap! 

14 TV’s Showing Sports All the Time! 
Open For Lunch Everyday! 

Great Food & Fun People 



sustainable fresh fish, 
healthy farm-to-table offerings, 
large beer selection including great local crafts 


1 BIG 

Ifisi 

[ 
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j 



HAPPY HOUR: 

Mon-Fri 4:30-5:30pm • Food & Drink Specials 

- BONUS HAPPY HOUR! - 

Mon-Fri 4:30pm-5:30pm 

Buy Any Cocktail, Beer or Wine Off The Dinner Menu & Get Any Food Item Off The Dinner Menu Half Off! 


540 S. Coast Hwy #200, Laguna Beach I 949.715.4500 I houseofbigfish.com • f| ® 


GET THE SUMMER BODY 
YOU WANT_NQW 

with healthy gourmet meals delivered to 
your door! 



Weight loss is 20% 
fitness, 80% 
nutrition! 


OC Weekly 


Gluten-free 


Hormone-free 


Antibiotic-free 


No preservatives 

4 

Delivered to your door 

4 

Ready in minutes 

4 

Simply heat and eat! 


www.worldgardenscafe.com 
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FLEXIBLE OPTIONS AVAILABLE 


8 TAP BEERS AND 29 CRAFT BEERS 


1 N PLACENTIA AVE | FULLERTON, CA 92831 

{ 714 } 646-9560 

OFF THE 57 FWY AND CHAPMAN IN FULLERTON 
MONDAY-SATURDAY 11 TO 9 • SUNDAYS 11 TO 8 



No Naked 
Birthday Cakes! 

Thomas Trevethan of VUE Restaurant 


W ith a resume that includes 
being part of the opening 
team at the Cosmopolitan in 
Las Vegas and spending time with Eric 
Ripert when he launched Blue in Ritz- 
Carlton’s Grand Cayman, I had high 
hopes for our interview with corporate 
chef Thomas Trevethan. He didn’t 
disappoint. The day before we met up 
at VUE Restaurant in Dana Point, Tre¬ 
vethan threw two birthday parties for 
his children. One was a sleepover, so he 
spent the morning cooking an elabo¬ 
rate breakfast for his daughter and her 
friends. It was one of the few instances 
in which he felt overwhelmed, Trev¬ 
ethan says. But he powered through, 
despite young critics refusing to eat 
scrambled eggs because they were sea¬ 
soned with garlic salt. 

OC WEEKLY; As chairperson for the 
National Pastry Committee United 
States , what are your responsibilities? 

THOMAS TREVETHAN: To coordinate 
monthly conference calls with the four 
other regions of the U.S. to develop a 
training, education and demonstration 
platform for national culinary schools 
to adopt and train the chefs in the 
importance of being certified as profes¬ 
sional chefs with the American Culi¬ 
nary Federation [ACF]. 


On the Line 

» ANNE MARIE PANORINGAN 

Most undervalued ingredients: 

Butter, cream and wine. 

Your earliest food memory: 

My grandmother’s beef stew with 
dumplings, as well as sweet scones with 
jam and cream. 

Where was your most recent meal? 

At an Indian restaurant in Azusa. I had 
vegetarian curry, lamb, basmati rice and 
green curry soup. 

Favorite chef: 

Rainer Zinngrebe. He was my former 
chef for four years at the Ritz-Carlton 
Hotel. He is the most talented and hum¬ 
ble person and chef I have ever met. 

Tell us about the last culinary competi¬ 
tion you won. 

It was in 2009 in Las Vegas at the [ACF] 
at the MGM Hotel. I made a 6-foot-tall 
sugar-and-chocolate piece and won two 
gold medals and best piece on the floor. 
What is your favorite meal? 

Definitely breakfast. I love to start the 
day with bacon, eggs, country pota¬ 
toes, and a New York steak with eggs 
Benedict on the side, fresh orange 
juice, and coffee. 

» CONTINUED ON PAGE 92 
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MIDDLE EASTERN 

RESTAURANT 


WINNER* 


TEXT OCWFOOD to 61721 

Alerts send 2-4 times per week. Message and data rates may apply. Autodi- 
aled texts will be sent to your cell phone. Consent is not required to pur¬ 
chase goods or services. To opt out at anytime, reply STOP to 61721. For 
help, text HELP to 61721, call 1-877-291-1751 or email info@phaz2.com. View 
our privacy policy and terms of service at ocweekly.com/about/terms. 


WEEKLY 



\viKA MAM*.*? 

* * DCDT T\n AM mi TCIATU ^ 


3930 S. Bristol St #107 , Santa Ana, 92704 


26676 Portola Parkway #B, Foothill Ranch, CA 92610 

(Between Staples and Joann's) 



26741 Aliso Creek Road #E , Aliso Viejo, CA 92656 

(Between Wahoo's and Laguna Surf & Sports) 

'mm 


821 Via Suerte, Unit 104, San Clemente, CA 92673 

(Located in the Talega Village Shopping Center) 
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Vietnamese Bistro and Bar 


6000 SCHOLARSHIP DR., 1981 SUNNY CREST DR. 

IRVINE, CA FULLERTON, CA 

(949) 724-1236 (714) 441-0714 



MON-FRI-3-7PM 
$4 Well Drinks 
$5 LARGE Drafts 
$7 LARGE Imports 
$12 GAME DAY PITCHERS! 

FOOD SPECIALS DAILY! 

3159 YORBA LINDA BLVD | FULLERTON, CA | (714) 5 



THASOS 


/ 


GREEK ISLAND GRILLE 




Bring Thasos to your next event! 

WE PROVIDE A UNIQUE AND HEALTHY CULINARY EXPERIENCE FOR 
YOUR GUESTS. RESERVE YOUR CATERING TODAY, 

CALL: 949.395.0227 
THASOSISLANDGRILL@GMAIL.COM 


Costa Mesa 

(714)708-3000 
3940 S BRISTOL ST 
(AT W SUNFLOWER AVE) 
SANTA ANA, CA 92704 

Fashion Island 

(949)717-7600 
FASHION ISLAND 
ATRIUM FOOD COURT 
NEWPORT BEACH, CA 92660 


No Naked Birthday Cakes! 

» FROM PAGE 90 


Best culinary tip for the home cook: 

Try to keep the leftovers and use your 
imagination to create another meal. 
And keep the grill hot and clean. 
Weirdest customer request (and did you 
do it?): 

Naked picture on a birthday cake. No. 
Could you elaborate on your involve¬ 
ment in the Chefs Move to Schools 
program? 

In 2010,1 was the national chairholder 
with the ACF, and the White House 
invited me to attend the launch of 
Michelle Obama’s Let’s Move cam¬ 
paign in schools across America. The 
goal was to have chefs involved in the 
school program, educating kids on how 
to eat healthy and exercise. 

One food you can’t live without: 


READY TO MOVE, PAINT 
OR WELD 



Lobster and steak because they are my 
favorite foods to cook and eat. 

Favorite places to eat (besides 
your own): 

All Indian, Chinese and Thai restau¬ 
rants. I love all ethnic foods, and this is 
not something we eat every day. 

Your best recent food find: 

Skuna Bay salmon, farm-raised in Van¬ 
couver Island, Canada. 

What is cooking for royalty like? [Tre- 
vethan once worked at the Sheraton 
Hotel in Stockholm , where he catered for 
Sweden’s royal family.] Are there certain 
dishes you must know how to prepare? 
The food-quality standards are the 
highest in the world. Everything is 
checked, tasted and tasted again for 
quality. I prepared English tea sand¬ 
wiches, pot roast, fish and chips, plus 
English scones with lemon curd, straw¬ 
berry jam and Devonshire cream. The 
flavors are identifiably classic, simple 
and clean. 

Do you have any stories about working 
at the Cosmopolitan? 

There are 3,000 people at the buffet 
every day, plus opening events with 
more than 3,000 VIP people with Cold- 
play and Jay-Z. But before all these 

» CONTINUED ON PAGE 94 
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voicedailydeals .com 

is your destination for 
receiving discounts on 
events such as... 



REGULAR PRICE: S20 

LIMITED TIME 
SPECIAL: $10 


Join us March 22nd at 
Muzeo from 7pm - 10pm 
to enjoy an evening of 
visual, performing and 
interactive art, the 10 
featured artists from The 
Creatives contest, a 
cinema suite from the 
Newport Beach Film 
Festival, complimentary 
food and cocktails, and 
live performances by 
Brit Rodriguez, 
Tapioca and the Flea, 
and more! 
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FRESH • CONVENIENT 
BALANCED • AFFORDABLE 


We pride ourselves on serving the best of both worlds; mouthwatering and exciting 
dishes that are bursting with balanced nourishment. Eating a balanced diet improves 
your overall health, brain power, functionality, mood, productivity and so much more. 


Delicious A. 

AUmtioag 


delivered 

nutrition 

Delicious & Nutritious 


Call us today! 

Corporate Lunches/Dinners, 
Corporate Box Lunches, 
Business Meetings, 
Group Lunches &. Parties 


www.DeliveredNutrition.com 
(888) 200-2864 | Tanya@deliverednutrition.com 

faofflouj as E Q SB 



LOUNGE 


LAGUNA BEACH 


IF YOU DON'T LIKE CREATIVE SUSHI, 

ROWDY MUSIC 

6 UNUSUAL DRINKS, 

WHAT FUN ARE YOU ANYWAY? 



Sushi Bar Restaurant 

HUNTINGTON BEACH - THE STRAND - 714.536.6390 | TUSTIN - THE DISTRICT AT TUSTIN LEGACY - 714.566.1700 
TORRANCE | CHINO HILLS | CORONA | SAN DIEGO | RASUSHI.COM 
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BEEF PALACE IS A 5TH GENERATION OLD SCHOOL BUTCHER SHOP THAT 
HAS BEEN INDEPENDENTLY OWNED AND OPERATED FOR 43 YEARS AT 
THE SAME LOCATION IN HUNTINGTON BEACH. WE SELL MORE PRIME RIB 
THAN ANYONE, WE PERFECTLY AGE OUR STEAKS AND PRIME RIB ROAST, 
AND WE ONLY SELL THE HIGHEST QUALITY ALL NATURAL MEATS. 

WE KNOW WHAT WE’RE DOING! 

BEEF PALACE ONLY SELLS THE HIGHEST QUALITY OF NATURAL MEAT 
BECAUSE WE BELIEVE IN QUALITY FIRST & WE ONLY PROCESS IN HOUSE. 
BUY IT FRESH WITH US, WHERE OUR CUSTOMERS ARE OUR PRIMARY 
CONCERN- THATS WHY WE’RE STILL HERE! THANK YOU FOR THE 
OPPORTUNITY TO SERVE. THE BUTCHER (MR. HUNTINGTON BEACH) IS IN! 
BEEF PALACE IS OPEN EVERYDAY EXCEPT MAJOR HOLIDAYS. DUE TO 
HIGH VOLUME, WE ONLY ACCEPT ORDERS ON MAJOR HOLIDAYS. 
SHOWTIME 10AM-7PM 
-WE CAN CUT IT- 
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No Naked Birthday Cakes! 

» FROM PAGE 92 


events, there were six months of walk¬ 
ing the kitchens wearing a construction 
hat and protective shoes. 

Tell us about growing up in Australia. 

It was a fun outdoor lifestyle. Lots of 
sports: sailing, fishing and fresh sea¬ 
food on the beach. My favorite child¬ 
hood memory is surfing at the beach. 
What brought you to Orange County? 
The beautiful, California lifestyle. 
Where did you attend culinary school , 
and was there something you learned 
that you might not have so quickly if you 
had not attended? 

In Sydney, Australia, I completed my 
four-year apprenticeship. It taught me 
the foundation for my professional 
culinary career. 



“My favorite childhood memory 
is surfing at the beach.” 

Last movie you watched: 

James Bond in Sky fall. It was my favorite! 
When you’re not in the kitchen cooking , 
what are you doing? 

Surfing, windsurfing, cycling, tennis 
and family fun things with my beauti¬ 
ful wife of 12 years, Amanda, and our 
four children. 

Hardest lesson learned: 

How to live on my own at age 16. 

Last song playing on the radio: 

A Toni Braxton song. 

What were you up to five years ago? 
Running around the banquet halls 
and kitchens of the Paris Hotel in 
Las Vegas. 

Do you have any additional skills that 
are non-food-related? 

I create big, 12-foot-and-larger paint¬ 
ings, and I weld recycled car parts 
together to make sculptures. 

What would you be doing if you weren’t 
in this business? 

Teaching at a windsurfing school 
in Hawaii. 


VUE RESTAURANT 

25135 Park Lantern, Dana Point, 
(949) 487-7555; 
www.thevuerestaurant.com. 



A new way to go wine tasting in the comfort of your own 
home. For two hours we'll share exclusive new wine releases, 
the stories behind the wineries & vineyards, and the knowl¬ 
edge to guide you to wines best-suited for your palate. 


Host a Wine Tasting • Join the Wine Club 
Personalized/Custom Label Wines • Holiday Gifts 


Become a Wine Consultant & Start a Career in the Wine Industry 

w^HapcLy { &4JBwiedWui&ty, 
909-276-5401 • boissetwineliving.com/shannabush 



We Never Close! 


Sunset Beach (562) 592-5404 
16341 Pacific Coast Highway 

Dana Point (949) 496-9270 
34157 Pacific Coast Highway \ 

harborhousecafe.com 


READERS’ POLL 4 
WINNER 

2013 



Have a special event? 
We provide catering! 



Knofeli 

CAFE 



“The Original Knafeh Recipe” 


2941W BALL RD • ANAHEIM, CA 92804 


(714) 442-0044 • knafehcafe.com 
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7151 Katella Ave., Stanton 90680 | 714-761-2813 


Find us on facebook and yelp! 

n yelp'k 



Parties, Meetings, Sporting Events, 
Entertaining Family or Friends, etc 

Delivery in the O.C 


18010 Newhope St. Ste C 

Fountain Valley, 92708 

(714) 427-0008 


Caution 


This is not ordinary Mexican food, this is 
Authentic Mexican Food. If you are looking for 
the imitation please flip the page and walk away. 
We offer our customers the Authentic Home 
made taste. 

** Mexican mother on duty ** 



EVERnDAX 

SHOUlSflBE 
FISH FRIDAX 


©wahoosfishtacb 

#wahoosfishtaco 

wahoos.com 
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DRINK 

SPECIALS 

DAILY! 


'Horn. eo| 

THE GLEN BURGER 

& 11 OTHER GOURMET BURGERS 


THE <1 GLEri 


BAR & GRILL 


13132 Garden Grove Blvd, Garden Grove | 714.663.1775 



Come, Hodm, ClT)wd/i lAUffli 
'Bcwiendetw. 7o&in and fye&sica, 



1221 S. Harbor Blvd. Anaheim | 714.400.9104 | americantaverneatery.com ©o© 



Hawaiian-style fare, tropical cocktails 
and live entertainment on weekends 


liappLj liotir 

Daily 4pm-7pm 
$5 Food & Drink Specials 
$1 Off All Beers • $5 Well Drinks 


1221 S. Harbor Blvd., Anaheim I 714.400.9104 I palapabarandlounge.com ©Q© 


Thanksgiving for Easter 

Turkey meatloaf sandwich at Lucca Cafe 


A ccording to Punxsutawney Phil, 
we can expect winter to be over 
any time now. Unless you’re in 
Orange County, where it never quite 
started. Stores are already stocked 
with beach attire, despite recent Storm 
Watch 2014 reports. We are an anomaly 
to the rest of the country, but that 
doesn’t prevent us from enjoying such 
creature comforts as stews and casse¬ 
roles. My comforting entree of choice 
is meatloaf. How can you beat a loaf of 
meat? It’s jammed with savory goodness. 
And the leftovers, let me tell you, taste 
better the next day—even the day after. 
I’ve converted mine into breakfast hash 
and a nacho bar. It’s the meal that keeps 
on giving. So when I found one on Lucca 
Cafe’s Orange County Restaurant Week 
menu last month, it had to be ordered. 

Made from a free-range gobbler 
plucked locally from Shelton Farms, 
don’t let Cathy Pavlos’ choice of turkey 
fool you into thinking this is a light 
meal. Flanked by OC Baking Co. fran- 
cese (a ciabatta/baguette hybrid), our 
meat slice rests on a crisp romaine heart 
and sweet pepper jelly. To shake things 
up, she includes cipoline in agrodolce, 
a.k.a. sour and sweet onions. I love the 
sharp, Fiscalini Cheddar melted over it 
all. It’s finished with a chunky tomato 
marmalade and a slice of house-made 



EatthisNow 

» ANNE MARIE PANORINGAN 


bacon that’ll bring you back for brunch. 

While this hearty meal was offered 
on Lucca’s restaurant week lunch selec¬ 
tions, Pavlos’ upcoming restaurant, 
Provenance, will feature it on its open¬ 
ing menu. Scheduled to launch later 
this month in Newport Beach’s East- 
bluff neighborhood, the opportunity 
to seize this bite of comfort will last a 
little longer. 

LUCCA CAFE 

6507 Quail Hill Pkwy., Irvine, (949) 725-1773; 

www.luccacafe.com. 


DeunkoftheWeek 

» GUSTAVO ARELLANO 

Boulevardierat Bambu 
Lounge at the Fairmont 
Newport Beach 

I still maintain that Bambu Lounge at the 
Fairmont Newport Beach is the most 
underrated hotel bar in the county, a place 
where the food is good and affordable con¬ 
sidering the surroundings, plus the cocktails 
are spectacular. The bar is smart—the staff 
even know howto make a great Man o' 

War, a Kentucky cocktail that I predict will 
become this year's Negroni (and this is the 
second food prediction I've offered in this 
issue—tune in this time next year to see if 
I'm a veritable Jeremiah or Nostradamus!) 

My Fairmont visits are rare—after all, 

I'm pulling in OC Weekly money, not Aaron 
Kushner cash. But I had a chance to visit 
recently at the expense of my jefe's Ameri¬ 
can Express. We caught up on the state of 
this infernal rag, traded cocktail stories, each 
got a Manhattan—and then it came time for 
the Fairmont's version of the Boulevardier. 

THE DRINK 

The harsh cocktail usually comes with bour¬ 
bon, Campari and Aperol: two liqueurs facing 
off against Kentucky Jesus juice. At the Fair¬ 
mont, though, the bar uses Johnnie Walker 
Black, switches out the Campari for red ver¬ 



mouth, and adds a jigger of maple syrup. The 
results remain bracing—any time you put 
Aperol in something, its wallop will linger— 
but get cut by the sweetness of the vermouth 
and the sugary maple syrup. The lemon-zest 
twist at the end tied everything together with 
a zing. Drink it, and you'll always feel like a 
million bucks... even if your IRA is an empty 
tomato-can bank hidden in your pantry. 


BAMBU LOUNGE AT THE FAIRMONT 
NEWPORT BEACH 

4500 MacArthur Blvd., Newport Beach, 
(949) 939-5722. 
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ONE LARGE 
CHEESE PIZZA 
$7.41 + tax 
Pick-Up Only 


2 MEDIUM 
PIZZAS WITH B 
TOPPINGS EACH 
$18.32 + tax 
Delivered 


2 LARGE 
PIZZAS WITH 2 
TOPPINGS EACH 
$22.22 + tax 
Delivered 


(rfrontr rr^rrrrirrrTTTr 1 ?' 


Open until 2AM Friday & Saturday 


2819 Newport Blvd. Newport Beach * 949.675.1980 • www.Laventinaspizza.com 
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You Won’t Feel It 

Need for Speed goes nowhere fast 

BY AMY NICHOLSON 


T hink adapting War and Peace is 
hard? Try adapting the race-car 
video game Need for Speed. Tolstoy’s 
1,225-page behemoth has nothing on the 
Electronic Arts franchise’s irreconcilably 
complicated 20-year, 20-installment his¬ 
tory: Sometimes cars are subject to physics; 
sometimes they aren’t Sometimes they’re 
invulnerable; sometimes they break. Maybe 
you’re in London, maybe the fictional Olym¬ 
pic City You could have free will to roam; 
you could be stuck on a track. You could be 
a car or a human, an outlaw or a cop. With 
so many alternate realities to please, it’s no 
wonder Scott Waugh’s moronic flick has 
multiple personalities—it’s the Sybil of street 
racing, with a script that doesn’t feel so 
much typed as button-mashed. 

Inspired by the first The Fast and the 
Furious film, itself half-video game, 2003’s 
Need for Speed: Underground introduced 
the concept of plot to the series. (Sort of. 
Wikipedia sums it up as “Time passes, 
races are won.”) Now, as though mod¬ 
ern culture is just an ouroboros made 
by a Gran Torino doing wheelies, the 
$4 billion-selling video game wants to 
become its own movie, a cash-bleeding act 
of hubris akin to a rock star launching his 
own restaurant chain. 

As with porn, another art form in which 
characters are blank audience surrogates, 


the video game version of Need for Speed 
emphasized action over individuality. The 
hero was merely called the Player. Now 
Aaron Paul (BreakingBad) steps into the 
void. He’s at least given a name, Tobey Mar¬ 
shall—but not much else. Tobey is silent, 
stoic and boring as hell. I’d rather watch 
Matthew McConaughey steer an Austin 
pedicab than grok Tobey careening around a 
mountain bend. 

Tobey hails from Mount Kisco, New 
York, a motor-mad hamlet where he and 
his broke buddies (Kid Cudi, Rami Malek, 
Ramon Rodriguez) rebuild cars at a strug¬ 
gling garage so decked out in Americana you 
expect a waitress to roller-skate out with 
milkshakes. At night, the entire town heads 
to the drive-in to watch Steve McQueen’s 
Bullitt before powering up some CIA-level 
spy gear for dangerous drag races through 
the apocalypse-empty streets. During 
race one, they almost kill a homeless man. 
Whatevs, bro. During race two, a daytime 
dare against black-leather-clad baddie Dino 
(Dominic Cooper), Tobey drives the wrong 
way on a highway; causes several bystander 
wrecks; and watches his friend’s car flip 
over 12 times, tumble over a bridge, then 
burst into flames. 

Dino denies he was there. (None of the 
70 drivers they almost ran off the road 
can remember a red sports car?) Tobey is 


imprisoned for manslaughter. Good. Not 
to be a killjoy, but if filmmakers are going 
to embed pixel mayhem in the photo-real 
world, then they’re inviting us to ask if this 
shit is sociopathic. Especially when you 
use real cars and real wrecks and layer this 
nonsense with a dramatic, weepy score that 
sounds like a drama about a dog with cancer. 
Regardless, we’re meant to root for Tobey 
to avenge his sidekick’s death by doing even 
more of what got him killed. Everyone acts 
as though they’ve been huffing diesel fumes. 
Tobey’s friends wear red to the kid’s funeral, 
get engaged to his killer, wander naked 
through office buildings and steal Apache 

Not to be a killjoy, but if 
filmmakers are going to embed 
pixel mayhem in the photo-real 
world, then they’re inviting us 
to ask if this shit is sociopathic. 

helicopters. And don’t get me started on 
Tobey fleeing parole for a cross-country 
drive during which he recklessly picks fights 
with the police, or on the fact that none of 
the cops has heard of road spikes, or that at 
Tobey’s finish-line destination—a big race 
in California—the grand prize is the other 
contestants’ cars, which all get destroyed on 
the track. 

Two Emmys aside, it’s tough to be Aaron 
Paul. So far, he has proven himself talented 
at playing one specific character, an antic 
man-child who bleeds his soul on the 
screen. He’s trying to prove his range, which 
in the Era of Gosling means frowning, 


crinkling his eyebrows and glaring over his 
shoulder. Occasionally, he pants. For bonus 
points, he’s the only guy in the movie who 
doesn’t punctuate a sentence with the sig¬ 
nature line “bitch.” But he’s so action-hero 
blank it’s like Paul is smudging an eraser 
over Jesse Pinkman when he should write 
something new over him in bold Sharpie. 

The bigger waste is ingenue Imogen 
Poots as the Babe Who Likes Cars. She’s 
daffy and charming in a part that’s further 
beneath her than skid marks on pavement. 
In her first scene, she schools Tobey on 
the horsepower of a rebuilt $2.7 million 
Mustang, then buys it, and yet still spends 
the rest of the film being treated as though 
she’s a useless bimbo. When she insists on 
joining Tobey on his adventure because he’s 
borrowing her boss’ car, he tries to scare her 
off by nearly getting into a dozen accidents 
before she even clicks her seat belt. I guess 
girls have cooties. 

At least Need for Speed is the rare case in 
which the press notes tell the truth. Allow 
me to quote: “When EA first began thinking 
about the possibility of bringing their iconic 
video game to the big screen, they decided 
to take a proactive approach and not wait 
for the right script.” Perhaps Tolstoy could 
have helped. Surveying the wreckage of 
Tobey and Dino’s drag-race feud, he’d 
already have a title: War In Pieces. 


NEED FOR SPEED 

was directed by Scott Waugh; written by 
George Gatins; and stars Aaron Paul, Dominic 
Cooper, Imogen Poots, Ramon Rodriguez, 
Rami Malek, Scott Mescudi, Dakota Johnson, 
Harrison Gilbertson and Michael Keaton. 

Rated PG-13. 
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OPENING 

NEED FOR SPEED See "You Won't Feel 
It," page 98. 

ONGOING 

ABOUT LAST NIGHT Could there be 
a phenomenon we might call the 
RomCom Uncanny Valley, where 
movie stars' gorgeousness fully 
outshines our ability to believe their 
characters' humdrum relationship 
problems? Radiant lovers make 
radiant love—and then argue about 
it—in Steve Pink's spirited, crowd¬ 
pleasing retake of About Last Night, 
often in a distinguished downtown 
L.A. loft boasting a couples' bathtub 
so elegantly complex that I must 
have missed the scene where Danny 
(Michael Ealy), a sweet-tempered 
mensch in a sales job, becomes a bil¬ 
lionaire. But audiences will buy it, and 
that Danny is unlucky in love despite 
his world-class abs and ocean-blue 
eyes. That goes double for Joy Bryant, 
who plays his bathmate. Here is 
peak human beauty possessed by an 
actress skilled enough that she just 
has to dimple up to convince us her 
character shares our problems. About 
Last Night holds to the what-are-we- 
doing-here relationship basics: Are 
we hooking up? Are we using a con¬ 
dom? Are we in love? And the film's 
refrain, "Are we fighting?" The arc 
is familiar, as are scraps of the film's 
wall-to-wall dialogue that date back 
to David Mamet's Sexual Perversity 
in Chicago, here given an update (to 
today), a transplant (to Los Angeles), 
and a broadening (to a Kevin Hart 
sex comedy.) It's also given a warm¬ 
ing: The raw talk here is jolly rather 
than bracing, even Hart's jabbering 
on about "pussy," and there's never 
a doubt that these characters want, 
deep down, to fall in Happy Ending 
Love. This About Last Night revels in 
friendship, fidelity, and something too 
rarely seen in the movies today: the 
idea that being young and black in 
Los Angeles can be glorious. (R) Alan 
Scherstuhl. Countywide. 

ENDLESS LOVE The endless love in 
question unfolds in that universe 
where shy, bookish teenage girls are 
always catalog-model beautiful, not a 
pimple in sight or a pound overweight, 
not a garment from Hot Topic dark¬ 
ening their closets. The movie tells 
us that 17-year-old Jade Butterfield 
(Gabriella Wilde) is "awkward" and 
has no friends, but all expository 
evidence stops right there. She has 
just graduated from high school—you 
know, the one with exactly two black 
students who date each other—and is 
bound for the Ivy Leagues when lowly 
but popular son-of-an-auto-mechanic 
David Elliot (Alex Pettyfer, who would 
need to be five years younger and 
drastically beefed down to pass as a 
teenager) begins pursuing her with 
the immediate, freaky prowess of a 
guy who would intentionally poke 
holes in a condom. Granted, raw 
intensity is the point here, as it was in 
the 1981 Brooke Shields original. But 
at least the old one aimed to illustrate 
the destructive nature of untempered 
passion—with an ultra-metaphorical 
house fire, no less. This film is a 
sunny, overlong pastiche of tropes, 
the kind that suggest love involves 
nothing more than holding hands or 
having slow, teary-eyed sex in front 
of a fireplace, inexplicably blazing in 
mid-June. We never hear the central 
couple have a conversation that's not 
centered on their unwarranted, histri¬ 
onic love. And therein lies the kicker. 
They actually do make a good couple. 
Both Jade and David are searching 


for the blankest of all possible slates: 
a human void unmarred by personal¬ 
ity onto which they can each project 
their weird possessive fantasies. They 
certainly find it in each other. (PG-13) 
Heather Baysa. Countywide. 

THE GRAND BUDAPEST HOTEL Here 
is Wes Anderson's most mature film, 
and his most visually witty, too. It's 
playful without being self-congrat¬ 
ulatory, lush without being cloying. 
Initially, it appears to be one of his 
twee fantasies, opening with an ani¬ 
mated funicular huffing up a mountain 
backdrop to arrive at the titular hotel. 
But with a blink, the image jumps 
from 1932 to 1968, and the building 
devolves from pink to drab. We real¬ 
ize that, for once, Anderson will let 
his airless snow globe be shaken and 
dropped, and in this case crudely 
glued back together by Communism. 
The film has the scope of a century, 
with Anderson wrestling with four 
different time frames; the main nar¬ 
rative, set before World War II, 
concerns young Moustafa (newcomer 
Tony Revolori) ascending from Junior 
Lobby Boy-in-training under supreme 
concierge Monsieur Gustave (Ralph 
Fiennes) to owning the hotel outright. 
Fiennes is brilliant. He understands 
that Anderson has a hard time dis¬ 
tinguishing people from props, and 
plays Gustave as a bit of both, a self- 
created legend who strides around 
the hotel like the Fred Astaire of 
housekeeping. The thrust of the plot is 
Gustave's efforts to prove he didn't kill 
one of his heiresses (Tilda Swinton), 
a murder charge levied by her titter¬ 
ing daughters and money-hungry son 
Adrian Brody, who stalks the film like 
Poe's raven. But the emotional drama 
is Gustave's struggle to keep order 
while chaos—personal and geopoliti¬ 
cal—encroaches on his manicured 
fiefdom. Meanwhile, we're all too 
aware that it's futile: Soon, the whole 
thing will be blown to bits, and the 
generation after will have no use for 
gilded manners. (R) Amy Nicholson. 
Countywide. 

JACK RYAN: SHADOW RECRUIT With 
Jack Ryan: Shadow Recruit, the latest 
entry in the somewhat patchy canon 
of Tom Clancy adaptations, Kenneth 
Branagh enters more realistic territory 
than his blockbuster Thor —provided 
your idea of realism is elastic enough 
to embrace the adventures of a 
dutiful young CIA agent who races 
the clock to stop a megalomaniacal 
Russian financier from blowing up 
Wall Street. This spy flick is half sil¬ 
liness, half swagger, but Branagh's 
arms-akimbo impudence as a director 
makes it work. Chris Pine plays Jack 
Ryan, a promising young student at 
the London School of Economics until 
9/11 changes everything. He joins 
the Marines and barely survives a 
chopper crash in Afghanistan, com¬ 
ing close to losing the use of his legs. 
Luckily, a young doctor-in-training at 
his rehab orders him to "Walk, damn 
it!" or words to that effect. And since 
she's played by Keira Knightley—a 
woman with the eyes of a seduc¬ 
tress and the jawline of an adorable 
baby shark—he dares not disobey. 
Meanwhile, CIA elder William Harper 
(Kevin Costner, now in full-on silver- 
fox mode) recruits Ryan to work as 
a plant at a Wall Street firm, keeping 
an eye out for hinky funds transfers 
that could signal terrorist activity. 

Ryan accepts, eventually heading to 
Moscow for a field assignment, where 
he crashes a thug's head into a hotel 
bidet. Branagh orchestrates all this 
with Zeus-like aplomb: Bodies fly, tak¬ 
ing chunks out of plaster, and Ryan 
is visibly shaken by his first kill—the 
weight of what he's done hits us just 
when it hits him. Pine is a Jack Ryan 


whose patriotism isn't likely to over¬ 
ride his conscience. (PG) Stephanie 
Zacharek. Countywide. 

THE MONUMENTS MEN Most of 
us like to think we'd stride into a 
combat zone to save a distressed 
child. But would we do the same for 
a Michelangelo Madonna? You can 
see why George Clooney would be 
attracted to these heroes, particularly 
as Robert M. Edsel (with Bret Witter) 
presents them in his gloriously read¬ 
able 2009 book. Edsel focuses on 
the eight men, among them museum 
curators and art historians, who 
trekked to Europe at the tail end of 
World War II "to inspect and pre¬ 
serve" every important work of art 
or architecture in the path of the 
Allied forces between the English 
Channel and Berlin—and, as it turns 
out, ended up saving hundreds of 
stolen works that Hitler's troops had 
amassed for a grand museum to be 
built in the Fuhrer's honor in Austria. 
History, politics, and civic ideals are 
catnip to Clooney the director, but The 
Monuments Men, either despite its 
clearly noble intentions or because of 
them, stumbles on the march. Clooney 
and co-writer Grant Heslov embellish, 
rearrange, and condense many of the 
details, none of which is a problem. 
But Clooney can't control the story; 
it keeps flying out of his grasp like 
an unruly spring. The Monuments 
Men feels loose and disorganized, 
even though all the requisite cogs 
have been accounted for. His great 
skill as a director may be his affinity 
for actors, and the performers here 
(Jean Dujardin, John Goodman, Cate 
Blanchett, Matt Damon, Bob Balaban, 
Bill Murray.) always have some quiet 
sparkle about them. Monuments Men 
fails in its grand ambitions, but it's 
still satisfying in bits and pieces, like 
a busted statue. (PG-13) Stephanie 
Zacharek. Countywide. 

NON-STOP Action heroes with nothing 
to lose are the best kind, perhaps 
the only kind worth watching. In the 
opening seconds of Jaume Collet- 
Serra's Non-Stop, Liam Neeson's 
federal air marshal Bill Marks slumps 
in his parked vehicle, sloshing a few 
glugs of whiskey into a paper cup and 
fingering a snapshot of an adorable 
tot. In movie shorthand, everything he 
stands to lose or has already lost is 
there in that photograph, and Neeson 
plays to it as if it were a big-name 
costar. Somehow, this fine and serious 
actor has reinvigorated his career in 
middle age by becoming an action 
hero. He has the face, noble and sad, 
of a wounded lion. If only Non-Stop 
were worthy of him. Neeson does 
nearly everything right in this terror- 
in-the-skies thriller. Just after takeoff, 
Marks receives a mysterious text 
telling him that if a kajillion billion dol¬ 


lars (or thereabouts) isn't wired into 
a special account within 20 minutes, 
someone on the plane will die. Marks 
takes action immediately, but neither 
he nor we can be sure it's the right 
action. He does some smart things— 
like enlisting new acquaintance Jen 
Summers (Julianne Moore) to help 
him scan video surveillance screens 
to see which passengers in the cabin 
to might be using their fingers and 
thumbs to send the offending mes¬ 
sages—and some very dumb things, 
things that in real life would incite 
instant panic among the passengers. 
The script is an atrocity in which 
dumb stuff happens without a modi¬ 
cum of logic. Nobody's demanding an 
action-thriller plot that's 100 percent 
plausible. But is 55 percent too much 
to ask? (PG-13) Stephanie Zacharek. 
Countywide. 

POMPEII When Vesuvius kabooms 
an hour into Pompeii, it interrupts a 
perfectly spirited gladiator picture the 
likes of which Hollywood just doesn't 
make, a rousing slaves-vs.-Romans 
close-combat thriller I was in no way 
ready to see chucked in favor of the 
usual CGI apocalypse. Kit Harington 
(Game of Thrones' Jon Snow) stars as 
Celtic Warrior Whose Name I Forget, 
an orphaned hunk with abs so sharply 
defined you could race Matchbox cars 
through the grooves between them. 
He's hauled from a bloody-puddle 
London slave pit to battle in Pompeii's 
glittering arena, which is the gladiator 
equivalent of Triple-A ball, just one 
step down from Rome. Slave Hunk 
falls for Pompeiian princess Cassia 
(Emily Browning) and, more promis¬ 
ingly, strikes up a terrifically entertain¬ 
ing friendship with Atticus (Adewale 
Akinnuoye-Agbaje), a champion 


pit-fighter our hero is slated to face 
in to-the-death combat. Before that 
can happen, the volcano blows up. 
Anderson is an impressive crafter of 
pop-gothic images, and each shot of 
cataclysmic nonsense flows smoothly 
into the next, a feat once so funda¬ 
mental to filmmaking that it still feels 
absurd to have to praise it. Better still 
is the combat. Anderson's battles are 
crisp, brutal, and stirring, and unlike 
Ridley Scott he doesn't try to shame 
us for wanting to see gladiators crack 
each other's skulls. He stages his 
fights with comic-book zeal rather 
than puffed-up graphic-novel miser¬ 
ableness. The romance is as fresh as 
the box of Arm & Hammer in the back 
of your fridge, and the movie ends on 
a swooningly poetic lovers' clutch that 
had my preview audience howling. 
Laughs are laughs, though, so why 
knock it? (PG-13) Alan Scherstuhl. 
Countywide. 

SON OF GOD When we first meet the 
hero of Son of God, a kind of chintzy 
melodrama about the horrors of capi¬ 
tal punishment, he's approaching a 
fisherman with a classic boiler-room 
pitch: "Just give me an hour, and I 
will give you a whole new life," Jesus 
(Diogo Morgado) promises Peter, 
this messiah's self-amused look and 
extra dimples suggesting the face of 
different J.C.: Jim Carrey. We never 
really hear the rest of what Jesus 
says to Peter, which is a shame. That 
60-minute presentation would be a gift 
in comparison to this kid-traumatizing 
138-minute nails-in-the-hands story¬ 
book, a movie that could have been 
called The Greatest Story Ever Told 
Again and Again. Instead, the produc¬ 
ers have opted for Son of God, which 
has a badass Man of Steel kick to it. 
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Rest assured, this heavens-to-Earth 
transplant doesn't resort to snapping 
the neck of Judas in the final reel. 
Instead, Son of God goes all in with 
the cheek-turning, the warmly defi¬ 
ant pacifism, the ministering to the 
wretched, the forgiveness of even the 
most detestable, evinced in this case 
by the nastiest piece of work there 
is according to this movie's cosmol¬ 
ogy: tax collectors, who get more 
screentime than lepers. Son of God 
is a narrative shambles, more thud¬ 
ding than thunderous, always feeling 
like a sprawling TV miniseries cut 
up to fit into theatrical running time. 
That's no surprise, considering this is 
a distillation of The Bible , the basic- 
cable event from 2013. At the opening 
we see flashbacks, with voiceover, 
to the stories of Noah, Moses, and 
Abraham—surely the first time the 
New Testament has kicked off with 
a "previously on ..." (PG-13) Alan 
Scherstuhl. Countywide. 

3 DAYS TO KILL In 1990, the same year 
that Kevin Costner released the mas¬ 
sive global hit Dances with Wolves, 
a curious thing happened in France. 
The name Kevin became the country's 
most popular for new babies, a Gaelic 
moniker edging out national stalwarts 
like Antoine and Jules. Imagine if 
everyone in America suddenly named 


their son Pierre. It makes sense, then, 
that Costner's latest, 3 Days to Kill, 
takes place in Paris. Costner plays 
Ethan Renner, a worn-out CIA assas¬ 
sin who's spent his life hunting bad¬ 
dies with comic book names like The 
Albino and The Wolf. Before the cred¬ 
its, Costner kills a half-dozen people 
and is then diagnosed with terminal 
brain cancer, as if fate feels it must 
balance the score to appease the wid¬ 
ows of the deceased. The movie is a 
singular mess, at once a drama about 
a man confronting his pending death, 
a romance about reconciling with 
his ex, a comedy about his clueless 
attempts to connect with his daugh¬ 
ter, and a sci-fi action flick where a 
leather-corset-clad Amber Heard pops 
up with an expensive experimental 
cancer treatment she's willing to give 
him if he comes out of retirement to 
torture and kill another dozen or so 
crooks. Director McG wouldn't know 
the definition of coherence if Charlie's 
Angels grabbed his attention by wear¬ 
ing hot pants and then defined it for 
him slowly. The movie doesn't work. 
But Costner does—he's almost a 
throwback to John Wayne and Jimmy 
Cagney, talents who did some of their 
best work simply trying to rise above 
the material. (PG-13) Amy Nicholson. 
Countywide. 


300: RISE OF AN EMPIRE Man, 
woman, gay, straight, bi: There's 
something for everyone in Noam 
Murro's 300: Rise of an Empire, the 
XXL sequel to the also-larger-than-life 
Greeks-in-shinguards extravaganza 
300. In that picture, directed by Zack 
Snyder and based on Frank Miller's 
graphic novel about the three-day 
Battle of Thermopylae in 480 B.C., the 
Spartans and their small but mighty 
army kicked the asses of the Persians, 
with much yelling, grunting, and spill¬ 
ing of black-red CGI blood. 300: Rise of 
an Empire might have been essentially 
more of the same, but for one distinc¬ 
tion that makes it 300 times better 
than its predecessor: Mere mortals of 
Athens, Sparta, and every city from 
Mumbai to Minneapolis, behold the 
magnificent Eva Green, and tremble! 
This time around, Athenian warrior 
Themistocles, gentle-spirited but 
tough as a lion's claw, is the star— 
he's played by Sullivan Stapleton, 
who musters at least a few whiskers' 
worth of authority. But really, who's 
looking at him? Green's Artemisia 
is something to behold. She makes 
her entrance in a fringed leather 
gown with a molded breastplate, 
sweeping into the Persian palace like 
a B.C. Morticia Addams. Her over- 
the-topness—and, in one scene, her 
resplendent toplessness—really gets 
Rise of an Empire cooking. Artemisia 
commands her naval warriors as if 
she were telling them what to do in 
bed: "Today we will dance across the 
backs of dead Greeks," she purrs, pro¬ 
nouncing the word dance "dahnse"— 
because that's what an all-powerful 
enchantress would do. When she low¬ 
ers her kohl-rimmed eyes, the sailors 
hear, and they obey. They'll kill for her, 
and they'll die for her. Green makes it 
all look like dahnsing. (R) Stephanie 
Zacharek. Countywide. 

THE WIND RISES Stealth bombers, 
abstracted from their purpose, are 
aesthetically beautiful construc¬ 
tions. But appreciating this without 
considering their function has certain 
psychic consequences. The hero 
of Hayao Miyazaki's final film, now 
opening with an English-language 
soundtrack, designs an airplane for 
the sake of beauty, though he knows 
it will be used to destroy cities. It's 
a highly fictional account of the life 
of Jiro Horikoshi, who designed the 
Mitsubishi A6M Zero fighter air¬ 
craft. In a childhood dream, Jiro is 
approached by Italian aeronautical 
engineer Giovanni Caproni, who walks 
with him on the wings of a preposter¬ 
ous old triplane in flight. "Are you 
living your years to the full?" Caproni 
asks. Jiro wakes up determined to 
become an engineer. Miyazaki, too, 
is fully living his years: This is no fad¬ 
ing talent with his best work behind 
him; the characters are singular and 
closely observed, and the anima¬ 
tion is rooted in naturalistic human 
movement and gesture. The film is 
gorgeous. The adult Jiro's inspired 
designs for individual plane com¬ 
ponents soar off the page in cross- 
hatched pencil. Oblivious to office 
politics or current events, he exhibits 
autism-like hyperfocus on mathemat¬ 
ics and engineering, improving on 
the designs of the temperamental but 
benevolent head engineer (Martin 
Short). Captivated by the curve of a 
fish bone, Jiro incorporates its arc 
into his design. The war rumbles over 
a distant horizon the myopic engineer 
can't see. Like most of Miyazaki's 
films. The Wind Rises has no primary 
villain or Manichaean struggle; 
though Jiro is bound for loss and 
sadness, asking a director known for 
his embrace of ambiguity to make a 
blunt, declarative political coda seems 
a little artless. (Not Rated) Chris 
Packham. Countywide. 
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Home Is Where the Corazon Is 

OCCCA’s Emigdio Vasquez exhibit shows the maestro at his best 

BY AIMEE MURILLO 



E migdio Vasquez needs little 
introduction in these pages. 
We’ve highlighted his works over 
the years, but recently, unfortunately, 
it has been in a negative context, such 
as when Orange police detectives tried 
to slur his photorealistic portraits of 
Chicano life in Orange County during 
the 1970s and 1980s as promoting gang 
life. Or the majestic murals dotted 
around Anaheim, Orange, Fullerton 
and Santa Ana in various states of dis¬ 
repair, neglected by city bureaucrats. 
And the grand maestro himself, nowa¬ 
days living in Arizona for health rea¬ 
sons, rarely making appearances in a 
naranja that needs his perspective now 
more than ever. 

And it’s a damn shame because his 
legacy as the godfather of Chicano art 
is well-deserved and should envelop 
Vasquez in the autumn of his life. 
Inspired by Diego Rivera, Vasquez set 
out to glorify ordinary people—immi¬ 
grants, day laborers and families—by 
painting them side by side with people 
who made history, including Cesar 
Chavez and Dolores Huerta. By posi¬ 
tioning these people in a collage-like 
fashion, Vasquez gave a face to the 
invisible Latino community, and in 
his ongoing studies of Chicano life, he 
helped give them a voice as well: the 
original Instagram. 

The Orange County Center for Con¬ 
temporary Art in downtown Santa 
Ana currently hosts “A Tribute to 
Emigdio Vasquez,” an amazing col¬ 
lection curated by the Orange County 
Latino Artists Network. The exhibit, 
which opened at the March downtown 
art walk, features Vasquez’s works 
alongside those of 10 artists who were 
inspired by the muralist. 

Bookended by two rooms that fea¬ 
ture younger talents, a selection of 
Vazquez’s best-known pieces decorate 
the length of the main gallery’s walls. 


Vasquez gave a face to the 
invisible Latino community, 
and in his ongoing studies of 
Chicano life, he helped give 
them a voice as well: the 
original Instagram. 

A large Latino family stands together 
in quiet dignity in Proletarian Fam¬ 
ily. A group of sharply dressed, well- 
groomed pachucos play a game of pool 
in Mike’s Pool Hall. An aging man hit 
by the Great Depression leans som¬ 
berly against a storefront window at 
golden hour in the gloriously Stein- 
beckian Hard Times. A vast range of 
experiences is told in the minutest 
details—facial expressions, colorful 
clothing, street signs, even hairstyles. 
The only information lacking in this 
show are the titles; while they are 

missing from Vasquez’s 
works, the titles for the 
other artists’ pieces are 
clearly marked. With¬ 
out such clues, you’re 
left to your own imagi¬ 
nation and must reflect 
deeper on Vasquez’s 
visual storytelling. 

The other artists 
bring an incredible 
sense of synergy to the 
exhibition in the way 
their works connect 
to an important theme 
or genre of Vasquez’s 
paintings. The quiet, 
wide-angle, watercolor 
paintings of Gregg Stone 
vibrantly capture bus¬ 


NO COKE, PEPSI 



tling Latino city life, while Jess Valen¬ 
zuela’s Impressionist folk-art land¬ 
scapes are reminiscent of Vasquez’s 
illuminating forest landscapes. Henry 
Godines’ photorealistic paintings carry 
within them tiny symbols charged with 
political, social and spiritual connota¬ 
tions, most memorably in Every Step of 
the Way, in which an indigenous man 
on his knees meets your gaze with his 
heart in his hand. 

Vasquez has never wavered in his 
style or in his ability to tell stories 
about real people for the people. The 
striking familiarity of his work not only 
speaks to Mexican-Americans, but has 
been in the background of every Orange 
Countian who has lived here since the 
1980s, as well. After spending just a 
couple of minutes at OCCCA, you’d be 
hard-pressed to remember when an art 
show felt this much like home. 


"A TRIBUTE TO EMIGDIO VASQUEZ" 

at Orange County Center for Contemporary 
Art, 117 N. Sycamore St., Santa Ana, 
(714) 667-1517; www.occca.org. Open Wed.- 
Sun., noon-5 p.m.Through March 29. Free. 



The Oscars 
of Crafting 

A resurgence in handmade crafts over 
the past several years has opened up a 
treasure trove of products and lifestyles that 
make websites such as Pinterest and Etsy 
possible. The community has grown into 
festivals and conferences, and now, it has 
its own Academy Awards. 

Sharon Fain and KC Sears, the founders 
of the Academy of Handmade Artists and 
Supporters (academyofhandmade.com), 
started this project because they thought 
makers needed more acknowledgment. 
"Every industry has awards where you 
can enter your stuff for recognition," Fain 
says. "Butin [the crafting community],there 
were only online contests that didn't have 
anything to do with peer approval. It was 
more about how many Facebookfriends 
you had." 

The girls ought to know; they were in it. 
Fain helped Sears with the PR and market¬ 
ing for her company Make.Shop.Live., for 
which Sears makes everything from bottle- 
cap pin cushions to naturally dyed textiles. 
Making money is part of it, but Fain believes 
it speaks to a greater cultural shift. "People 
want to get back to a less capitalistic, 
pyramid-scheme type of world where they 
can contribute directly to a business," Fain 
says. "We're interested in things that are 
unique in a society where most things are 
mass-produced." 

The Academy of Handmade is a way to 
solidify this shift. They host intensive work¬ 
shops to help people turn their hobbies into 
small businesses, focusing on everything 
from wholesaling to booth design to product 
photography with a panel of experts who 
offer tailored advice. "The social aspect 
of this means a lotto people," Fain says, 
pointing out that at-home businesses can 
be isolating, causing crafters to spend too 
much time with their cats. 

The first awards show will be held on 
April 26 at Art Share in Los Angeles. Non¬ 
members can nominate their favorite maker 
for $10, but if you have a deeper interest in 
the community, consider signing up for a 
12-month membership for $85 and nominate 
for free! Polls close on March 19. Hell, even 
if you're not a crafter or supporter, join! The 
biggerthe community,the more resources 
and strength to fight the man! 

LPHASTINGS@OCWEEKLY.COM 


Follow me on Instagram: @lp_hastings. 
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Skateboard Missionaries 

Sound Movement uses clothing and kickflips to fight India’s 

sex-trafficking epidemic 

BY HEIDI DARBY 


ordan Lovelis had no motives 
other than taking in the country 
and participating in skate demos 
when he first traveled to India in 
2010. But the sponsored skateboarder 
stumbled into a situation that changed 
his life forever. 

As the 19-year-old walked through 
the slummy trenches of New Delhi’s 
Garstin Bastion Road, a boy Love¬ 
lis guesses was no older than 10 
approached him, asking graphic ques¬ 
tions about his preference in young 
girls and saying really obscene things 
about specific options and ethnicities. 

“[He] came up to me and started 
pointing at girls and asking Which one 
do you want?”’ Lovelis, now 23, recalls. 
“He was so young, and looking back, 
he was probably working for his dad.” 
The boy was offering to charge $3 for 
anything Lovelis wanted. “I just kind 
of broke at that point,” he says. “That 
was the moment I realized I had to 
do something. I witnessed it with my 
own eyes and couldn’t walk away like 
I hadn’t.” 

Sponsored skateboarders have 
always won admiration from young 
kids for their style, gravity-defying 
tricks and resilience. Rarely, if ever, 
does the battle against sexual slavery 
come to mind. Costa Mesa-based skat¬ 
ers Lovelis and Chris Weigele met 
while riding together for Siren Skate¬ 
boards, and they co-founded the cloth¬ 
ing line Sound. But after witnessing 
some gut-churning reality, they joined 
forces to spread awareness of human 


trafficking, a cause that affects more 
than 27 million people worldwide, 
through music, art and skateboarding. 

The two friends started an effort 
called the Sound Movement. Lovelis 
says the philosophy behind Sound 
Movement is simple: Eliminate the 
demand, and eliminate the supply. The 
first phase of the movement targets 
young men in India who are at risk 
of participating in the prostitution of 
young girls. By educating and inform¬ 
ing these men about the consequences 
of sexual slavery, Lovelis and Weigele 
hope to impact their choices and 
heighten their respect for women. 

Going with a product-based 
approach instead of forming a non¬ 
profit organization stemmed from 
their desire to provide goods in 
exchange for funds raised. Lovelis 
promises continual transparency for 
Sound’s finances and says that all prof¬ 
its go directly to the cause. He explains 
that while they’re not the first com¬ 
pany to try to promote a cause through 
branding, they believe Sound offers 
relevancy in the clothing industry. Cre¬ 
ating a cause-based clothing line that’s 
fashion-forward will allow them to 
reach young people, furthering aware¬ 
ness by staying current. 

Production for the line was origi¬ 
nally scheduled to take place in New 
Delhi through a distributor called 
Open Hands, which Lovelis and Wei¬ 
gele chose because of the life-altering 
opportunities it would offer to the 
area’s women, including job training 


and day care. After samples came back 
that weren’t up to their standards, the 
two redirected production to a distrib¬ 
utor in the U.S. “There’s no way we’re 
giving up on that relationship,” Lovelis 
says of Open Hands. “It will happen 
eventually, but they just weren’t ready 
for us.... We’re just giving them a 
little time to develop.” 

Open Hands will be a priority dur¬ 
ing Lovelis’ trip this month to India, 
to which he’ll travel alongside Wei¬ 
gele, three ramp builders, two interns, 
a photographer and a filmmaker, all 
of whom raised funding for their 
voyages independently. Their plans 
include distribution of hygiene prod¬ 
ucts, outreach to locals, and renova¬ 
tions to India’s only indoor skate park, 
owned by Steve Weightman, founder 
of the rehabilitation house known 
as Courage Homes. Establishing a 
brand that impacts a global cause is 
daunting, and Lovelis admits there 
are times when he feels overwhelmed. 
But, he says, the pressure he some¬ 
times feels is trumped by a burning 
desire to address the issue, using 
Sound as the vehicle to put his ideas 
into action. 

“There are plenty of times when I’ve 
wanted to throw in the towel,” Lovelis 
says. “But at the end of the day, if I 
don’t do something about it, then who 
will? If we can’t influence people, then 
how will we ever achieve change?” 

For more info on the Sound Movement , 
visitwww.facebook.com/thesoundmvmnt. 



True Story 

»JACK GRISHAM 


A Turn On 12th 

M e: "We normally walk down Sixth, but today, 
we turned on 12th, and there she was, com¬ 
ing out of an apartment, looking haggard, carrying 
her shoes." 

Brook: "Ouch, walk of shame—wearing last 
night's clothes." 

Me: "Like you've never done it?" 

Brook: "Of course I have; I still have a curb mark 
on my forehead from the last time I went out." 

Me: "Anyway, this chick sees me, and instantly, the 
expression on her face morphs into this 'Oh my God, 
I have the stench of booze seeping out of every 
pore, and there's that dude that doesn't drink.'" 
Brook: "As if you'd care. You don't care, do you?" 
Me: "No. I don't give a fuck what she does. It's her 
life, not mine. I'm just here if she wants help." 

The Girl: "I woke up in a strange bed with some 
Persian dude breathing all over me—stale kebab. 

I was still kinda drunk. I barely remember leaving 
Crabby's—let alone ending up at this dude's place. 

I have no idea who he was. I was hammered— 
naked and used. I didn't see any condoms either. I 
got dressed as quietly as I could—picked up a trail 
of my clothes to the front room, and then I split." 
The Girl's Boyfriend: "She went out with friends. 
She was supposed to come here after, but she 
never showed. I called—no answer. Fuck her. 

Why am I even talking to you? Is this for one of 
your stories?" 

Me: "Yeah, but it's anonymous." 

The Boyfriend: "Fuck that. Write that Patrick said 
she's a drunken cunt." 

Me: "Okay." 

The Persian: "Persian? I'm not fucking Persian. My 
dad's white, and my mom is from Greece. Do you 
have her number?" 

Me: "No." 

The Persian: "Okay, but tell her Farhad said, 'Hey.'" 
The Girl: "It took me a second to get my head 
straight. I could see the ocean from the front 
porch, but I could've been anywhere. I was 
relieved to find myself on 12th—it was a short 
walk home. I wasn't feeling too great, and I was 
trying to pretend it didn't happen when I came 
face to face with Jack and that Brook chick. Fuck. 
He's one of those sober guys, and he's looking 
right at me. Seriously, it felt like being caught mas¬ 
turbating by my grandmother. I felt so fucking low. 

I know what he had to be thinking: 'This chick is a 
drunken slut.'" 

Me: "To tell you the truth, I was happy to see her. 

I didn't care what she was doing or what she'd 
done. I like her. I hope she finds her way. I smiled 
and said hello." 

The Girl: "Fie smiled, said, 'Hello,' and kept walk¬ 
ing. It was awful. I gotta call Patrick. And I need a 
'morning-after pill.' I hope that dude was clean. I 
can't do this again." 

Brook: "What do you think: Will she?" 

Me: "Will she what—do it again? Yeah, most definitely." 

Jack Grisham is an author, hypnotherapist, T.S.O.L. 
front man and all-around troublemaker. This column 
may or may not be factual, with characters who may 
or may not be real. 
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HYPE PRESENTS: 

2 DEEP | GRIZZLY ADAMS | RICKYXSANZ | KID SIXTEEN 


165B W. LINCOLN flUE. 
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PHONE: 714.635.6067 
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MANIFEST PRESENTS: 


HUNT FOR OWL | FROSTFIRE | UNITED | THE MANGO TREES | MX11 


WE ARE THE IN CROWD 


WILLIAM BECKETT | SET IT OFF | STATE CHAMPS | CANDY HEARTS 
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SPIRITS • SOUNDS 
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Dana Point \ 92629 
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danapointstillwater. com 
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DIEGO’S 


diegosdowntown.com 
224 E. 3rd Street - Santa Ana 


for more info visit 


/DiegosDowntownSA 



Lucky Punks 

The Orwells started on ‘Heroin,’ ended up on Letterman 

BY REYAN ALI 


I n 2010, the Orwells executed the kind 
of prank that takes forethought and 
know-how. The Elmhurst, Illinois, outfit 
were slotted to play a concert organized by 
human-rights group Amnesty International 
at their high school. The band decided to 
do something special for their set: During 
that time, there was a major heroin problem 
among seniors at their school, and as fans 
of the Velvet Underground, they were will¬ 
ing to cover them. Stop us if you can guess 
where this is going. 

“We just decided to really piss off the 
administration, and we played ‘Heroin’ 
pretty loudly. It was awesome,” guitarist 
Dominic Corso, 19, recalls. “I remember 
when we started with those opening 
chords, there were kids we knew [whose] 
faces immediately were like, ‘No fuck¬ 
ing way they’re playing this right now.’ 
After that, they just kicked us out. We got 
offstage, and they were like, ‘All right, get 
out of the building right now.’ We were 
all like, ‘Damn, are we in trouble or some 
shit?’ Then, we went to school the next 
Monday, and it was totally fine, so we got 
away with it, but we really did piss off our 
deans and shit.” 

It isn’t exactly surprising that the Orwells 
would attempt such a stunt. On 2012’s 
Remember When, their ostensible full- 
length debut (Corso says he doesn’t count 
earlier albums anymore), the band generate 
loud, anarchic, dirty and occasionally for¬ 
lorn garage-punk that takes pride in sound¬ 
ing as though it were recorded inside a food 
processor. You can sense carefree disobedi¬ 
ence in their DNA, and that trait is exactly 
why they did “Heroin.” 

When Corso and fellow guitarist Matt 
O’Keefe launched the Orwells in 2009 as 
something to do after school, they took a 
different, more Strokes-like tack. “It started 
as chiller, lighter rock & roll,” Corso says. 
Then, the group got into the Stooges’ “I 
Wanna Be Your Dog”—a proto-punk classic 
the Orwells would end up covering repeat¬ 
edly—and garage-punk contemporaries 
Black Lips. They also began paying atten¬ 
tion to how much energy their peers’ bands 
were pouring into their music; meanwhile, 


the Orwells’ relatively softer sound didn’t 
allow them to do something similar. The 
angle started to change. 

The group became prolific through 
routine, cranking out a song a week at one 
point, filling out their pr e-Remember When 
records. After hooking up with Autumn 
Tone Records (the sister label to Aquarium 
Drunkard, a music blog the Orwells pitched 
to for coverage), the group began life as a 
touring band, once hitting South By South¬ 
west. But their true break arrived this past 
January when they appeared on Late Show 
With David Letterman. 

In keeping with the “Heroin” story’s 
spirit, the band played the eponymous 
track off 2013’s Who Needs You EP on the 
late-night institution, performing as if they 
weren’t particularly moved or intimidated 
by being on the nationally broadcast show. 
Vocalist Mario Cuomo caterwauled, stag¬ 
gered around and laid on the floor, hump¬ 
ing the air, while the rest of the band—all 
straight-faced—focused on blasting their 
gnarled rock. The Orwells seeming as if 
they didn’t care somehow led to everyone 
caring. A giddy Letterman was bowled over 
by the performance, insisting on an encore 
(which didn’t happen), and Late Show band 
leader Paul Shaffer even imitated the group. 
Footage of the performance went viral, sub¬ 
stantially upping the young act’s profile. 

The Late Show appearance was, by all 
means, a turning point for the Orwells. 
While Corso appreciates that things have 
picked up recently, he emphasizes the 
group still have a lot more progress left 
to make before they can really reap the 
rewards. “Right now, we’re just trying to 
become better writers, better musicians. All 
we’ve got to do now is tour and write, tour 
and write, record, all that—just keep repeat¬ 
ing,” he says. “We’re just going to do the 
best we can for as long as we can.” 


THE ORWELLS 

perform with Twin Peaks, Criminal Hygiene, 
Corners, L.A. Witch, Broncho and more at the 
Observatory, 3503. S. Harbor Blvd., Santa 
Ana, (714) 957-0600; www.observatoryoc. 
com.Thurs., March 20, 8 p.m. $13. All ages. 
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GLASS f-KXiSE 

200 W. 2nd Street Pomona, CA 91766 
www.theglasshouse.us // (909) 865-3802 







SHOW CALENDAR 
3/19 Oceano/Broken Hope 
3/20 Boys Noize 
3/21 Alesana 

3/22 Code Name: Rocky (in the Blue Room) 

3/26 La Dispute 
3/28 Emmure 
3/29 Baths 

3/30 The Sound of Animals Fighting 
4/01 Astro (in the Blue Room) 

4/04 Michael Rey & the Woebegones (in the Blue Room) 

4/05 The Grouch & Eligh 
4/05 Pompeya (at Acerogami) 

4/06 Arms Like Yours 

4/14 CHVRCHES (presented by KROQ) 
4/15 Bonobo (presented by KCRW) 

4/1 7 A$AP FERG/Flatbush Zombies 
4/18 Zoe 

4/19 Dance Gavin Dance 

4/22 Grouplove 

4/23 You Me At Six 

4/25 The Dillinger Escape PLan 

5/01 Mono 

5/04 Chiodos 

@theglasshousepomona 
@glasshouserecordstore 
@acerogamilounge 
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» DANIEL KOHN 

A Shot at 
Stardom 

I n the middle of 2012, Emily Simonian was 
at a crossroads. Though she had released 
her first EP, Pale Green, the year before, she 
was already unhappy with the direction her 
career was headed. Her delicate, jazzy piano¬ 
laden songs were technically proficient and 
appealed to her personal tastes, but they were 
missing the extra element that would nab a 
wider audience. She took a year off to write 
and reboot, and now the Yorba Linda-born, 
Huntington Beach-based singer/songwriter 
is ready to unleash her brand of spunky pop 
music to the masses. 

Classically trained on the piano, Simonian's 
influences range from classic jazz music to 
soul and R&B. When you look at the petite 
musician, you wouldn't expect to hear a voice 
with such a vibrant knowledge and under¬ 
standing of how to fuse these genres, yet 
that's what she does. 

After she graduated from high school, 
Simonian spent one year at the Berklee Col¬ 
lege of Music in Boston before returning to OC 
to polish her craft. In that time, she became 
a fixture at piano bars throughout Southern 
California, but deep down, she knew she could 
write more accessible songs than the jazzy 
numbers she had in her catalog. 

After changing management following Pale 
Green and working with her longtime friend 
Golda McCormack, Simonian was ready to 
emerge from her hiatus, refreshed and excited 
about her new prospects. The songs she took 
time to dissect over the past year were finally 
ready to be shared with the world. But unlike 
her earlier material, they took a decidedly 
more poppy approach than the intricate piano- 
driven songs on her debut. 

"It was just my personal taste, and I 
wanted to [make] something that I'd put on 


and listen to every day," she explains between 
sips of coffee at a local restaurant. "This time, 

I knew what type of sound I was going for and 
what my goals for it were." 

Reborn and rebranded as EMMY, Simonian 
is using her fun, new alter ego to convey 
herself in a less serious fashion, as expressed 
by the EP's title, Great Escape (set for release 
on Tuesday). Recorded in Fullerton with Bar¬ 
rett Slagle, the four-song effort sees a more 
upbeat, happier singer. "I wanted something 
more mainstream, as opposed to my personal 
tastes," she says. "While the songs are 
organic and still me, it's a different side of me." 

Simonian is mostly showing us her wild 
side in the music video for her single "Shots 
for Me and You." If the title doesn't quite spell 
it out enough, it's a song about getting ham- 


“While the songs are 
organic and still me, it’s a 
different side of me.” 


mered—preferably at a pool party with friends 
and family. Though definitely designed for a 
summertime weekend of shot glasses and 
Solo cups, her ultra-catchy pop track show¬ 
cases some deft vocal chops between all the 
references to chug-a-lugging. 

For the newly minted EMMY, the biggest 
difference outside of the music has been the 
enthusiastic reaction to the songs in a live 
setting. She has won over new fans, and she's 
sometimes surprised just who those fans are. 

"Whenever I play live in Temecula, older 
women come up to me after my shows now 
and try to set me up with their sons," she 
confesses. "It's just me and my piano, and I'm 
reeling them in. They recognize me from my 
video, and hopefully, that's just the start." 

You can download EMMY's music at www. 
emmymusic.net. 


HEY, ORANGE COUNTY / LONG BEACH MUSICIANS & BANDS! MAILYOUR MUSIC, CONTACT INFO, 
HIGH-RES PHOTOS & IMPENDING SHOW DATES FOR POSSIBLE REVIEW TO: LOCALS ONLY, OC WEEKLY, 2975 
RED HILL AVE., STE. 150, COSTA MESA, CA 92626. OR EMAIL YOUR LINKTO: LOCALSONLY@OCWEEKLY.COM. 
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THE COACH HOUSE 

www.thecoachhouse.com 


TICKETS and DINNER RESERVATIONS: 949-496-8930 




3/13 
3/14 

[ M 

' 3/15 

*/« 3/20 

- TONIC 3/21 


3/22 


_ , 3/29 

jjjgW MV CASTRO 4/1 

WTh c Pqjnbillen, 




35/ao < 

GIBSON 

BROTHERS^ 



MS- 

. ; > 

* 4/1 4/19 

* HEAD TODD 
A The Memten 

4/26 


4/27 



JOE LOUISa 
I WALKER 


TONIC 

TOMMY CASTRO 
& The Painkillers 
THE FENIANS 
GIBSON BROTHERS 
LED ZEPAGAIN 
(Led Zeppelin Tribute) 
OC'S FUNNIEST 
HOUSEWIVES 
THE ENGLISH BEAT 
An Evening with BIG 
HEAD TODD AND THE 
MONSTERS FEAT. 
Ronnie Baker Brooks & 
Hazel Miller 
JOE LOUIS WALKER 
ROME 

THE DAN BAND 
JOHNNY WINTER / 

Luke Mulholland 
BRUCE COCKBURN 
TYRONE WELLS 
"Closer Than Ever" tour 
JOE ELY (Duo) 

MIKE PETERS 
(of The Alarm) / 
Hellbound Eddie 
COMMON SENSE 
(Pre-420 party) 

QUEEN NATION 

(Queen Tribute) 

MARC COHN 
SIMON 
TOWNSHEND 
SUPER DIAMOND 


»• * f 

% 

Kv iL 

4/4^. 

ROME 



4/5 %, 

THE DAN 
BAND k, 
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f BRUCE 
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UPCOMING SHOWS 


5/3 

AL STEWART / 

5/25 

THE MARSHALL 


Iain Matthews 


TUCKER BAND 

5/4 

WISHBONE ASH 


“Take the Highway Tour” 

5/9 

Y&T 

5/31 

HONK / Jack Tempchin 

5/10 

OC'S FUNNIEST 

6/14 

WILD CHILD 


HOUSEWIVES 

6/15 

ROD PIAZZA 

5/16 

SKID ROW / 

6/22 

SPENCER DAY 


BLACK STAR 

6/29 

STRUNZ & FARAH 


RIDERS 

7/12 

ABBA FAB 


(The New Thin Lizzy) 

7/18 

BENISE 

5/17 

HOLLYWOOD U2 / 

7/26 

BEATLES vs STONES 


WAYWARD SONS 


- a musical shoot out 

5/22 

CANNED HEAT 

8/9 

THIRD WORLD 

5/23 

MELVIN SEALS & 

8/30 

DICK DALE 


The Jerry Garcia Band 

10/26 LEON RUSSELL 


ticketveb 866.468.3399 33157 Camino Capistrano \ San Juan Capistrano 
Like Us on facebook.com/coachhouseconcerthall \ follow us on Twitter @coach_house | 


coiicert^guide 

THIS WEEK 

FRIDAY, MARCH 14 

AMANDA CASTRO BAND: 7 p.m.,free. Ralph 
Brennan's Jazz Kitchen, 1590 S. Disneyland Dr., 
Anaheim, (714) 776-5200; www.rbjazzkitchen.com. 

ASSUMING WE SURVIVE: Dose of Adolescence, 100 
Proof, Cromwell, Low Life Music, 7 p.m., $10-$12. The 
Glass House, 200 W. Second St., Pomona, (909) 865- 
3802; www.theglasshouse.us. 

BOBBY NOBBIT: The Getdown, The Immortals, 

Malditas Drogas, LUUM, 8 p.m., $5. Doll Hut, 107 S. 
Adams St., Anaheim, (714) 533-1286; 
www.facebook.com/worldfamousdh. 

ECTWINS: 9 p.m., $20. Sutra Lounge, 1870 Harbor 
Blvd., Ste. 200, Costa Mesa, (949) 722-7103; 
www.sutraoc.com. 

ELTEN ELEVEN: 8 p.m., $15. Constellation Room at the 
Observatory, 3503 S. Harbor Blvd., Santa Ana, 

(714) 957-0600; www.constellationroom.com. 

MAMMOTHTHUNDERPOWER: 0 Zorn, Wizard 
Sleeve, 9 p.m., free. Alex's Bar, 2913 E. Anaheim St., 
Long Beach, (562) 434-8292; www.alexsbar.com. 

MICHAEL MCDONALD: 8 p.m., $35-$185. Renee and 
Henry Segerstrom Concert Hall, 615 Town Center Dr., 
Costa Mesa, (714) 556-2787; www.scfta.org. 

RICHARD BLADE DJ SET: 8 p.m., free. The Slidebar 
Rock-N-Roll Kitchen, 122 E. Commonwealth Ave., 
Fullerton, (714) 871-7469; www.slidebarfullerton.com. 

STREET DOGS: The Interrupters, The Devil's Brigade, 

8 p.m., $16. House of Blues, 1530 S. Disneyland Dr., 
Anaheim, (714) 778-2583; www.hob.com/anaheim. 

TOMMY CASTRO ANDTHE PAIN KILLERS: Tasha 
Taylor, Kingtime, Anderson Hall, 8 p.m., $18. The Coach 
House, 33157 Camino Capistrano, Ste. C, San Juan 
Capistrano, (949) 496-8930; www.thecoachhouse.com. 

WATCHERS AND HUNTERS: Dennis Is Dead, 5 p.m., 
$10. Recess, 3122 S. Halladay St., Santa Ana, (714) 641 - 
2818; www.recess-studios.com. 

WE ARE THE IN CROWD: William Beckett, Set It Off, 
State Champs, Candy Hearts, 6:30 p.m., $15. Chain 
Reaction, 1652 W. Lincoln Ave., Anaheim, (714) 635- 
6067; www.allages.com. 

WILD RECORDS $5 SHOW: The Rhythm Shakers, 
Gizzelle & the Desperados, 8 p.m., $5. The Observatory, 
3503 S. Harbor Blvd., Santa Ana, (714) 957-0600; 
www.observatoryoc.com. 

YOUNG DUBLINER: The Humble Hooligans, 

BROTHER, 7 p.m., $25. City National Grove of Anaheim, 
2200 E. Katella Ave., Anaheim, (714) 712-2750; 
www.citynationalgroveofanaheim.com. 

SATURDAY, MARCH 15 

BIG SANDY & HIS FLY RITE BOYS: SilvertOOth Loos 

6 the Witch, The Tone Slingers, 9 p.m., free. Alex's Bar, 
2913 E. Anaheim St., Long Beach, (562) 434-8292; 
www.alexsbar.com. 

BURNIN GROOVE: 3 p.m., free. The Slidebar Rock-N- 
Roll Kitchen, 122 E. Commonwealth Ave., Fullerton, 

(714) 871-7469; www.slidebarfullerton.com. 

THE FENIANS' ST. PATRICK'S DAY CELEBRATION: 
Jackpot Club, Trooper Thorn, 8 p.m., $20. The Coach 
House, 33157 Camino Capistrano, Ste. C, San Juan 
Capistrano, (949) 496-8930; www.thecoachhouse.com. 

GAMEFACE WITH FRIENDS: What's Eating Gilbert, 
Popeye Vogelsang, Sederra, 9 p.m., $13-$15. Alex's Bar, 
2913 E. Anaheim St., Long Beach, (562) 434-8292; 
www.alexsbar.com. 

GTA: Bixel Boys, Immigre, 7 p.m.,$17-$20. The Glass 
House, 200 W. Second St., Pomona, (909) 865-3802; 
www.theglasshouse.us. 

JOURNEYS: Hot Blooded, Cheapest Trick, 8 p.m., $10. 
PCH Lounge, 6285 E. Pacific Coast Hwy., Long Beach. 

KING SALMON: 8:30 p.m., free. El Dorado Restaurant, 
3014 N. Studebaker Rd., Ste. C, Long Beach, 

(562) 421-2122. 

KREWELLA: 9 p.m., $30-$60. Fox Theater Pomona, 

301 S. Garey Ave., Pomona, (877) 283-6976; 
www.foxpomona.com. 

ONE DROP: Reeform, 8 p.m., free. The Slidebar 
Rock-N-Roll Kitchen, 122 E. Commonwealth Ave., 
Fullerton, (714) 871-7469; www.slidebarfullerton.com. 

ROCK N' ROLL BOWLING: The Grimz, The Vampz, 

The Peabrains, Crash Cadillacs, Dead Skeletons, DJ 
Thunderbolt, 8 p.m., $8.13th Frame Lounge, 370 E. 
Whittier Blvd., La Habra, (562) 526-2058. 

ROCK STAR BEER FESTIVAL: Breach the Summit, 
Ceasefire, DJ Topsider, 7 p.m., $30-$50. The Yost 
Theater, 307 N. Spurgeon St., Santa Ana, 888-862-9573; 
www.yosttheater.com. 

SHAMROCK N' ROLL: The Mansfield Band, MVPs, 
Craic Haus, Green Ashes, Dublin Public, Them Novus, 

7 p.m., $15-$20. Queen Mary, 1126 Queens Hwy., Long 
Beach, (562) 435-3511; www.queenmary.com. 

WARREN G: Spice 1, MC Eiht, 8 p.m., $12. The 
Observatory, 3503 S. Harbor Blvd., Santa Ana, 

(714) 957-0600; www.observatoryoc.com. 
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DAVE 
BROCK'S 

Been 

forerieftce 

Sat, March 15th - 8 pm 

HOUSE OF BLUES 

1530 DISNEYLAND DR • ANAHEIM, CA 

714.778.2583 - ALL AGES! 



Exotic Dancers 
Owed Money? 

^^^J^ancers Winning Wage Lawsuits 
Nationwide 

m z 

Ema 

www.e 

K 


877-342-2020 

Email info@kennedyhodges.com 
for free book 


www.exoticdancerclaim.com 


Free Attorney 
Consultation 


^Kennedy Hodges, LLP. 
Representing Dancers Nationwide 



3/13 HELLBOUND EDDIE 


AND SURPRISE GUESTS 

(every Thurs) 

3/14 COCHINO'S 
Rojas Comedy 
3/15 747 

3/18 KARAOKE (every Tues) 

3/21 SPICE 
3/22 LEQUID BIT: 

Reggae Live 

3/28 BLUE MEDICINE 
3/29 Moving Party 
4/4 Dangerous Curves 
4/12 Red Eye 

Redemption 
4/18 Slave Leia 


/open for\ 

( Lunch ] 

V + / 

\lDinner 

3950 Campus Dr. 

ticketveb 

Newport Beach 

866.468.3399 

www.hogue-barmichaels.com 

facebook.com/Hogue-Barmichaels 
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®LUE MOON 



BREWING CO. 
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Our Blue Moon* Belgian White Belgian-Style Wheat Ale is crafted with Valencia orange peel 
for a subtle sweetness and a smooth, creamy finish that's perfect for sharing with friends. 


mWm&‘ Responsibly* 

>i ©$13'.’BU1E MOON BREWING COMPANY, GOLDEN, CO 

belgian style wheat ale 


Discover 


‘iWM'i 1 .' 


OCWEEKLY.COM 
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APR 16 & lj 


MOTLEY INC. 

ATRIBUTE TO MOTLE V CRUE 


APR 18 


- COMING SOON! «*• 


intervals 
MCH1 VIKSrS 


MAR 18 


7>U 


Citizen REAL FRIENDS 
M»*er« *fse»M-L 


MAR 24 


3/22 Toadies- The Rubberneck 20th Anni¬ 
versary Tour, Supersuckers, Battleme 
3/23 Kelly McGarry Presents 
3/25 Breakthru Entertainment Presents 

3/26 Boyu.com & Dave L Present 

Club Lucky 

Middle Class Rejects Backyard Party 
GOT-OC Presents House of 80’s feat. 
Flashback Heart Attack, Neon Nation 
and more -SOLD OUT 
Blackberry Smoke, Delta Saints 
Beatles vs. Stones-A Musical 
Shootout 


4/12 & 4/13 All Time Low: A Love Like Tour, 
Man Overboard, Hand Guns 
SOLD OUT 

4/25 The Fixx, Dramarama 
4/26 Elefante 

4/28 Ones To Watch with Skype Present 
Eric Hutchinson- Tell The World Tour, 
Saints of Valory 
The Wanted, Cassio Monroe, 
Midnight Red 
Julieta Venegas- 
Los Momentos Tour 2014 
O.A.R., Jillette Johnson 



concert^guide 


WILD CHILD: Tribute to the Doors, 9 p.m., $22.50-$25. 
House of Blues, 1530 S. Disneyland Dr., Anaheim, 

(714) 778-2583; www.hob.com/anaheim. 

SUNDAY, MARCH 16 

CHICANO BATMAN RESIDENCY NIGHT 3: Quita 
Penas, Brainstory, 9:30 p.m., free. The Continental 
Room, 115 W. Santa Fe Ave., Fullerton, (714) 469-1879; 
www.facebook.com/ContinentalRoom. 

THE CIRCUITS: Future Loves Past, Untoward Children, 
Big Sun, One High Five, 9 p.m., $5. Alex's Bar, 2913 E. 
Anaheim St., Long Beach, (562) 434-8292; 
www.alexsbar.com. 

DOUBLE VISION (A TRIBUTE TO FOREIGNER): 

Crimes of the Heart, 8 p.m., $15. House of Blues, 

1530 S. Disneyland Dr., Anaheim, (714) 778-2583; 
www.hob.com/anaheim. 

GET OFF MY LAWN FEST: Sex Stains, The Bad 
Machine, The Grinning Ghosts, Half Goon, Bellhaunts, 
Agatha, Apostasis, 2 p.m., $5-$10. The Frida Cinema, 
305-100 E. Fourth St., Santa Ana, thefridacinema.org. 

THE SOCIAL SUNDAY: DJ Tommy Gun, 2 p.m., free. 
Alex's Bar, 2913 E. Anaheim St., Long Beach, (562) 434- 
8292; www.alexsbar.com. 

STARLA HIBLER-RALEY: Kirill Gliadkovsky, 2:30 p.m., 

$10-$15. Saddleback College McKinney Theatre, 

28000 Marguerite, Mission Viejo, (949) 582-4500; 
www.saddleback.edu/arts. 

TREASURE FEST: Dayseeker, The Animal In Me, 

Survive This, As Artifacts, On the Shoulders of Atlas, 
We As Vessels, Reviver, Mayfair, The Young Electric, 
Words Once Spoken, A Moments Notice, The Lion 
and the Lamb, Speakout, Vedas Listener, Failed to 
Study, Elegies, 3 p.m., $12. Malone's, 604 E. Dyer Rd., 
Santa Ana, (714) 979-6000; 
www.facebook.com/MalonesConcertVenue. 

MONDAY, MARCH 17 

ARLENE &THE GUYS: 8 p.m., free. Steamers Cafe & 
Jazz Club, 138 W. Commonwealth Ave., Fullerton, 

(714) 871-8800; www.steamerscafe.com. 

FATHERS & SUNS RESIDENCY NIGHT 3: King 
Washington, Mr. Moonshine, 9:30 p.m., free. The 
Continental Room, 115 W. Santa Fe Ave., Fullerton, 

(714) 469-1879; www.facebook.com/ContinentalRoom. 

HOIST THE COLORS: 7 p.m., free. The Slidebar 
Rock-N-Roll Kitchen, 122 E. Commonwealth Ave., 
Fullerton, (714) 871-7469; www.slidebarfullerton.com. 

TROOPERTHORN: MixTape, 9:30 p.m.,free. The Harp 
Inn, 130 E. 17th St., Costa Mesa, (949) 646-8855; 
www.harpinn.com. 

TUESDAY, MARCH 18 

BAYSIDE: Four Year Strong, Daylight, Mixtapes, 6 p.m., 
$17.50-$21.The Glass House, 200 W. Second St., 
Pomona, (909) 865-3802; www.theglasshouse.us. 

PARADE OF LIGHTS: Maria Sweet, Lost Midas, 

8 p.m., free. The Slidebar Rock-N-Roll Kitchen, 122 E. 
Commonwealth Ave., Fullerton, (714) 871-7469; 
www.slidebarfullerton.com. 

PROTESTTHE HERO: Battle cross. The Safety Fire, 
Intervals, Night Verses, 7 p.m.,$18-$20. House of Blues, 
1530 S. Disneyland Dr., Anaheim, (714) 778-2583; 
www.hob.com/anaheim. 

SKATERS: 8 p.m., $10. Constellation Room at the 
Observatory, 3503 S. Harbor Blvd., Santa Ana, 

(714) 957-0600; www.constellationroom.com. 

WEDNESDAY, MARCH 19 

A HARD DAYS NIGHT (A BEATLES TRIBUTE): DJ 

Wrack 'Em Frack 'Em, DJ Ody, 9:30 p.m., free. The 
Continental Room, 115 W. Santa Fe Ave., Fullerton, 

(714) 469-1879; www.facebook.com/ContinentalRoom. 

CLUB CHERRY: DJ Saratonin, DJ Zach Moos., 9 p.m., 
$5-$10. VLVT Velvet Lounge, 416 W. Fourth St., Santa 
Ana, (714) 664-0663; www.velvetoc.com. 

INVSN: 8 p.m., free. Constellation Room at the 
Observatory, 3503 S. Harbor Blvd., Santa Ana, 

(714) 957-0600; www.constellationroom.com. 

OCEANO: Broken Hope, Fallujah, Rivers of Nihil, Kublai 
Khan, 6 p.m., $15. The Glass House, 200 W. Second St., 
Pomona, (909) 865-3802; www.theglasshouse.us. 

VERDOUX: New Manners, Their Wedding, 9 p.m., free. The 
Slidebar Rock-N-Roll Kitchen, 122 E. Commonwealth Ave., 
Fullerton, (714) 871-7469; www.slidebarfullerton.com. 

WHITEBOY JAMES AND THE BLUES EXPRESS: 

9:30 p.m., $5. Harvelle's Long Beach, 201 E. Broadway, 
Long Beach, (562) 239-3700; longbeach.harvelles.com. 

THURSDAY, MARCH 20 

BURGERAMA PRESENTS THE ORWELLS: Twin 
Peaks, Corners, Criminal Hygiene, LA Witch, Broncho, 

8 p.m., $13. The Observatory, 3503 S. Harbor Blvd., 
Santa Ana, (714) 957-0600; www.observatoryoc.com. 

COMEBACK KID: Backtrack, Xibalba, Downpresser, To 
the Wind, 6:30 p.m.,$13-$15. Chain Reaction, 1652 W. 
Lincoln Ave., Anaheim, (714) 635-6067; www.allages.com. 
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we are 
local music. 


TEXT OCWMUSIC to 

61721 

Get up to date 
alerts on concerts 
ticket pre-sales, 
and more. 



where comedy begins 


120 S. Brea Blvd 
Brea, CA 92821 
714.482.0700 


BREA 


\.*gsas 




BRAD WILLIAMS JOHN PINETTE 


MAR 21-23 


MAR 27-30 


IRVINE 


71 Fortune Drive 
Irvine, CA 92618 
949.854.5455 


TAYLOR CRAIG ROBINSON 
WILLIAMSON ^m.L!a.L* 
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The Law Offices of Vincent J. LaBarberaJr. 


Professional, Dedicated 
Discreet 
Representation 




NOW OPEN SUNDAYS ! 


SANTA ANA LAKE FOREST 

1651 East Edinger Ave 23331 EIToro Blvd. 
Suite # 102 Suite #205 




GARDEN GROVE 
2101 North Fairview 
Suite D 92706 


GET LEGAL NOW!!!!! 
SAFE ACCESS!!!!! 


4Juln] ssUlMI laPwitfAH ©ing 


Renewals 




New Patients 

$ 34 



30+ years experience 
Narcotics, Marijuana 
DUI, Serious Felonies 

714-541-9668 
cell 949-351-5559 

Member Norml Legal Committee 



LaBarberaLaw.com 



BRIAN GAMBLE. M.B 


24/7 

Verification! 


NEW PATIENTS 



Professional 
Photo 
ID Cards 

RENEWALS 


NO WAITING, FAST PROCESSING 

lDCT[!8(ilC3BMI^ 


12570 Brookhurst St. #1, Garden Grove CA. 92840 

Veteran e senior Citizen discounts available 

MEDICAL MARIJUANA EVALUATIONS | 

WALK INS WELCOMED 


OPEN 7 DAYS A WEEK 

10:30am -6:30pm 

**BRING THREE AND THE FOURTH PERSON FREE!!! *TERMS AND CONDITIONS APPLY. EXPIRES 3/20/14 


GHWEEKIY TO ADVERTISE CALL 714.550.5900 ALTERNATIVE MEDICINE SERVICES OCWEEKLY.COM/MMJ 













































OCWEEKLY.COM/MMJ ALTERNATIVE MEDICINE SERVICES JO ADVERTISE CALL 714.550.5900 BIWEEKLY 


DO YOU SUFFER FROM ANXIETY, ADHD, BIPOLAR DISORDER, 
INSOMNIA, DEPRESSION, CHRONIC PAIN etc.? 


Professional and 
Compassionate Practice 


^ W Offers only valid with 

H KW ad. Only one promotion 

X pt’t patient per visit. 

Expires 3/20/14 

UvaluaGnon Crater 

ALL patients are seen by a licensed California physician 


$20 

$30 


RENEWALS 


NEW PATIENTS 


SPECIAL! 

Recommendations 
Starting at 


440 Fair Drive, Suite S. 227 
Costa Mesa, CA 92626 


All Patients 


Yo hablo Espanol! 


24/7 

online & phone 
verification 


Open 7 Days a Week 
Walk-Ins Welcome! 
Monday-Sunday 
9am to 6pm 


• Hill medical evaluation given 

• Great location close to 5 and 55 fwy 

• Dr. and nurse on premise at all times 

• 24 hour online and phone verification 

• Walk ins accepted 

FREE RECOMMENDATIONS IN 2015 
WHEN YOU RENEW OR BECOME A 
NEW PATIENT WITH US IN 2014! 

RESTRICTIONS DO APPLY, MUST BE A QUALIFYING PATIENT 


LBC 420 EVALUATIONS I , 


Sscdlhaiffi 





LBC 420 Evaluations is one of the largest and most trusted clin¬ 
ics in the Long Beach area -providing you with the safest and 
most affordable MMJ recommendations. We offer the 
best prices and we guarantee that we are 100% legal and 
in compliance with all state laws under prop 215. 


m mm mj ms± 
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720 ALAMIT0S AVE., UNIT A, LONG BEACH 90813 

(562) 599-8420 


W 

f ^ 

AM 


HOURS: 

MON & THUR 12-530pm 
TUES, WED, FRI 12-630pm 
SAT 12-430pm 

714-783-7750 

1638 E. 17th Ste. F, Santa Ana, 92705 


ft/C£NSE D^MLU lUvn 

doctorsTproviding 

Fj TBWH _ 


"CA*® 


FOR YOUR BENEFITS AND LEGAL PROTECTION 



SPECIALS!] 


> DOCTO R’S RECOMM ENDATION WITH INCREASED QU ANTITY L 0FJ 
PLANTS FOR GRO WII D F0LL0WJJP VISITS AS NECESSARY.1 

> PHOTO I DjWITH POCKET SIZE RECOMMENDATION 

• 24 HOUR VERIFICATION BY WEB & PHONEl 

• 100% PR IVATE/C0N F ID ENT IAL X 

> NO SELF INCRIMINATION 




ILICENSEDlBY!CA1MEDICAL i B0ARDl 


WINTER 

SPECIAL!!! 

40 


EW PATIENTS / RENEWALS/ 

(EXPIRES 3/31/14) 




Q3HU QUAD [MEB 

(714) 880-4488 

www.AffordableEvaluations.com 


LONG BEACH OFFICE 


| (WOMAN’S HEALTH BUILDING) | 
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Only indoor Organic cMeds 


COMPASSIONATE 

DISCOUNTS 

for Cancer St Terminally 
III Patients 




Discounts to all VETS St Seniors 
FREE MEDS to VETS with PTSD 


WE CARRY SIMPSON OIL 


17511 Griffin Lane #6, 
Huntington Beach, 92647 
714-841-2222 

MON - FRI 10am - 7pm 
SAT 10am - 6pm 


HOME OF THE 
PARIS OG 


minute 


CANNA DELIVERY 

714 409 4075 

INSTAGRAM 

@30minscannadelivery 




* FOR 
TERMINALLY 

ILL 

patients 


Discount to all patients with 
cancer, aids, or epilepsy 
Medical Records Required 


$250 AN OUNCE 

FOR ALL PRIVATE RESERVES 


GONE GANJA FISHING 
Open Daily 8am-12am 
8821 Garden Grove Blvd. 
Garden Grove, 92844 
(714)341-4775 


SAFE ACCESS 
DIRECTORY 


STOREFRONT 

THE CLINIC 

FTP 8 GRAMS 

1805 East Garry Ave. #130 Santa Ana 
949.252.0100 9am to Midnight Daily 

OCPC 

5 Gram 8th & FREE Goodie Bag (FTP) 

All wax $95/8th 

1921 Carnegie Ave. #3H r Santa Ana 
949.752.6272 11am to 8pm Daily 

ACCESS OC CAREGIVERS 

$40 Cap, 5 gram 8ths on specific strains 
8ths starting at $25 
1616 E. 4th St. #130 Santa Ana 
714.972.2000 Open Daily 10am to 8pm 

DIAMOND GROVE 

Grand Opening! 

4G 1/8ths ON ALL STRAINS! 

13892 Harbor Blvd. Ste 4-A, Garden Grove 
714-554-DMND(3663) 

TOP SHELF 

2 grams for $25 TOP SHELF 
1601 W. 1st Street Ste. A Santa Ana 
714. 980.3522 Mon-Sat 10-10pm 
Sun 10-8pm 

CANNA CARE COLLECTIVE 

5 gram 8th (FTP), 15 % off for Military, 
Veterans & Terminally ill 
1638 E. 17th St. (Upstairs) Santa Ana 
714.650.0228 10am to 8pm Daily 

MED AID HO 

ONLY Indoor Organic Meds 
Compassionate Discounts 
17511 Griffin Ln #6 HB 
714-841-2222 M-F 10am-7pm 
Sat 10am-6pm 

OCWELLNESS 

Daily Specials 

Happy Hour 4:20 - 6:20 pm 

4G 1/8th 

3619 W. Pendleton Ave. Ste. A, Santa Ana 
714.708.2686 • 8am-10pm Daily 

HEALING GREENZ 

$40 CAP on Top Shelf 
FTP 5G 1/8th 

118 S. Center Street, Santa Ana 
626-822-0898 

OFF BROADWAY COLLECTIVE 

OffBroadwayCollective.com 
GRAND OPENING! 

FREE Goodie Bags 
(1st 100 Patients) 

1212 N. Broadway Ste. #121, Santa Ana 
714.483.7088 

GREENWAY HEALING CENTER 

7 gram 8th (FTP) 

3220 W. Pendleton Ave. Santa Ana 
714.545.4040 Open 11am to 10pm Daily 

RE-UP 

$45 5 Grams of Top Shelf with 
Late Night Specials 
1139 West 17th Street, Santa Ana 
714.468.0289 M-Sat 10am-12am 
Sun lOam-IOpm 

MAJESTIC HOOKAH & 

VAPOR 420 LOUNGE 

714-895-6000 

www. facebook. com/Majestichv 

6192 Garden Grove Blvd., Westminster 

M-W- 3p-12a ITh-Sun 3p-2a 

Mention OC Weekly receive Free Admission 

1st time only 


[IQWEEKLY TO ADVERTISE CALL 714.550.5900 COLLECTIVES OCWEEKLY.COM/MMJ 




















































OCWEEKLY.COM/MMJ COLLECTIVES TO ADVERTISE CALL 714.550.5900 
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4 MEDICATING SMOKING LOUNGE ^ 



ffyappytfyouh,dUl£ay£i<&iif,£)cuf,! 

4G85G1/8THS ON ALL STRAINS! 

TOPSHELF 2G FOR $25,3G FOR $35 & 5G FOR $55! 


OVER 30 BOGOS J 

OZ BOGOS START AT $50 “ 

[2 OZ FOR $50!) B 


jzm&MssB&im car gar 


$40 CAP 

OVER 65 STRAINS 

LARGE WAX SELECTION 

UNLIMITED $10 GRAM ON TOP SHELF 


wjj m ** B* 



r y ** v“ ^ 


GREENWAY 

HEALING CENTER 

HOME OF THE ORIGINAL 5G1/8TH IN 00 

NEW LOCATION: 

980 N HARBOR BLVD, UNIT ttB, SANTA ANA 92703 

(BEHIND THE 7-11 IN THE AUTD MECHANIC PLAZA) 

FIRST TIME PATIENT 

7G I/8THS 

WHEN YOU DONATE FDR A 5D1/8TH 


or GET A FREE GRAM 
OF HOUSE WAX 

WITH MIN 1/8TH DONATION ON FLOWERS 

GMHM3 


RATED ttl IN WAX QUALITY & COMPASSION 



^EST.2009^: 



GOME SEE OC’S BEST WALK IN COLLECTIVE 

WE OFFER DISCOUNTS TO STUDENTS, 
SENIORS, MILITARY, AND DISABLED! 

OPEN FROM 9AM-10PM DAILY 
714-545-4040 



FREE 

1/2GWAX 

w/ $50 donation 


5 GRAM „ 

or g TH m 


FREE SELECT 
TOPSHELF 
GRAM 

Min $20 donation 


5 STAR RATING ON WEEDMAPS 

LEAVE US A REVIEW AND GET A FREE DEATH-ROCKET 


5.5 GRAM 
1/8TH 

FTP SPECIAL 

(MUST BRING COUPONI 


16 GRAM 1/2 OZ 
OR 30.5 GRAM OZ! 

FTP SPECIAL 

(MUST BRING COUPONI 


$25 ANY 
WAX GRAM 

LIMITED 2 GRAM PER PATIENT 
FTP SPECIAL 

(MUST BRING COUPONI 


215 S MAIN ST. SANTA ANA CA 92701 ^ (714) 844-3522 

I i i ■ "s?*? 


$40 CAP onTOP SHELF 


★ Wide Variety of Strains Sl Edibles ★ 

★ Caviar Gold ★ Bhang Bars ★ Dragon Vapes ★ Venice Cooking Co. 
★ 10% OFF Disabled, Terminally III, Vets &t Military ★ 


Healing Greenz I 118 S. Center Street, Santa Ana 92703 

626-822-0898 
































SPIN THE 
WHEEL 


WED & SUN WITH A $40 DONATION, 
ANY DAY WITH AS100 DONATION 


WE CARRY FLOWERS. 
EDIBLES & MORE 


EVERY MON-TUES-THURS-FRI 4:20PM - 6:20PM 


Search: I D.A.D.S 


For Daily Specials & Menu Go To 


JUST IN OUR NEW iCANN VAPE PEN WITH 
1000MG PRELOADED CARTRIDGE $70 


CANNABIS CUP AVARD WINNING EDIBLES 


Earn Loyalty points every visit that turn to into CASH REWARDS!! 
Like us on Facebook, Follow us on Twitter, and Join our Google+ Circle! 
Check out the Lab Results of all our Strains on weedmaps.com !! 


W. Pendletoi 


NOW ACCEPTING CREDIT CARDS 


• OPEN 7 DAYS/WK 10AM-8PM 
SUITE #130, SANTA ANA, CA 


I7AB TESTED MEDS 


Igh CBD products to promote healing 


For First Time Patients 


FREE GIFTS 


for Returning Patients 


"Irvine • Newport Beach, 
Tustin • Costa Mesa • Santa Ana 
Newport Coast 


Hours: 9am to 10pm 
949-682-9240 






mmjmovement.com 

SUN - THURS 10AM -11:45PM; FRI/SAT 10AM - 1AM I PROP 215 & SB 420 COMPLIANT 


5 GRAM UPGRADE 


AVAILABLE TO ALL PATIENTS 

w/ coupon. One coupon /visit. 


$50 OFF 
ANY OUNCE 


■WM— 


3619 W Pendleton Ave STE. A, Santa Ana 


SRIRatrick/s 


(REGULAR PRICE) 

First Time Patients - w/ coupon 


FREE 

WHEEL SPIN! 


New Patients. Can be used with other offers. 


10% OFF EDIBLES»pr 
WEIGH HEAVY 4 GRAM 1/8TH ALL DAY 
FREE-1/2 r GRAf<1 r OFlKIEF 


THE NEW 'COMA CONE 

A Top Shelf Pre Roll w/ a Honey Oil 
Glaze rolled in Keif 


NOW FULLY STOCKED 
W/H6HAND 
BAMF EXTRACTS 


NEW HAPPY HOUR 

4:20 P.M. TO 6:20 P.M. 

4 GRAM 1/8TH 


*Offers may have restrictions 
Offers valid for a limited time only 


ATM AVAILABLE 


HUGE SELECTION OF MEDS. 
CONCENTRATES & EDIBLES 


o W. Warner Ave 


BIWEEKLY TO ADVERTISE CALL 714.550.5900 COLLECTIVES OCWEEKLY.COM/MMJ 








































































ttOME CHECK OUT OUR ST. PATTY’S DAY SPECIALS 

MyL[^S7ffl 


25% OFF 
ALL GLASS 

(EXCLUDING HIT MAN) 


DONATE $5 TOWARDS 
ANY TOPSHELF STRAIN 
GET AN 1/8TH FREE! 

(SELECT STRAINS) 


S DAB BAR . 

g NOWOPENIf^S 

° Intt Night 

SPECIALS 

9PM - CLOSE 

$40 CAP OR FREE SUPER SIZE! 


DEALS ONLY VALID WITH AD 3/6 - 3/13 


39 UU 


17TH 


ST 


SHNTH 


HNH 


cn 


468 


0289 


714 


7 GRAMS OF ANY $35 CAP 
& 2 GRAMS OF REG. WAX 


8TH OF ANY $45 CAP STRAIN 
& 2 GRAMS OF REG. WAX 


SPECIALIZING IN 

TAKING CARE OF PATIENTS! 


FREE GIFT BAGS 

First 100 New Patients 


FLOWERS 


Superb selection of 

| EDIBLES | CONCENTRATES 

★ Excellent Loyalty Programs ★ 


OFF BROADWAY 

COLLECTIVE 

1212 N. Broadway Ste 121, Santa Ana 
714-483-7088 | OffBroadwayCollective.com 


DONANTE FOR 2G 
GET 1 FREE CONCENTRATE 

(EXCLUDING HGH/BAMF) 

$100 DONATION 
OUNCE SPECIALS!!! 

FREE 1/2G OF KIEF 
W/ $40 DONATION 

SOUR O.G. & TRAINWRECK 
$100 OZ 


FULLY STOCKED W/ 
BAMF AND HGH 
EXTRACTS!!! 


GARDEN 


lEI!BQCEI]302[nMM 


1 st time PATIENT SPECIRLS! 

• $45 5 GRAMS OF TOP SHELF 

• $85 1/8 OF ANY CONCENTRATE 

• $45 4 GRAM 8TH OF TOP SHELF, 

EDIBLES & PRE ROLLS 

• $100 FLOWER / 
CONCENTRATE SPECIALS 



































50 + strains on deck, concentrates, edibles, 
vape pens, glass & smoking accessories. 


JUST QUALITY CARE 


HOME of / 

4G 1/8TH = 8G DOGO's 

FTP Specials: y 
Ifc*. N^SG i£8TH / / 

9 GRAMSlfor DOGOL/8TH 


Oz's Starting @ $100 
Waxes 6G for $100 


Mgr Lab Tested Meds 


10AM - 10PM EVERYDAY 
2708 Westminster Ave. #120 
Santa Ana, 92706 
(714) 537-JUSf (5878) 


GARDEN GROVE STORE 
NOW OPEN! 

$40 GETS YOU 
8G to 12G DEALS! 

BEST DOGO PRICES AROUND! 

NEW MEMBERS RECEIVE: 

FREE GRAM 

with ANY 
1/8TH DONATION 
or $5 OFF ANY WAX 

PLUS - FREE PRE ROLL 

(min $20 donation) 

-OR- 

FREE TOP SHELF 
PRE ROLL 

(min $35 donation) 

Allgreenz 8851 Garden Grove Blvd. 
#103 Garden Grove 92844 
(714) 330-5485 

West Meds 

FLOWER & WAX 
COMBO DEALS 

8th of TOP SHELF FLOWER 
+ 2 GRAMS OF WAX $100 

5 GRAMS OF 
TOP SHELF WAX 
4 5 GRAMS OF 
TOP SHELF FLOWER $250 

1 GRAM OF MIDSHELF WAX 
+ 2 EDIBLES $55 

LOCATED 

IN THE WELLNESS BUILDING 
NEXT TO PHO LU RESTAURANT 
ON THE GROUND FLOOR!! 

10141 Westminster Ave. Unit L. 
Garden Grove 92843 
(714) 733-9577 




SAFE ACCESS 
DIRECTORY 


RASCALS COLLECTIVE 

Free Dab, House Pre-Roll, Edible or Kief 
215 South Main St Santa Ana, CA 92701 
714.844.3522 M-Sun lOam-IOpm 

ONE-TEN-COLLECTIVE 

2 Grams for $25 5 Grams for $55 

110 North Tustin Ave Anaheim CA 92805 

714.282.1012T-Sun 11am-9pm M 5pm-9pm 

ALLGREENZ 

$40 Gets You 8gram-12gram Deals 
8851 Garden Grove Blvd. #103 
Garden Grove 92844 
714.330.5485 Mon-Sat 10am-10pm 

WESTMEDS 

Flower and Wax Combo Deals Available 
10141 Westminster Ave. Unit L. 

Garden Grove 92843 
714.733.9577 Mon-Sat llam-llpm 

JUST QUALITY 

Home of the 4G 1/8 = 8G DOGO's 
2708 Westminster Ave. #120 
Santa Ana, CA 92706 
714.537.5878 Mon-Sat lOam-IOpm 


EVALUATION 

CENTERS 

RELEAF ON 17TH 

$20 Renewals $30 New Patients 

Full medical evaluation given 

Walk ins Accepted 

1638 E. 17th Ste. F. Santa Ana 

714.783.7750 Mon-Fri 12-6:30 & Sat 12 - 4.30 

BRIAN GAMBLE, M.D. 

$30 New Patients $20 Renewal 
12570 Brookhurst St. #1 Garden Grove 
714.530.3322 10:30am to 6:30pm Daily 

HARBOR EVALUATION CENTER 

$30 All Patients 
Walk in Welcome! 

24/7 online & phone verification 
440 Fair Dr. #S.227 Costa Mesa 
800.620.2027 9am to 6pm Daily 

4TH STREET MEDICAL CENTER 

$29 Renewals, $34 New Patients* 

Prices are for 1 full year recommendation! 
2112 E. 4th St #240 Santa Ana 
714.599.7970 Open Mon - Fri 12PM to 7PM, 
Sat 12PM to 5PM 
*with this listing only 

VINCENTLABARBERA 

LAWYER 

30+ years of experience with drug, narcotics, 
DUI cases, and many more. 

714.541.9668 

DELIVERY 

DADS 

FREE Gift Bag 1st Time Patients 
NO DELIVERY FEES (w/Min Donation) 
Sun-Thurs IOam-11:45pm, Fri/Sat lOam-lam 
714-760-0135 

WAXH0USE420.COM 

3G WAX $100 

Free Delivery to All OC & IE 
855-633-8363 medvend420@gmail.com 

AMBER EARTH 

2 Free Grams for FirstTime Patients 
Serving Irvine, Newport, Tustin, Costa Mesa, 
Santa Ana, Newport Coast 
949.682.9240 Mon-Sat 9am-10pm 




uu 


FTP DEAL 

1/8 AN 

small edible ♦ a preroll 
♦ a spin on the prize wheel 


Tippy top shelf ($20 gram) 


2 GRAMS FOR $20 

Mid shelf ($15 gram) 


2 GRAMS FOR $25 2 GRAMS FOR $15 

Top shelf ($18 gram) Bottom shelf ($10 gram) 


IAILY 

ANY SHELF! 

Mix & match your batch 

(the option to choose 4 different grams 
of any strain in the same price tier) I 
+ a wheel spin on any 
donation over $35. 


Get a free gram of the BUY ANY 1/8TH & GET THE 2ND 
patient’s choice! FO 1/2 OFF ANY PRICE TIER! 

(Must be present with the referred patient) 1/8th: 2nd for $25, $401/8th: 2nd for $20) 


TAB AIIFI W Open 7 days a week 

■ W BIILLr 714-980-3522 

1601W 1st Street, Ste A, Santa Ana 
Monday - Saturday lOam-IOpm 
Sunday 10am-8pm 


SUPPLY 
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THE INDUSTRY 
STAN DARD 



FOR MEDICAL 
CANNABIS 
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1638 E. 17th St.(Upstairs) 
Santa Ana, CA 92705 
Open 10am-l Opm Daily 
(714) 650-0228 
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One-Ten Collective IS BACK! 

$10 off 

& gram concentrate 

with this ad 

Featuring concentrates from 
F.O.A & Nextracts 

TOP 2 Grams for $25 
SHELF 5 Grams for $55 

9am to 9pm Mon - Sun 

714-282-1012 • 110 N Tustin Ave • Anaheim • 92805 



AJESTIC 

HOOKAH & VAPOR 


LOUNGE 


PROUDLY SERVING STARBUZZ 
SHISHA IN A DELICIOUS 
VARIETY OF FLAVORS! 


RECEIVE FREE ADMISSION 

for your first time visit or a free half hour 
Bong, Pipe, Bubbler or Dab Rig Rental 

(w/this ad) 


Bong, Pipe, Bubbler & 
Dab-Rig rentals 

► SMOKING & VAPE ACCESSORIES 

• TRADITIONAL & N0N-T0BACC0 
HOOKAH BOWLS 

RLY COVER FOR 420 ACTIVITIES 
0 ALL DAY PASS (NO IN N OUTS) 
. $15 ALL DAY PASS 

(COME AND GO AS YOU PLEASE!) 


714-895-6000 | FACEBOOK.COM/MAJESTICHV | 6192 GARDEN GROVE BLVD, WESTMINSTER 

Admission to 420 Lounge will be based on a Valid Medical Cannabis Recommendation with Valid Califomiarftate ID. We DO NOT sell, distribute, or authorize the sale of cannabis in 
and around our premises. We fully comply with the law and expect you to do the same respectfully^dmission to do Strictly Hookah or play games and not 420 is only $5. 



WAXHOUSE4:20 


TOP SHELF/ WAX / CONCENTRATES 



3 GRAMS WAX $100 
1ST TIME PATIENTS 5G 8TH'S 

25% VETS DISCOUNT 
15%COLLEGE STUDENT DISCOUNT 


"PRIVATE RESERVE" 
GIRL SCOUT COOKIE 

EXCLUSIVE OG 
FIRE OG 
GHOST OG 
MASTER BUBBA KUSH 
OG WHITE FIRE 
PURPLE BERRY 
PURPLE GORILLA OG 
SFVOG 
SUPER FIRE OG 


FREE DELIVERY 
TO ALL OC & IE! 


TRIPLE OG 
BLUE CRACK 
BLUE DREAM 
LEMON SOUR DIESEL 
AMBER GLASS 
BLUE DREAM WAX 
CALI GOLD 

PLATINUM BANANA CRACK 
CRUNCH 

PRESIDENTIAL CRUMBLE 
SUPER SOUR WAX 


fLeafly ye | p -X 


855-633-8363 I medvend420@smail.com 

WWW.WAXHOUSE420.COM 
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GENTLEMEN’S CLUB 



nDmissmn 

ALL DAY, ALL NIGHT 

BRING AD FOR ADMISSION 


VIP ROOMS & NEW LOUNGES 
UNDER NEW MANAGEMENT 
$2 REFILLS • NO DRINK HASSLE 


HIRING DANCERS - NO STAGE FEE 

3025 LA MESA, ANAHEIM 
714.630.5069 • TABOOGC.COM 



Fully Nude 

18+ 


Stripping prices every Tuesday and Thursday 

Every Every 

Tuesday Thursday 

enjoy $10 dances enjoy $100 vip 

all day and night. dances all day and 

night. 

Join us every Tuesd^Bnd Thursday and 

let us strip for you. 


log onto saharatheater.xxx 

for roll calls updates & weekly promotions 


1210 S. State College Blvd Suite C. 
Anaheim, Ca 92806 

( 714 ) 772-2242 


/SAHARATHEATER * I SSAHARATHEATER 



f2I451MD a ncefSpeci a I s 

2 w 

BS^monTail Cocktails 

& w/jmarshmallow lbunnvh 

L^^nble Goodies!] 


Daily Happy Hour: $7 Pitchers (Noon-7pm) 


815 S. Brookhurst St. Anaheim, CA 92804 
714-635-8040 caligirlz714.com 

21+ w/ID 

e @caligirlz714 f caligirlz714 


LIVE w/Sound Saturday 

March 15th 

TOPLESS • FULL BAR 

Now Auditioning 
Entertainers!! 


-zCONOIT is' 
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NTLEMEN'S CLUB 

TOPLESS DANCERS + FULL BAR + SUSHI BAR 


SHOWGIRL 


HALF OFF 
ENTRY 
AFTER 7PM 

WITH COUPON 


FREE ENTRY 
BEFORE 7PM 
WITH COUPON 


HAPPY HOUR 12:00PM - 7:00PM 

TUESDAY • THURSDAY • FRIDAY • SATURDAY • SUNDAY 

$3 DOMESTIC • $4 IMPORTS • $ 4 WELLS 


Magic Monday $2 Cl Call Its! - From 12pm-2am 

Tequila Tuesday $4 Well Drinks • $2 Tequila Shots 
$3 Corona* $4 Margaritas 

Whiskey Wednesday $3 Beer • $3 Wells • $3 Jameson 
$3 Jack Daniels *$3 Jim Beam 

Thirsty Thursday 1/2 Off On All Bottle Service 
$3 Fireball Shots 

VIP Friday $200 Patron • $200 Grey Goose 
$200 Jack Daniels 

VIP Saturday $200 Patron • $200 Grey Goose 
$200 Jack Daniels 

Sunday Funday $3 Domestic • $4 Imports • $4 Wells 




FULLY NUDE 18 + [MWtMiS 

W/VALID ID YTWmm DE) 

$10 VIP DAN6ES @33 WP 


til Drinks Are Included In Specials, Please Ask Your Server For Det< 


1421 N. STATE COLLEGE BLVD. 
ANAHEIM CA. 92806%g 

i:>S744-808-8500« 


618 E. BALL RD. ANAHEIM, CA 8351 KATELLA AVE. STANTON, CA 

714 - 535-0811 714 - 816-0007 

WWW.OCFLAMINGOGIRLS.COMWWW.OQ7SHOWGIRLS.COM 


1aiww.venetiangc.com 
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SPANK the 

MONKEY 
$5 OFF 

EVERY m SPENT! 


“PROMOTION ENDS 3/27/14 
NOT VALID WITH ANY OTHER DISCOUNT 
OR PROMOTION 


ADULT TOYS. NOVELTIES. 
LINGERIE. SUPPLEMENTS AND DVDS 


C1>AUKYC 

ADULT EMPORIUM 



Open 24/7 | 213 N. Harbor Blvd. Santa Ana, CA 92703 | 714-554-4495 
www.spankysonline.com 




Come on by the House of Eden 
for cold drinks, hot girls, and late night fun! 


TUES«WH3«mJR$ AH DAY 

$3 Call Drinks 
$2 Domestic Drafts 
$3 Jager Bombs & 
Much, Much More! 


$10 VIP Dances 


Housi 


Showgirls 


1189 E. ASH AVE. FlALERTON, 92831 

714-447-0691 


120 march 14-20,2014 
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Dive, Dive, My Darling 

» TAYLOR HAMBY 



Like a Rolling Steve 

Doing some day-drinking across the street from 
Forest Lawn Cypress at Jeanie’s Dirty Martini 


D espite the fact this bar is called 

Jeanie’s Dirty Martini, all 20 or so 
of us there were drinking one of 
the eight beers on draft. Everyone, that 
is, except Steve. Steve had an olive-green 
baseball cap and a jacket on indoors. In 
front of him sat a half-empty highball 
glass with what resembled a vodka tonic. 
He was the kind of guy who makes day¬ 
drinking interesting, even though the 
mixture of this gloomy rainy day and the 
dark, black light-lit bar in Cypress made 
it hard to remember we were drinking at 
2 p.m. on a Sunday. 

Lady bartender Shannon pulled out 
a big, blue rubber dishwashing glove 
and put it on. “That’s what she uses to 
examine me with,” said skinny, white- 
haired Steve. 

“That’s right,” Shannon bounced back. 
“Bend over, motherfucker.” 

This was about the fifth crass remark 
Steve had dropped in the 10 minutes I’d 
been at the bar. “I’m surprised she doesn’t 
kick you out,” another patron said to Steve. 

“She tells me to leave, but I just stay,” 
he joked. 

Shannon seemed to take our eternal 
jokester in stride and said, “No, I’d never 
kick you out, Steve.” 

After she was done washing the pint 
glasses, she held the blue glove up to a 
fan behind the bar. “Look, she’s drying 
out her condom,” commented Steve. “You 
know you shouldn’t reuse condoms.” 

“That looks a little small for a con¬ 
dom,” chirped the young man in a base¬ 
ball cap and hoodie, sitting to my left. 
Steve started hooting and hollering like 
Wolfie out of Tex Avery’s Red Hot Riding 
Hood, but his delivery was more Rod¬ 
ney Dangerfield, repeating bits like this 
in between blonde jokes: “Like my first 
wife. Boy, was she ugly. She was so ugly 
we were making love one day, and we got 
booed by a peeping Tom!” 

And, yes, he punctuated it with “No 
respect; I get no respect!” 

The rest of the crowd at Jeanie’s con¬ 
gregated around the hightop bar tables, 
sharing pitchers of beer. One guy played 


at one of the six high-tech dartboard sta¬ 
tions, and no one played pool in the hours 
I was there, despite it being free on Sun¬ 
days. There’s a full bar on offer, too, but it 
went largely untouched while I was there, 
save for Steve’s vodka tonics and my order 
of a $4 Bloody Mary special. Jager and 
Fireball are on tap, and behind the bar, 
there’s a metal rack with 27 clips to hang 
up chips. A handwritten sign advertises 
“Chips $1,” but the rack was empty. 

Whoever was controlling the Internet 
jukebox was picking some choice tunes: 
“Sunny Afternoon” by the Kinks, plus 
such classic-rock sing-alongs as the Ani¬ 
mals’ “House of the Rising Sun” and Jef¬ 
ferson Airplane’s “White Rabbit.” But the 
one song that got all of the gray-haired 
men and even the young-lady bartender 
and myself sing¬ 
ing along was Dr. 
Hook’s version 
of Shel Silver- 
stein’s “The 
Cover of the 
Rolling Stone.” 

Steve went 
to the back and 
returned with 
a large bucket 
of ice, which he dumped in the ice tray 
behind the bar. He took the last sip of 
his highball glass and told me, “Come 
back soon.” 

Later, the young men to my left in the 
hoodies and baseball caps incoherently 
told me a story about a fight that went 
down at this very bar the night before 
that involved them, a white-boy gang 
and a pair of transvestites accosting them 
with daggers on the ends of their umbrel¬ 
las. Um, what? 

I sucked up the last bits of my Bloody 
Mary, then headed to the parking lot. 
Directly across from the bar sits Forest 
Lawn Mortuary. I wondered if this was a 
strategic placement for a bar while hop¬ 
ping in the passenger seat of my ride. 


JEANIE'S DIRTY MARTINI 

4360 Lincoln Ave., Cypress, (714) 826-0570. 


GO HERE FOR: 

Your post-funeral fix. 

FAVORITE 
FLAIR: The 

"Wall of Shame" 
featuring 
debaucherous 
pictures of customers. 



1 7955 SKY PARK CIRCLE. SUITE A • IRVINE. 92614 

949-660-4990 • CALL FOR DIRECTIONS TO STORE! 


20% OFF 

ANY PURCHASE 
OVER $25 


SEXY LINGERIE 
(S-XXXXL) 


Not valid on sale items, previously purchased items or 
with any other discount or promotion. Not valid on 
Lelo or We-Vibe products. Only one coupon may be 
redeemed per person. 

Present this ad 

for discount exp. 3/27/14 


LOTIONS & 
EDIBLES 


SEXY SHOES 


ADULT TOYS 
& NOVELTIES 


STORE HOURS 


Mon - Thurs 10am - 6pm 
Fri & Sat 10am - 7pm 

Open Sundays by appointment only 


BACHELORETTE 
PARTY SUPPLIES 
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Stress Causes Cancer, 
Orgasm Relieves Stress! 



Any Questions??? 

s£%-ooe.„... 

It may save your life! 


10% OFF k 

DISCOUNT CODE: SEE THE DOC / 
W EXP. 3/31/14 ' 


ROMANTIC ITEMS • LOTIONS • LINGERIE • FUN SEXY OUTFITS 
COSTUMES • TOYS • CONDOMS • FURNITURE • SWINGS 
GAG GIFS • AND YES, DVD MOVIES! 

100% DISCREET BILLING & SHIPPING 
(DOCTOR-PATIENT CONFIDENTIALITY!!!) 





10350 Beach Blvd., Stanton, Ca 


SATURDAY MARCH 22ND 
10PM AND MIDNIGHT 


FULL NUDE 
GET IN FREE 
^AKAd30PM^ 

tQifibwaRLS 


www.TJSSHOWGIRLS.com 



[GOOD FOR ONE REGULAR PRICED ITEM, CANNOT BE COMBINED WITH ANY OTHER OFFERS, 
ONE COUPON PER CUSTOMER. NOT VALID ON SALE ITEMS. CERTAIN RESTRICTIONS APPLY. 
EXP. 4/3/14 


• ADULT DVDS (3 FOR $9.99) 

TOYS, LOTIONS & BACHELORETTE PARTY SUPPLIES 
• WATER PIPES 

• SEXY LINGERIE (DANCER DISCOUNT AVAILABLE) 

L chop m/FP m nnn itfiuk _ 


Couples Mega Outlet 


V/TTUpiVAl illV/gU VUUVIl * 

SHOP NOW AT OUR NEW LOCATION: 910 S. EUCLID, ANAHEIM 

OPEN 7 DAYS • SUN-THU 10:30AM-10:30PM | FRI-SAT 10:30AM-11:30PM • (714) 533-3766 
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cAdult Gifts, Hoys,‘Lingerie, WVfDs, 

(Rave (Wear & eMuch cMore 



■ ^ Check Us Out Online! 

PassionCityH.com 


Passion 

City 


UP TO 

50% OFF 

GLASS PIPES 


Any 1 Reg. Priced Item 
Expires 3/27/14 - Excludes LELO 
Toys, CHYNNADOLLS Lingerie 
and All Sale Items 


Expires 3/27/14 


714.596.4060 • 17831 Beach Blvd. Huntington Beach 92647 
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915 

Adult Massage 


AVAIL TILL 4 A.M. 

VIP BOMBSHELL 

Sensual body. Up late? 

So am I. Beautiful 
exotic model available 
10am till late hours.. 4am. 
Toned & slender beauty 
relaxing, sensuous, CMT 
deep tissue, Swedish full 
body massage. Tantra 
C spot intense release, 
prostate stimulation. 
Tantric sensual & soothing 
experience w/stunning 
girl. Nice, private. Special 
rate $200. 818-821-9090 


Complicit& 

Compliant 

Yes I Give My 
Consent! 

Beautiful Black Girl 
In/Out 

5 ft 9", 1151bs, 32C 
Katana 
949.923.5812 


Grand Opening 

$10 off 

Body Healing Massage 
660 Baker St. Suite 413 
Costa Mesa, CA 92626 

714-557-5598 


BLACK MALE & 
FEMALE 

5'4", 130 lbs of lean muscle, 
handsome face, smooth 
and athletic. Ocean view 
massage. Private Personal 
Training also avail. 
Michael (562)714-4270 
Or 2 Male Masseurs also 
avail. MC/Visa Accepted. 


ALL NEW STAFF 

Cute Asian Girls 

Happy hour $45.99 hr 

(714)375-1808 

16518 Beach Bl, HB 92606 


All New staff! 

Nice Massage 

New Attractive Masseuses 

(949) 955-0332 

18011 Sky Park Circle 
Suite A, Irvine, CA 92614 


★ Golden Spa ★ 

Grand Opening 
$45/Hour before 1 pm 

2156 Newport Blvd, B CM 

(949)-646-8882 

thegoldenmassage.com 


915 

Adult Massage 


HOT 

TANTRA 

GODDESS 

Sensual fullbody erotic 
tantra, CMT, deep tissue 
massage. Tantric prostate 
intense release. Beautiful 
statuesque, slender & 
toned w/long dark raven 
hair & hypnotic green 
eyes. Goddess worship, 
CFE, fetishes & fantasies. 
Private, Nice incall. 
Special rate $200 

818-821-9090 


★ Asian Angels ★ 

Grand Opening-$TD off 1 hr. 
10am-8pm. 7 days a week. 

24432 Muirlands Blvd, #101 
Lake Forest. 949-770-7991 


★ BEAUTIFUL ★ 
ASIAN MODEL 

Best Touch Full 
Body Massage 
"Magical Soft 
Gen¬ 
tle Hands" Very 
Beautiful & Very 
Sweet Personality, 
28, 5'4,Thin, 
971bs. 

Men, Women & 
Couples 
949_491_0969 


★Grand Opening^ 
999 Roses 

Hot Asian Girls to Pamper 
You! Massage, Facials, 
Relaxation! 14291 Euclid St. 
#D111, Garden Grove 
(714) 554-3936 


All Season's 
Health Center 

Oriental & 

Deep Tissue Massage 
Walk in's Welcome 

7 Days 9am to 8 pm 
(562) 961-6759 
9130 Telegraph Road 
Downey, CA 92040 


★Grand Openings 

Hot Girls - Hot Oil 

8877 Katella Ave 

Anaheim 

(714) 821-9888 


$40/1 hour 

R SPA £ MASSAGE . 

13846 Red Hill Ave 
Tustin, CA 92780 
714-505-2288 
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MASSAGE 

Licensed Therapists 
EJ Body Care Center 
1802 N Tustin St 
Orange, CA 92865 
714-998-6918 



EstHic spal 


Beautiful Asian Staff 



562-947-3377 


16127 Whittier Blvd. 
Whittier, CA 90603 


GRAND 

OPENING 


Beautiful Young Staff 
$10 OFF & Free 
Table shower 
Open 7 Days 10am-2am 

714 - 531-5808 

16567 Brookhurst St. 
Fountain Valley, 
CA 92708 



GRJEAT MASSAGE 

$50/ 1HR 1ST VISIT w /ad 

EMERALD 

SPA 

23685 Moulton 
Parkway #B 

Laguna Hills, CA 
92653 

SHIATSU 

CENTER 

22641 Lake Forest 

Dr. #B3 

Lake Forest, CA 
92630 

| 949 - 587-1689 | 

| 949 - 458-1982 | 




NEW 

MANAGEMENT 

SPECIAL 


714 . 705.058 

12067 Beach Blvd. 

In Home Depot Parking Lot 


$50/60 min. 
$30/30 min. 


Credit Card Accepted 
Open 10am - 11pm 


GRAND OPENING 
SPECIAL PRICE 


FREE 

TABLE SHOWER 

SUPER CLEAN SPOT * 

PRIVATE 

ROOM 


CUTIE MASSAGE 

7604 KATELLA AVE 
STANTON CA 90680 ^ 

714 982 7817 

(KATELLA & WESTERN 
BY RAILROAD TRACK) 



1TRY WILL BLOW YOUR MIN& 


GRAND OPENING 



2 GIRLS 4 HANDS 


1HR. $60 7 1/2HR $70 2HR $80 
$10 OFF WITH AD 

FREE BODY SCRUB W/COFFEE, SUGAR OR SALT 


1775 W. Lincoln Ave., Anaheim, 92801 

714-991-7707 



MASSAGE 

9am-9pm, 
7 days/week 


562 - 908-0150 


11128 WHITTIER BLVD, WHITTIER 90606 



Katella/Nutwood 
01 4-782-7728 


Brand N^w Spot 

“Private Room 

Shower Available 

1 Try You Know 
You Pick RigiTtiT 


of Asian Relaxation' 


Passion Mas§acj]g; 

1877 W Katella Ave" 
Anaheim CA 92804 



Owe Tty cud you. illiM Be Sdufod! 


Free Table Shower 


Private Rooms 


Asian & Latina 


Massage 

Therapists 


Red Rose 
Massage 

10450 Beach Blvd#104 
Stanton, CA 90680 
714 9824539 
10am-3am 


Vo> 


BRAND NEW SPOT* SPECIAL PRICE 


ASIAN/ LATINA/ FILIPINO 




10450 BEACH BLVD #115. STANTON, CA 90680 • 714-783-7011 



1-800-TALK-T0-ME 

18 + 


talktome=c™ 


Select who you talk with! 

Email, Text, Voicemail, 
Photos, Profiles & Reviews 


FIRST $10 FREE! 


OCWEEKLY.COM 


oc people 2014 
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MASSAGE 

Shower Available 

10am-9pm 

Green M Spa 

504 W. Commonwealth Ave. 

Fullerton 92832 

\ 714-773-5040 




AMAZING ASIAN MASSAGE 

$10 OFF "MM” 

with this coupon °P* n 9am :* pr T 
7 Days a Week 

714-871-2323 

120 W. WitshtreAvetC Fullerton 92832 (beind Eden'S Cafe) 


J\ 



Day Spa 
$ 40 for 1H R. 

735 N. Placentia • Fullerton, CA 92831 

714.524.0888 




Beautiful Asian Staff. 


14291 Euclid St., Unit D 111. Garden Grove I 

714.554.39361 




MASSAGE 

$10 OFF WITH THIS ADI 

12342 BEACH BIVD *26 | 

714-948-3299 


GRAND OPENING 

A+DAY SPA 

$10 off w/ad 

2105 E Ball Rd., 
Anaheim 

714-991-5678 


MASSAGE SPA 

*40/1 HR T 

24741 ALICIA PKWY, LAGUNA HILLS 

949-707-1322 



Under New Management 

HEALTHINESS SPA 


$10 OFF W/ AD 

Free Table Shower 
Cozy Room 


714 - 635-5354 

1523 WKatella, #105 
Anaheim - 10am-9pm 



■Ree table 
I 1 private massage 


3endoa£ 


515 W. COMMONWEALTH AVE. #106 
FULLERTON. CA 92832 
714-446-0515 


B25N. EUCLID ST #0 
ANAHEIM. CA 92801 
714-956-2522 


$10 OFF W/ AD 


DEEP & OIL MASSAGE 


(949) 472-4029 

23600 ROCKFIELD BLVD #2N 
LAKE FORREST, CA 


(949) 487-7756 

30240 RANCHO VIEJO RD. #E 
SAN JUAN CAP, C 




GRAND OPENING 

RAINBOW SPA 

S30/30MIN w/ad 

USUALLY 
S45/HR 


6122 Orangethorpe. Suite 107 Buena 


OPEN 9A-10P 7 
DAYS A WEEK 
714-522-2748 


H&H MASSAGE 

GRAND 
OPENING! 

$50/1 hr 1st 
visit with ad 

714 - 600-7328 

2077 Harbor Blvd. #B, 

Costa Mesa (corner of Hamilton) 




JADE SPA 

Full Body Massage 

Beautiful Professional 
Private Rms 


CRAND OPENING! 



U&l 

MASSAGE 

Welcwneta sdioeetneu 
'young. cAauvi C ffytoui 

SPECIAL 

$35/HHR. 

PRIVATE ROOM* 
FREE TABLE SHOWER* 

1 Try and 
You Will 
Come Back! 

08 S. STATE COLLEGE BLVD 
ANAHEIM CA 92608 

(714) 783-7000 

State College and 
Santa Ana Blvd 
next to Barber Shop 


cityvibe 


Escort Maps 


Escort Videos 


com 


Escort Reviews 
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925 

Adult Employment 


Hiring 

Ladies 

for Private Shows. 

Earn 

$500-$1000 

a night! 

No experience necessary. 

562 - 200-3374 

or email 3 pics to 
eyeXcandyX@gmail. 


935 

Female Escorts 


Exotic 

Hottie 

All Natural Model 

Sexy, fit, curvy, Busty God¬ 
dess caters to Tantric full 
body pleasure. CMT, deep 
tissue, & Swedish, prostate 
mass & toys avail. A model 
w/long brunette hair& 
beautiful looks. Fetish/ 
Fantasies. BDSM, worship, 
spank, role play, x-dress, 
medical, foot leg, stockings, 
nurse, sounds. Mild sensual 
to heavy play. Incall 2 me or 
outcall to you. $200 special. 

818 - 821-9090 

MEET 
GAY & Bl 
LOCALS 

Listen to Ads & Reply 

FREE! 

714-627-0602 

use FREE code 5976,18+ 


This 

Sexy Chick 

is lying here naked 
waiting just for 4 you. $80 

Tonya 

562-500-0673 


936 

Transexual Escorts 


TSGia 

25yrs, 57,130 lbs, 36D. 

(949) 689-6037 


Sexy Latina TS 

very Sexy With 
Nice Body 
Fully Functional & 
Feminine! 
Grace - 
323-209-9196 


945 

Phone Services 


Explicit chat with 
sexy locals! 

Get your FREE TRIAL! 18+ 
CALL The Night Exchange 

562-912-2442 

523-302-4522 

www.nightexchange.com 


HOT 
GAY & Bl 
LOCALS 

Listen to Ads & Reply 

FREE! 

71 4-627-0602 
use free Code 
2607,18+ 




BEAUTIFUL 
SWEET 

ASIAN GIRLS 

714 - 590-2725 

[ 13312 EUCLID $1, CARDEN CROVE 92843 

(BTWN GARDEN GROVE BLVD & TRASK) 
(CLOSE TO22 FWY) 



PRIVATE 

CONNECTIONS 

Meet Real 
Local 
Singles 
in your Area 

1 - 708 - 613-2104 

$10 Buck Phone Sex 
Live 1 on 1 

1 -877-919-EASY (3279)18+ 

HOT Gay Chat 

Hot Hard & Ready for Action!! 

1-708-613-2103 

Reg. LD rates apply 18+ 


/^Hottest LocaT v J 

vChat Uney 

The easiest way to meet 
sexy singles in your area. 

Try It FREE!!! 

1-212-CHAT-NOW 
(242-8669) 
Horny Housewives 
live Hot lonlChat 

1-800-H0T-MILF 

(468-6453) 

leg. Urates apply :!«<| 


FREE PARTYLINE! 
1-712-432-2266 
NEVER ANY CHARGES 

18+ Normal LD Applies 




night exchange 


HOTTALIC 
REAL PEOPLE 

714.793.8000 

Long Beach 562.912.2442 
Toll Free 1.877.839.1110 


18+ •Restrictions apt 


GRAND 

OPENING 

MASSAGE SPA 

$50 1 Hour 
$30 1/2 Hour 

with this ad 


Full Body 
Massage 

Young, Beautiful, 
& Sexy Staff 

Buy 5 Massages 
Get 1 FREE! 


714-921-3040 
925 E. Lincoln Ave #B, 
Orange, 92865 
Close to 55,57 & 91 Fwys! 





CHARMiN 
SPA 

Ybung, Sweet, Attractive 
Asian Ladies. 

$50/hr 

9am-9pm 

7561 Center Ave., #15 
Huntington Beach 
714.622.4046 


UJelcometo 

Escape Spa Massage 


GRAND OPEN! 
SPECIAL 


$50/ 60 MINU 

$30/ 30 MINU 

****** 

(Credit Cards are Accepted) 

Hours: 10 AM-10 PM 





8056 Lampson Ave., Stanton, CA 92841 

(Corner of Beach Blvd & Lampson Ave, Sam’s Club parking lot, 
next to Diamond Seafood Palace) 



18002 Irvine Blvd., # 207, Tustin 

(714)669-8328 ioam-7pm(7days) 



7.1^*905*0050 



FREE to listen 
& reply to ads! 

EREEIG-QD E-: OC Weekly 

nr b “' 1-888-MegaMates™ 


24/7 Customer Care 1(888)MegaMates 18+ ©2013 PC LLC 2563 



OC s Fin 


ew opa 


Indulge Yourself 
with Honey's Private 
& Cozy Experience 


Newly Located ai 
440 Fair Dr Suite 
Costa Mesa 

714-546-6669 



So Cal Large 
and Lovely 

Full figured ladies and gents who adore them! 

24 hours LIVE chat! 

Dating and matching 

Casual encounters 
Special requests 
Couples and more! 


714-460-1 130 
909-510-5494 
949-271-0058 
951-572-3069 

Call toll free 

1-855-488-4455 


You must be over 18 to use this service. AFC, Inc. Does not prescreen 
callers. All caller agree to hold APC, Inc harmless with regard to any 
interactions occurring as a result of using this program. 





ONTO 
GET OFF 


For Free 


714 - 627-2269 


REAL 
PEOPLE 
REAL 
DESIRE 

REAL FUN 


SPY 

VOICE 


GUYtSPY 


More local numbers: 
1 . 800 . 777.8000 
Ahora en Espahol/l8+ 


The #1 social network for men who like men 

^AppStore 4 Windows Phone V 


CHATLINE 1 " 


714 . 627.2276 

For More Local Numbers: 1.800.926.6000 

WWW.livelinks.COm Tel.geoce/18+ 


fonochat 


Y Meet 
/ liot Latin 
r singles 
tonight 

FREE TRIAL 

714.464.2989 


Find your local number: 

1.800.831.1111 
Ahora en EspaAol 18+ 
www.fonochatlatino.com 
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CONDITIONS: All advertisements are published upon the representation by the advertiser 
and/or agency that the agency and advertiser are authorized to publish the entire contents 
and subject matter thereof, that the contents are not unlawful, and do not infringe on the 
rights of any person or entity and that the agency and advertiser have obtained all neces¬ 
sary permission and releases. Upon the OC Weekly’s request, the agent or advertiser will 
produce all necessary permission and releases. In consideration of the publication of 
advertisements, the advertiser and agency will indemnify and save the OC Weekly harm¬ 
less from and against any loss or expenses arising out of publication of such advertise¬ 
ments. The publisher reserves the right to revise, reject or omit without notice any adver¬ 
tisement at any time. The OC Weekly accepts no liability for it’s failure, for any cause, to 
insert an advertisement. Publication and placement of advertisements are not guaranteed. 
Liability for any error appearing in an advertisement is limited to the cost of the space 
actually occupied. No allowance, however, will be granted for an error that does not 
materially affect the value of an advertisement. To qualify for an adjustment, any error must 
be reported within 15 days of publication date. Credit for errors is limited to first insertion. 
Drawings, artwork and articles for reproduction are accepted only at the advertiser’s risk 
and should be clearly marked to facilitate their return. The OC Weekly reserves the right to 
revise its advertising rates at any time. Announcements of an increase shall be made four 
weeks in advance to contract advertisers. No verbal agreement altering the rates and/or 
the terms of this rate card shall be recognized. 


automotive 




836 

Psychic/Astrological 


520 

Financial Services 


421 


836 


Used Auto 


Psychic/Astrological 


CA$H 4 
ANY 
CARS 

Free pick up/tow. 
no title OK. 24/7 
714-450-3988 
TOP $$ Paid, FAST 


EMPLOYMENT 

* ASTROLOGERS, 
PSYCHICS, 

TAROT READERS 
NEEDED! 

P/T F/T $l2-$36 per hour. 

tambien en Espanol. 

954-524-9029 



210 

Homes 


FIRST TIME BUYERS PROGRAMS 562-673-4906 

$1000 Down. Many Homes Available! All SoCal areas! 

Will Consider Bad Credit. 4.5% APR. Call or text Agent 
562-673-4906 


* WITCH DOCTOR * 

Contact lost loved 
ones and Pets. For 
all your love 
& money problems. 
Available for Parties. 
Walk-ins welcome: 

10542 

5/4 Santa Monica Blvd, 
LA, CA 90025. 
Guaranteed 
results in 3 Days. 

310 - 470-9046 


services 


$50,000 - $75,000! 
CASH IN 7 DAYS 

NO Interest, NO Payment, 
NOT a Loan! 
Various types of 
programs available to 
suit your needs. 

Any California Real Estate 
with Good Equity 

(626) 548 - 3817 


FACING 

EVICTION? 

DON'T PAY OUTRAGEOUS AT¬ 
TORNEY FEES! STAY PUT & 
PAY NO RENT FOR MONTHS! 
National Consultants. 
Stop Eviction Assisters 

213-291-1810 

Local Offices 
ONLY $395 

www.LegalBoom.info 


525 

Legal Services 


BUSTED? 

Criminal Defense. 

20 years experience. 
Payment plans and 
charge cards accepted. 
DUI and drug busts are 
my specialty. Free initial 
consultation. 

949-387-3200 

Law Offices of Rick L. Eby 


MIGRAINES? 


Do you experience frequent migraines? 

Are you between the ages of 18 and 60? 

If so, you may qualify for a clinical research study. 



Participants may receive study-related medical care and investigational medication and may be reimbursed 
for reasonable time and travel expenses associated with participation in the clinical research study. 



855-425-1 5T S 

www.cnstrial.com 



mu. 


+ 1st year - Multi-Media Advertising Sales 


We offer 
a base salary 
/ / commission, bor 
, incentives & excell 
. benefits. 

* --- 

^ Expected earning 
the first year is 
^ $ 45 , 000 + 


[OiWEEKLY is looking for a self-starter, goal driven, money 
motivated natural, passionate sales person to sell a cool 
product that helps businesses grow. 


nppucFinTS musT hrve= 

• Outside B to B sales experience 

• Ability to cold call 

• Ability to work under deadlines 

• Online sales/marketing experience is a plus 


If you are looking to sell something cool, 
have a fun career, and work for a stable 
growing company, send your resume to 
smabry@ocweekly.com 


There is a solution for 
every client with multi¬ 
media advertising: weekly 
publications, special custom 
publishing pieces, online 
display ads, e-newsletters, SMS 
text messages & more! 






w 


Employment 






w 


Employment 


n 


r-“l 


Employment 

m Employment 


Earn $45,000+1st year- 

Multimedia 
Advertising Sales 

OC Weekly is looking for 
a self-starter, goal drive, 
money motivated 
natural, passionate sales 
person to sell a cool product 
that helps 

businesses grow. REQS: out¬ 
side B to B sales experience, 
ability to cold 
call, ability to work under 
deadlines, online sales/ 
marketing experience is 
a plus. Base salary + com¬ 
mission, bonus incentives & 
excellent benefits! 
email resume to smabry@ 
ocweekly.com 


Acupuncturistdrvine, CA) Di¬ 
agnose patient's condition 
based on the medical histo¬ 
ry/current symptoms/disor¬ 
ders to formulate an effec¬ 
tive acupuncture treat plan; 
Insert needles into acupunc¬ 
ture points on patient's 
body surface/maintain relat¬ 
ed care; Apply other types 
of method tailored to 
patient's specific needs such 
as herbal practice, heat, 
magnet, etc. 40hrs/wk. MS 
in Acupuncture & Oriental 
Medicine, Acupuncture Li¬ 
cense in CA reqd. Resume 
to Healing Tree Medical 
Management Inc, Attn: 
Shane Lee, 14785 Jeffrey Rd, 
Ste109, Irvine, CA 92618 


Education Department 
Director 

Apply by mail only to New 
Life Mission Church, 1430 
E. Orangethorpe Ave., 
Fullerton, CA 92831, attn. 
Senior Pastor. 


Kim’s Acupressure 

714-956-2622 

Hiring Massage Thera¬ 
pists ASAP 

Pay $25 per hour 
Call 10a-8p 


Find out how becoming a 
plasma donor can make a 
difference for patients 
and help you earn 
extra money. 

EARN UP TO $240 
THIS MONTH BY 
DONATING PLASMA 
2x PER WEEK. 

Donate today at: 
Biomat USA - 

to schedule an 
appointment call 
(866)-563-1266 

Now open Fridays. 
Crifols 

Pride for Donors. 
Passion for Patients. 

grifolsplasma.com 


Join the 
Wine Business 

Contact: 909-276-5401 

We are actively seeking 
motivated individuals that 
would like to start a career 
in the wine industry. No 
wine knowledge? No Prob¬ 
lem! We will train you! We 
will provide you with all the 
tools you will need to suc¬ 
ceed with our company. 

We are a 
Napa Valley, CA 
based winery. 


SALES PERSON WANTED 

Become a Merchant 
Account Specialist and 
benefit from a residual 
monthly income. 
Steve(909)575-8661 


Thinking of starting 
your own business? Be¬ 
come your own boss 
today! 4 week con¬ 
tracts and no leases! 
Move in Special UP TO 4 
WEEKS FREE! For more 
information please call 
(714) 527-1112 or visit 
our website at www.in- 
doorswapmeet.net 


WANTED 


Radio Announcers / DJs • Talk Show 
Hosts • Interview Show Hosts 


No Exp Needed Free Training 


Break into broadcasting by producing / 
hosting shows for our radio stations. Earn 
$50-$200 or more per show. 
MANY OPENINGS NOW AVAILABLE 


24 Hr. Audition Line 

323 - 468-0080 • 714 - 991-1966 


^4 

^f 

SAFE ACCESS DIRECTORY 


STOREFRONT 


HEALING GREENZ 

$40 CAP on Top Shelf 
FTP 5G 1/8th 

118 S. Center Street, Santa Ana • 626-822-0898 


OFF BROADWAY COLLECTIVE 

OffBroadwayCollective.com 
GRAND OPENING! 

FREE Goodie Bags 
(1st 100 Patients) 

1212 N. Broadway Ste. #121, Santa Ana 
714.483.7088 


The Clinic 

FTP 8 GRAMS 

1805 East Garry Ave #130 Santa Ana 
949.252.0100 9am to Midnight Daily 


Greenway Healing Center 

7 gram 8th (FTP) 

3220 W. Pendleton Ave. Santa Ana 
714.545.4040 Open 11am to 10pm Daily 


OCPC 

5 Gram 8th & FREE Goodie Bag (FTP) 
All wax $95/ 8th 

1921 Carnegie Ave #3H, Santa Ana 
949.752.6272 11am to 8pm Daily 


RE-UP 

FTP Specials - $45 5 Grams TS & 2 Pre Rolls 
1139W. 17th St. Santa Ana 
Mon-Sat 10am to 12am Sun 10am to 10pm 
714-468-0289 


Access OC Caregivers 

$40 Cap, 5 gram 8ths on specific strains 
8ths starting at $25 
1616 E. 4th St. #130 Santa Ana 
714.972.2000 Open Daily 10am to 8pm 


Diamond Grove 

Grand Opening! 

4G 1/8ths ON ALL STRAINS! 

13892 Harbor Blvd. Ste 4-A, Garden Grove 
714-554-DMND(3663) 


Top Shelf 

2 grams for $25 TOP SHELF 

1601 W. 1 st Street Ste. A Santa Ana 

714. 980.3522 Mon-Sat 10-10pm Sun 10-8pm 


Canna Care Collective 

5 gram 8th (FTP), 15 % off for Military, Veterans & Terminally ill 
1638 E. 17th St. (Upstairs) Santa Ana 
714.650.0228 10am to 8pm Daily 


Med Aid HB 

ONLY Indoor Organic Meds 
Compassionate Discounts 
17511 Griffin Ln #6 HB 

714-841-2222 M-F 10am-7pm, Sat 10am-6pm 


Majestic Hookah & Vapor 420 Lounge 

714-895-6000 

www.facebook.com/Majestichv 
6192 Garden Grove Blvd., Westminster 
M-W- 3p-12a 
Th-Sun 3p-2a 

Mention OC Weekly receive Free Admission 1st time only 


EVALUATION CENTERS 


Releaf on 17th 

$20 Renewals $30 New Patients 
Full medical evaluation given, Walk ins Accepted 
1638 E. 17th Ste. F. Santa Ana 
714.783.7750 Mon-Fri 12-6:30 & Sat 12 - 4.30 


Brian Gamble, M.D. 

$30 New Patients $20 Renewal 
12570 Brookhurst St. #1 Garden Grove 
714.530.3322 10:30am to 6:30pm Daily 


Harbor Evaluation Center 

$30 All Patients 

Walk in Welcome! 24/7 online & phone verification 
440 Fair Dr. #S.227 Costa Mesa 
800.620.2027 9am to 6pm Daily 


DELIVERY 


OC Wellness 

Daily Specials DADS 

Happy Hour 4:20 - 6:20 pm FREE Gift Bag 1st Time Patients 

4G 1/8th NO DELIVERY FEES (w/ Min Donation) 

3619 W. Pendleton Ave. Ste. A, Santa Ana Sun-Thurs 10am-11:45pm, Fri/Sat 10am-1 am 

714.708.2686 • 8am-10pm Daily 714-760-0135 
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IN APRIL 

Timed! 


8 GRAMS ANY SHELF 


ONE OFFER PER PATIENT. CANNOT COMBINE WITH COUPONS. 


I DONATE ONE HUBBY BAR | 

i GET ONE FREE . 


WE CARRY 


/s 


BHOMBBARS- BHANG BARS 
O PEN & CARTRIDGES 


TRIPPIN TREAT EDIBLES • PURE GOLD 
BUDDHAS BEST • DRAGON VAPE 
CLONES • PURE C02 CONCENTRATES, 
WINTERIZED C02 WAX 
THAT WON CANNABIS CUP! 


FOLLOW US ON OUR INSTAGRAM 

@TCPA & GET A FREE JOINT 


LIMIT TWO PER COUPON. CANNOT BE COMBINED 
WITH OTHER OFFERS. EXPIRES 3/27/14 


DONATE ANY MILF & COOKIE EDIBLE 

GET $5 OFF 

LIMIT TWO PER COUPON. CANNOT BE COMBINED 
WITH OTHER OFFER. EXPIRES 3/27/14 


DONATE FOR A FULL GRAM OF WAX & 

GET $5 OFF 

CANNOT BE COMBINED WITH OTHER OFFER. 
EXPIRES 3/27/14 

Y /^L 


. 

I 


* Some exclusions apply 

U @TCPA 


949-252-0100 I 9AM-MIDNIGHT DAILY | 1805 East Garry Ave Suite 130, Santa Ana 92705 













sgwgaRS3' * 


4*4444444444 
444444444444 i 


44444444444^**^ 




% ^ / •» 

•.^ 7 %£*/*' • < , 

v/;, 

r ^ '4'3c 

• ‘ •• -,• ■ ■ •: '• ••;: " -;'7' 

f'^%y •r-''PC«yf3^t ^ " 

./'' • • yr? vV 

• • ^ %v 'fa* ' ?' J&yi 

< ■ ■ k®s w*££ 

* ^ \^E 

* ^%$v ■ T^r *L.\M 

*■’ 




JK m y+*8tt^ 


Pencil Skirts 


Retail Locations: 

\ 

Costa Mesa 
2927 Bristol St. 
(Across from the LAB) 

Huntington Beach 
207 Main St. 

(Corner Walnut Ave.) 


'mrt&L 


American Apparel 


Made in USA—Sweatshop f^ree 
Operated by Dov Charney 












